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Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERIN 


Hats  oti  to  the 
udge  In  the 
Time  libel  case 
(See  page  9) 


COMMUNITY 

INVOLVEMENT 


*2!!^**^ 


the  latest  info 
on  loumalism 
school  grads 
(See  page  12) 


'As  Orange  County,  California’s  leading 
newspaper,  The  Register’s  commitment 
to  excellence  goes  beyond  publishing. 
Leadership  from  a  newspa^r  should 
stand  for  more  than  reporting  late- 
breaking  news  and  building  the  largest 
circulation  in  our  market. 

So  we  get  involved.  With  business 
and  community  leaders  who  help 
shape  the  future  of  Orange  County... 

By  supporting  music  and  the  arts... 

By  sponsoring  the  West  Coast’s  largest 
antiques  and  collectibles  roundup  and 
teaming  up  with  the  Rams  football 
club  to  raise  funds  for  charity... 

By  sending  kids  to  camp  who  might 
not  otherwise  be  able  to  afford  it... 

By  sponsoring  a  travel  show  that  last 
year  provided  vacation  and 
leisure  time  information  to  more  than 
11,(X)0  Orange  Countians...  and 
much  more. 

In  short,  our  role  as  a  leader  is 
taken  to  heart  because  we  insist 
on  the  best. 


or 


Bringing  the  best  home  to  Orange  County. 

A  Division  of  Freedom  Newspapers,  Inc. 

Orange  County,  California 

Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 

Circulation:  284,951  Daily,  316,865  Sunday 


Source:  ABC  Publisher’s  Statement,  September  30,  1984. 


Murderer 's  knife  $nded 

promise 


:5MK^  w- 

ss*%.l.**' •«! 
Ki’^'ssL'^ 

S^S2a3CS25 

555r«^i?3fS2  322te^*yy?^  $SfSr212'?l55* 

ISsH-S 

g'dwardo— “^*‘7  ' 

rS 

:;ii^il®ii;iii:ii;liii 

•»»>«*■':/:  :  1^*  ■.>.,i.,i.j.>>,.^««w  :  ni,;^:i:«; 

ililiSSS!i^^^^S5S|S:  iliSi 

K?¥i«5gMgSSPiiiii:SS!>^^  mm 
^:::¥SjS5ia$gSfaw^^^  SSSJS 


^5ci(W*« 

■■fKi..  ftmiw  »  j 

>ut^«i/V«M4  ^ 

. fa<i»wy«iK  f  *4 


Reporting  on  death  and  mis¬ 
fortune  is  a  difficult  challenge. 

Yet  it  is  a  challenge  The  Beacon- 
News  recognizes  clearly  and  attempts 
to  meet  on  a  regular  basis. 

One  of  our  top  newswriting  priorities  is 
humanizing  the  news.  This  involves  not 
overlooking  the  “why”  element  which  can 
unlock  the  key  to  greater  understanding.  Per¬ 
haps  even  solutions. 

Case  in  point:  Edwardo  Ortega,  a  local  man 
whose  young  life  was  ended  in  a  stabbing 
death. 

A  concise  8-inch  story  gave  the  essentials. 
That  was  hardly  all  there  was  to  Eddie,  though, 
and  we  wanted  our  readers  to  know  the  same. 

The  in-depth  profile  that  resulted  didn’t 
begin  to  ease  the  pain,  or  even  ertsure  that  un¬ 
timely  deaths  like  his  will  cease.  It  did,  how¬ 
ever,  paint  a  picture  of  18  years  of  life,  full  of 
very  real  dreams  and  struggles. 

Asking  “why”  is  a  must  for  The  Beacon- 
News.  Our  desire  to  know  more  and  share  the 
knowledge  with  our  readers  is  just  one  of  the 
reasons  we  received  a  General  Excellence 
Award  from  the  Illinois  Press  Association  in  a 
1984.  I 


The  Beacon-Neu^ 

Aurora,  Illinois 

M  Copklj  N«U>Spa{2MS 


More  than  200  newspapers. 

More  than  your  average  comics  launch. 


We  knew  when  we  signed  up  ROBOTMAiVI 
that  he  was  the  high-flying  type. 

His  propeller  gave  him  away. 


But  what  a  takeoff!  Within  weeks  of  his  introduc¬ 
tion  to  newspapers,  ROBOTMAN  has  proven 
himself  to  be  the  most  endearing  invention  since 
the  space  shuttle.  And  now  he's  scheduled  to 


debut  February  18  in  more  than  200  newspapers, 
embracing  such  major  markets  as 
New  York,  Chicago,  Los  Angeles,  Boston, 

Detroit  and  Dallas! 


Find  out  what  all  the  fuss  is  about. 
Call  Brad  Bushell  at  (212)  692-3722 
for  rates  and  availability  of  ROBOTMAIM. 


ROBOTMAN:  The  heavyweight  who  runs  on  40-weight. 


UNITED  FEATURE  SYNDICATE 

A  division  of  United  Media  Enterprises,  A  Scripps-Howard  Company 

200  Park  Avenue,  New  York.  N.Y  10166 


EDITOR  A  PUBUSHER  CALENDAR  OF  EVENTS 
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FEBRUARY 


9 — High  School  Journalism  Conference,  St.  Michael's  College. 
Colchester,  Vt. 

12- 14 — Newspaper  Advertising  Co-op  Network,  Sales  Convention 

Warwick  Post  Oak  Hotel,  Houston,  Texas. 

1 3- 1 S— California  Newspaper  Publishers  Association,  Convention  and 

Presstech,  Fairmont  Hotel,  San  Francisco. 

13- 15 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt 

Regency,  Columbus. 

14- 16 — Minnesota  Newspaper  Association,  Annual  Convention,  Hyatt 

Regency,  Minneapolis. 

20- 23— Georgia  Press  Association,  Press  Institute,  Georgia  Center, 

Athens. 

21- 23 — Colorado  Press  Association,  Annual  Convention,  Brown  Palace 

Hotel,  Denver. 

21- 23 — South  Carolina  Press  Association,  Winter  Meeting,  Marriott 

Hotel,  Columbia. 

22- 24— Alabama  Press  Association,  Winter  Convention,  Governor's  House. 

Montgomery. 

22- 24— Maryland-Delaware-O.C.  Press  Association,  Winter  Convention,  Radisson 

Hot^,  Wilmington. 

23- 25 — Great  Lakes  Newspaper  Production  Conference 

Hyatt  Regency  O'Hare.  Chicago. 

24- 27— Inland  Daily  Press  Association.  The  Fairmont,  Denver. 

24-3/2— Suburban  News  of  America.  Inc.,  Management 

Conference,  Hyatt  Cancun,  Cancun,  Mexico. 

26- 28 — Weishington  Journalism  Center,  Conference  for  Journalists 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D  C. 

28-3/1 — ALLIED/ONPA/WNPA  Production  Conference,  Greenwood 

Inn,  Bellevue.  Wash. 

MARCH 

3-7— International  Press  Institute,  General  Assembly,  Marriot 

Hotel.  Cairo,  Egypt. 

10-12— National  Newspaper  Association,  24th  Annual  Government  Conference 
Hyatt  Regency,  Washington,  D.C. 

10-14— Southern  Newspaper  Publishers  Association,  Production 

Conference.  Hyatt  Regency  Hotel.  Nashville. 

10-14— Inter  American  Press  Association,  Mid-Year 

Board  Meeting,  Marriot  Ceasar  Park,  Panama  City. 

14-16— Independent  Free  Papers  of  America.  Spring 

Conference,  Marriott  Airport  Hotel,  St.  Louis. 

16- 21 — American  Press  Institute,  Picture  Editors  and 

Chief  Photographers,  Reston,  Va. 

17- 20 — ANPA  Conference  for  Newspaper  Men  and  Women. 

Hotel  del  Coronado,  San  Diego,  Calif. 

24-26 — Central  States  Circulation  Managers  Association. 

Spring  Sales  Conference.  Radisson  Plaza  Indianapolis. 

27- 20— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

Seminars/ Workshops/Clinics 

FEBRUARY 


The  4th  Estate 

By  Doug  Borgstedt 


17-20— SNPA  Foundation,  Seminar,  Taxes:  Federal,  State,  Local, 
North  Carolina  State  University,  Raleigh. 

17-22— ANPA/INPA,  Marketing  Seminar,  The  Houstonian,  Houston. 

17- 3/2— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Management  for  Professionals.  St.  Petersburg. 

18- 20— ANPA.  ICMA,  and  NPRA  Workshop,  Managing  People  in  the 

Circulation  Department.  Hotel  Royal  Plaza,  Lake  Buena  Vista,  Fla. 
21-22 — Texas  Press  Association,  Newspaper  Management  Seminar, 
Wyndham  Southpark  Hotel.  Austin. 

24-27— Northeast  Classified  Advertising  Managers  Association.  Managing  the 
Classified  Department  Seminar,  Sheraton  Inn-Springfield  West, 

West  Springfield,  Mass. 

24-27— NPRA/ANPA,  Workshop,  Profiling  Newspaper  Personnel  Management 
Marriot  Downtown  Hotel.  Chicago. 

24- 3/1 — American  Press  Institute.  Newspaper  Design,  Reston.  Va. 

25- 3/1— ANPA  Training  Seminar,  Newspaper  Color  Separation  Techniques, 

The  Newspaper  Center,  Reston,  Va. 

28-3/1- ALLIED/ONPA/WNPA  Production  Conference,  Greenwood  Inn, 

_ Bellevue.  Wash. _ 
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MINOLTA 


U  Please  have  my  dealer  contact  me  tor  a  demonstration  of  the  Minolta  Beta  450Zs 
sizing  capabilities. 

□  Please  send  me  more  information 


Mail  to  Minolta  Corporation,  Business  Equipment 
Division,  101  Williams  Drive,  Ramsey,  N.1.07446 

BETA.  THERE’S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


VEP2/2J 

C 1984  Mi  nolta  Corporation 


'lIVIUTMyCAMERA 
USEDTODOFOR^ 
MVMINCHTA 
BEIAOmERDOES 
Fmi4c:' 


—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us,” 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often.” 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn't  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ard moreite. There's  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


Editorial  Workshop 

By  Roy  H.  Copporud 


The  Mail  Bag  No.  605 


“Education,  which  is  simply  a  kind  of  educational  taxi¬ 
dermy — that  kind  of  education  is  worthless.’’  In  a  recent 
column  I  said  this  sentence  conveys  a  wrong  and  unintend¬ 
ed  idea — that  all  education  is  worthless — and  that  matters 
would  be  set  right  by  removing  the  comma.  The  effect 
would  be  to  make  the  w/iic/t-clause  restrictive,  limiting  the 
criticism  of  worthlessness  to  a  particular  kind  of  educa¬ 
tion. 

Roscoe  C.  Bom  of  Brinkley,  Md. ,  writes  to  say  that  this 
would  not  be  enough — that  the  which  should  be  changed  to 
that.  Strictly  speaking,  Mr.  Bom  is  right,  but  which  often 
displaces  that  to  introduce  a  restrictive  clause  and  this 
cannot  be  considered  an  error,  though  careful  writers  ob¬ 
serve  the  distinction.  Perrin  and  Ebbitt,  in  Writer’s  Guide 
and  Index  to  English  say  ”  .  .  .  the  choice  between  which 
and  that  in  restrictive  clauses  is  more  likely  to  depend  on 
rhythm,  sound,  emphasis,  personal  taste,  and  a  desire  to 
avoid  repetition  than  on  any  rule.” 


Robert  B.  Light,  of  Hood,  Light  and  Geise,  Inc.,  Har¬ 
risburg,  Pa.,  was  puzzled  by  a  headline:  “Freedom  still 
presents  some  problems  for  a  Christian  family  who  left 
Siberia.”  I  probably  would  have  used  ‘  .  .  .  family  that 
left  Siberia,”  he  comments.  This  is  another  case  where 
individual  preference  may  rule,  the  choice  depending  on 
whether  the  writer  regards  family  as  a  unit  (calling  for  that) 
or  as  a  collection  of  individuals  \who).  That,  Fowler  says, 
“is  perhaps  felt  to  be  a  sort  of  slight  in  reference  to  people, 
depriving  them  of  their  humanity.”  He  goes  deeply  into 
who  vs.  that,  adducing  examples  where  that  is  preferable, 
but  does  not  take  up  plurals  (or  collectives)  as  antece¬ 
dents. 

Mr.  Light  quotes  another  sentence  from  the  same  story: 
“Another  family  involved  in  the  embassy  standoff,  the 
Vaschenkos,  is  now  living  in  Idaho  and  Washington 
State.”  The  implied  question:  Should  it  have  been  are‘1 
Many  terms  like  couple,  group,  crowd,  committee,  class, 
jury,  take  singular  or  plural  verbs,  depending  on  whether 
the  writer  regards  them  as  a  designating  unit,  once  again, 
or  a  collection  of  individuals.  In  the  case  cited,  1  would 
have  used  are  since  the  context  indicates  the  family  was 
dispersed  between  two  states,  and  thus  the  emphasis  is  on 
individuals. 


A  recent  column  on  clever  heads  from  the  New  York 
Daily  News  prompted  Dan  O’Reilly,  writer  and 
photographer,  Flagler  Beach,  Fla.,  to  recall  the  following: 

“Back  in  the  days  when  sports  writers  filed  by  Western 
Union,  the  late  Henry  McLemore  was  covering  the  India¬ 
napolis  500-mile  race  for  a  wire  service.  He  added  to  his 
preliminary  story  the  information  that  he  would  transmit 
the  name  of  the  winner  by  press  telegram:  'Will  overhead 
winner.’ 

“A  midwestem  newspaper  took  this  to  be  the  result 
appended  at  the  last  minute,  and  printed  this  banner  head¬ 
line:  WILL  OVERHEAD  WINS  INDY  RACE. 


Kruidenier  to  step  down  as 
as  Cowles  Media  CEO? 

David  Kruidenier  has  agreed  to  step  down  as  chief  ex¬ 
ecutive  officer  of  Cowles  Media  in  July  although  he  will 
remain  chairman,  according  to  a  deposition  filed  in  Dela¬ 
ware  chancery  court  which  was  reported  on  by  the  Wall 
Street  Journal. 

The  deposition  said  Kruidenier  was  relinquishing  his 
CEO  position  at  the  request  of  John  Cowles  Jr. 

Other  court  documents,  according  to  the  Journal  report, 
revealed  that  Gannett  chairman  Allen  H.  Neuharth  offered 
to  pay  $440  million  for  both  Cowles  Media  and  its  sister 
corporation,  the  Des  Moines  Register  and  Tribune  Co. 

The  deposition  and  court  documents  were  filed  in  con¬ 
nection  with  litigation  brought  by  Kingsley  Murphy  Jr., 
who  owns  17%  of  Cowles  Media  stock. 

Murphy  is  seeking  to  block  several  members  of  the 
Cowles  family,  including  Kruidenier,  from  expanding  the 
family  voting  trust’s  ownership  of  Cowles  Media  stock 
from  44%  to  more  than  50%.  Murphy  also  wants  to  prevent 
the  family  from  extending  the  voting  trust's  expiration 
date  from  1990  to  2000. 

In  making  his  offer  to  Kruidenier,  who  is  also  R&T's 
chairman  and  CEO,  Neuharth  said  that  if  R&T  and  Cowles 
Media  were  merged  into  Gannett,  FCC  cross  ownership  or 
antitrust  regulations  would  rquire  Gannett  to  spin  off 
Cowles’  tv  stations  in  Minneapolis  and  Hawaii. 

Neuharth  said  Gannett  would  “place  those  (stations)  in 
successor  hands  of  our  choice,  on  favorable  terms”  and 
offered  to  make  Kruidenier  or  “any  key  associates”  the 
head  of  a  private  communications  firm  that  resulted  from 
the  spin-off. 

Neuharth  reportedly  made  his  offer  to  Kruidenier  two 
weeks  after  Dow  Jones  &  Co.  and  four  Iowa  investors 
offered  to  buy  R&T  for  $112  million.  That  bid  set  off  a 
process  that  led  to  the  R&T’s  board’s  decision  to  sell  to  the 
highest  bidder. 


EL  MUNDO  GOES  TABLOID.  Argentina  Hills,  editor  and 
publisher  of  El  Mundo,  San  Juan,  Puerto  Rico,  holds  the  lost 
edition  of  the  newspaper  broadsheet  size,  while  executive 
vice  president  and  general  manager  Dennis  E.  Mulligan  holds 
the  first  tabloid  edition.  Looking  on  (left)  is  executive  editor 
John  Virtue. 

El  Mundo  hod  been  published  os  o  broadsheet  for  nearly 
66  years.  Hills  said  the  change  was  token  after  surveys  on  the 
island  showed  o  majority  of  readers  preferred  a  tabloid  size. 

The  entire  design  project  was  carried  out  by  Young  & 
Rubicam  art  director  Jorge  Ramirez,  assisted  by  El  Mundo 
head  artist  Carlos  Martinez. 
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You  mean  if  I  convert  to  Flexo, 

I  can  use  lighter  weight  newsprint? 


ABSOLUTELY! 

Flexography  was 
Invented  to  print 
on  impossible 
stocks  like  tissue, 
kraft  and  plastics. 

Walk  through  any  grocery  or 
department  store.  You’ll  see 
thousands  of  brilliant  examples 
of  flexo  printed  packaging. 
Flexography  not  only  handles 
those  stocks,  but  delivers  supe¬ 


rior  results  on  newsprint .  .  . 
even  the  less  expensive  grades. 

That  means  you  can  reduce 
your  cost  of  paper  and  still  get 
superb  printed  results.  Reduce 
your  inventory.  Handle  fewer 
rolls  per  run.  With  fewer  pasters 
and  less  waste. 

Not  to  mention  the  savings  on 
your  distribution  and  mailing 
costs. 

Today’s  most  advanced  Flexo 
system — Kop-Flex — promises 
something  even  better  than 
paper  savings.  Kop-Flex  from 
Koppers  permits  retrofitting  your 


existing  presses,  at  much  lower 
cost  than  converting  to  offset. 
For  even  faster  payback. 

It’s  already  in  use  at  several 
major  publishers.  To  get  the  full 
story  on  Kop-Flex  flexography, 
call  or  write  Vince  Lapinski  at 
Koppers  today. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 


W.851 


Editor  a  Publisher 


THE  FOURTH  ESTATE 


FMSMiii  C  TMhMr,  RiiWMMr  PyhEiAar.  Clialiwii  ol  Mw  ■oMtlTtll-ISS 


Who  won:  Sharon  or  Time? 

Following  the  three-part  jury  verdict  in  the  Ariel  Sharon  vs  Time 
case,  the  debate  has  raged  in  the  public  prints  as  to  who  won. 

Sharon  claims  victory  in  the  first  two  decisions:  That  Time’s  story 
had  defamatory  meaning  and  that  it  was  false.  The  failure  of  his 
attorneys  to  prove  actual  malice  is  brushed  off  with  the  comment  the 
Sharon  case  proved  the  magazine  was  wrong:  A  financial  penalty  was 
not  the  thrust  of  their  case,  they  said. 

Time  claims  it  won  because  the  last  of  the  three  decisions  was  in  its 
favor  and  no  damages  were  assessed  because  malice  was  not  proven. 
Time’s  critics,  however,  claim  it  lost  the  case  because  Sharon  proved 
the  magazine’s  fallibility. 

No  matter  whose  side  you  take,  it  seems  that  all  news  media  won  a 
few  points  by  the  judge’s  instructions  to  the  jury  requiring  the 
three-part  verdict,  but  also  lost  some  because  the  accuracy  and 
fairness  of  the  press  was  on  trial  as  much  as  that  of  Time  magazine  in 
the  showy  display  of  high-priced  lawyers  at  the  court  house.  Mem¬ 
bers  of  the  public  might  well  ask  themselves  why  it  is  necessary  for  a 
public  figure  to  go  to  such  an  extreme  to  get  “satisfaction”  from  a 
publication?  What  chance  does  an  ordinary  citizen  have  to  do  the 
same? 

As  E&P's  article  on  page  9  of  this  issue  suggests,  prominent  libel 
attorneys  feel  Judge  Sofaer’s  charge  to  the  jury  and  the  three-stage 
verdict  should  become  a  model  for  all  judges  in  future  libel  actions  of 
this  nature  because  it  forces  the  jury  to  focus  on  the  “reckless  stan¬ 
dard”  which  is  usually  obscured.  It  is  no  guarantee,  however,  be¬ 
cause  in  a  recent  case  in  Lexington,  Ky.,  the  judge  instnicted  a  jury 
to  consider  all  three  issues  but  did  not  instruct  it  to  break  the  verdict 
into  separate  parts.  The  newspaper  lost  the  case  then  won  on  appeal 
because  no  malice  had  been  shown. 

In  spite  of  the  absence  of  a  decision  in  the  on-going  Westmoreland 
vs  CBS  case,  we  do  not  consider  it  premature  to  ask  that  the  Supreme 
Court  in  good  time  re-emphasize  its  ruling  in  Times  vs  Sullivan  and 
adopt  the  dissents  of  Justices  Black  and  Douglas  by  ruling  there  is  an 
absolute  privilege  on  the  part  of  the  press  to  be  free  from  libel  suits  by 
persons  in  public  life,  especially  elected  or  appointed  officials. 

We  are  concerned  that  legal  organizations  supported  by  non-profit 
contributions  from  conservative  groups,  and  others,  by  underwriting 
the  costs  of  libel  suits  against  newspaper,  magazine  and  broadcast 
media,  will  erode  their  reputations  by  the  sheer  weight  of  their 
allegations,  true  or  not,  of  inaccuracy  and  unfairness.  How  long  will  it 
take  this  ambulance-chasing,  politically-motivated  practice  to  be¬ 
come  distasteful  to  the  legal  profession  as  well  as  others:  If  you  sue 
we’ll  back  you  because  we  share  your  disagreement  with  the  political 
philosphy  of  that  medium. 
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Letters  to  the  Editor 


Says  article  overlooked  Important  point 


The  article  by  Mark  Fitzgerald, 
“Making  a  ‘social  statement’”  (Dec. 
22,  1984)  is  an  excellent  report  of  the 
Kingston  Whig-Standard’s  decision 
to  ban  tobacco  advertising. 

However,  because  my  association 
is  leading  the  campaign  to  push  tobac¬ 
co  ads  out  of  the  print  media  and 
because  it  received  attention  in  the 
item,  I  wish  to  introduce  a  key  aspect 
of  the  story  which  was  overlooked. 

The  article  does  not  say  why  we 
published  a  full-page  ad  in  the  Toronto 
Globe  and  Mail  or  why  “I 
lost  .  .  .  respect  for  publishers  in 
Canada  ...”  when  they  failed  to 
respond  to  the  appeal  to  reject  these 
ads. 


Canadian  publishers  have  endorsed 
a  self-regulation  process  with  respect 
to  advertising  which  is  embodied  in 
the  Canadian  Code  of  Advertising 
Standards. 

The  Code  specifically  directs 
endorsing  publishers  to  reject  ads 
‘‘which  might  encourage 
inappropriate,  unsafe  or  dangerous 
practices.” 

Any  practice  —  in  this  case  drug 
addiction  —  which  kills  close  to 
400,000  North  Americans  annually 
should  be  subject  to  restriction  under 
the  ethical  code. 

In  newspaper  editorial  columns, 
the  recipients  of  our  criticism  routine¬ 


ly  impale  politicians,  bureaucrats  and 
businessmen  for  breaches  of  their 
codes  of  ethics. 

It  is  difficult  to  respect  publishers 
who,  when  caught  with  their  own 
ethical  indiscretion,  pretend  that  the 
Code  applies  to  newspapers  of 
another  planet. 

To  date,  Kingston  publisher 
Michael  Davies  is  the  Canadian 
exception.  However,  there  are  other 
ethical  publishers  out  there  and  you 
may  hear  about  them  in  the  near  fu¬ 
ture. 

Garheld  Mahood 

(Mahood  is  executive  director,  Non- 
Smokers’  Rights  Association,  Toronto, 
Ontario.) 

Good  job 


Objects  to  referral  to  copy  editors 


I  object  to  the  smug  referral  to  copy 
editors  in  the  Mark  Fitzgerald  article 
on  Roscoe  Born  (Dec.  1  issue)  as 
“stylistic  tinkerers.” 

While  the  quotes  around  the  words 
make  it  unclear  whether  the  betise  is 
Fitzgerald’s  opinion  or  Born’s,  I 
would  hope  that  both  gentlemen  un¬ 
derstand  that  copy  editors  do  not 
spend  all  their  time  nit-picking  and 
splitting  hairs. 

It’s  unfortunate  that  the  mind  un¬ 
leashed  often  runs  helter-skelter  over 
its  fellows  as  it  presumably  advances 
their  well-being. 

Not  all  newspapers  can  afford  the 
talents  of  a  Roscoe  Born,  hence  the 
importance  of  copy  editors  not  only  as 
proponents  of  grammar  and  style  but 
of  leads  with  punch  and  articles  with 
muscle. 

Granted,  on  numerous  occasions  I 
have  been  so  “tinkerish”  as  to  tell 
reporters  that  a  semi-colon  is  not  the 
small  intestine. 

Wrong  title 

It’s  a  noble  title,  and  I’d  be  proud  to 
claim  it,  but  honesty  compels  me  to 
say  that  I  was  not  “Washington  editor 
of  the  Wall  Street  Journal''  as  you 
stated  in  your  article  “A  different 
kind  of  writing  coach,”  Dec.  1. 

1  joined  Dow  Jones  as  a  member  of 
the  WSJ  Washington  bureau;  worked 
on  the  National  Observer  from  gesta¬ 
tion  to  funeral;  then  retired  as 
Washington  editor  of  Barron’s,  yet 
another  Dow  Jones  publication. 

Roscoe  C.  Born 
Brinklow,  Md. 


I  have,  however,  also  helped  re¬ 
porters  rewrite  leads  and  entire  sto¬ 
ries,  removed  the  gratuitous  remark 
(and  threat  of  libel)  and  spread  such 
pedantry  as  “economy  is  the  essence 
of  art.” 

I  hope  that  Roscoe  Born  and  Mark 
Fitzgerald  realize  that  copy  editing  is 
the  decathlon  of  news  without  which 
there  would  be  little  regard  for  the 
shape  and  ring  of  sentences  at  any 
newspaper. 

Kurt  D.  Gerhardt 


The  story  by  reporter  Andrew  Ra- 
dolf  (Nov.  17)  on  the  Parade  maga¬ 
zine  sex  survey  flap  and  our  involve¬ 
ment  was  quite  well  done  and  thor¬ 
ough.  I  commend  him  for  it. 

1  would  like  to  add,  however,  that 
in  addition  to  complaints  about  with¬ 
holding  the  magazine,  we  also  got 
more  than  a  few  messages  of  appre¬ 
ciation.  In  fact,  when  we  collected 
and  published  all  the  letters  that  we 
received  on  the  issue,  the  count  was 
31  for,  26  against. 

J.  W.  McQuaid 

(McQuaid  is  editor-in-chief,  the  Union 
Leader,  Manchester,  N.H.) 


FROM  JOHANNESBURG  . .  . 

“After  accepting  South  Africa’s  policies  of  ra¬ 
cial  segregation  for  years,  the  country’s  busi¬ 
ness  community  is  now  pressing  the  govern¬ 
ment  for  far-reaching  political,  economic  and 
social  reforms  that  would  dismantle  much  of 
the  apartheid  system 

“Although  business  stops  short  of  demanding 
the  total  elimination  of  apartheid  or  of  ad¬ 
vocating  one-man,  one-vote  democracy  here, 
its  proposals  would  nonetheless  substantially 
transform  South  Africa  by  repealing  its  ra¬ 
cially  discriminatory  laws,  integrating  blacks 
throughout  the  economy  and  involving  them 
in  political  decision-making.  ’’ 

— ^Michael  Parks  of  the  Los  Angeles  Times 

Looking  ahead  in  the 

LOS  ANGELES  'nMES-WASHlNGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 
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ALL*AMERICAN 

ALL*OVER*AGAIN 


Fcm'  the  second  time  in  three  years,  Qeveland  has 
WOT  the  All-America  City  Award  fiom  the 
National  Munk^tal  League.  It  just  goes  to  show  you 
that  Cleveland  really  is  a  pdum! 

When  the  news  breaks, 
we  put  it  together. 

_ The  Plain  Dealer _ 
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Hats  off  to  the  judge 

Many  libel  lawyers  feel  making  the  jury  in  Sharon  v.  Time 
deliver  a  three-part  verdict  should  become  standard  procedure 


By  Andrew  Radolf 

Prominent  libel  attorneys  agree 
that  Judge  Abraham  Sofaer's  instruc¬ 
tions  to  have  the  jury  in  the  Sharon  v. 
Time  libel  case  deliver  their  verdict  in 
three  separate  parts  should  become 
standard  procedure  for  future  “public 
figure”  cases. 

They  said  that  by  breaking  the  ver¬ 
dict  into  three  parts,  Judge  Sofaer 
compelled  the  jury  to  focus  on  the  part 
of  the  standard  set  forth  in  the  Su¬ 
preme  Court’s  1964  Times  v.  Sullivan 
decision  that  public  officials  suing  for 
libel  need  to  prove  the  news  organiza¬ 
tion  acted  with  knowing  falsity  or  in 
reckless  disregard  of  the  truth. 

Several  newspaper  editors  also 
welcomed  the  three-stage  verdict  as  a 
“healthy”  development  in  libel  litiga¬ 
tion  that  should  help  media  defen¬ 
dants. 

The  jury,  in  deliberating  Ariel  Shar¬ 
on’s  $50  million  libel  suit  against  Time 
magazine,  found  that  he  had  proven 
the  first  two  parts  of  the  standard:  that 
the  language  in  the  disputed  para¬ 
graph  was  potentially  defamatory  in 
meaning  and  that  it  was  factually 
false. 


“I  think  that  the  three 
part  test  was  terrific  for 
many  reasons,”  said 
James  Goodaie,  a  partner 
with  Debevoise,  Piimpton 
in  New  York  and  a  former 
generai  counsei  for  the 
New  York  Times. 


However,  Sharon  needed  to  prove 
all  three  parts  of  the  standard,  includ¬ 
ing  knowing  falsity  or  reckless  disre¬ 
gard,  if  he  were  to  win  his  case. 

The  disputed  paragraph  appeared 
in  the  February  21,  1983  issue  of 
Time.  The  magazine  said  that  Sharon, 
who  was  Israeli  defense  minister  dur¬ 
ing  the  invasion  of  Lebanon,  encour¬ 


aged  the  massacre  of  Palestinians  in 
the  Sabra  and  Chatila  refugee  camps 
by  discussing  with  Phalangist  militia¬ 
men  the  need  for  them  to  take  revenge 
for  the  assassination  of  Bashir 
Gemayel.  Gemayel  was  the  Phalan- 
gists’  leader  and  president-elect  of 
Lebanon  when  he  was  killed. 

Time’s  account  was  based  on  in¬ 
formation  given  by  confidential 
sources  and  also  said  that  the  alleged 
discussion  by  Sharon  with  the  Phalan- 
gists  was  cited  in  a  secret  Appendix  B 
of  the  government’s  investigation  of 
the  massacre. 

Sharon  called  the  paragraph  a 
“blood  libel”  and  brought  his  suit  in 
federal  district  court  in  Manhattan. 
During  the  trial,  the  Israeli  govern¬ 
ment  agreed  to  let  both  sides  see 
Appendix  B,  and  Time  was  forced  to 
concede  that  the  document  did  not 
contain  details  of  Sharon’s  meeting 
with  the  Phalangists.  The  magazine 
subsequently  published  a  correction  ac¬ 
knowledging  the  error. 

That  acknowledgment  by  Time  was 
the  basis  of  the  jury’s  finding  the  para¬ 
graph  was  false.  However,  in  giving 
the  third  part  of  its  verdict,  the  jury 
said  Time  did  not  publish  its  account 
“with  serious  doubts  as  to  its  truth.” 

“1  think  that  the  three  part  test  was 
terrific  for  many  reasons,”  said 
James  Goodaie,  a  partner  with  Debe¬ 
voise,  Plimpton  in  New  York  and  a 
former  general  counsel  for  the  New 
York  Times.  “It  forced  the  jury  to 
focus  in  on  the  reckless  standard.  In 
other  cases,  (the  reckless  standard) 
gets  buried  and  obscured  in  delibera¬ 
tions.” 

Goodaie  said  the  three-stage  ver¬ 
dict  was  also  “useful  public  relations 
for  the  court.” 

He  explained  that  the  three  stages 
created  “three  different  news 
events”  and  resulted  in  a  situation 
“where  everyone  was  able  to  go  away 
satisfied.  Time  had  a  legal  victory  and 
Sharon  saw  enough  benefit  that  he 
didn’t  want  to  go  any  further”  and 
appeal,  he  said. 


Given  the  fact  that  the  media  lose 
about  80%  of  libel  cases  at  the  jury 
level,  and  that  often  “mega-verdicts” 
accompany  those  defeats,  Goodaie 
felt  the  publicity  Sharon  reaped  from 
the  “false”  part  of  the  verdict  was 
minor  compared  to  what  was  at  stake. 

“The  three-part  test  gives  the 
media  a  chance  to  win.  I’m  sure 
lawyers  will  ask  for  it”  in  future 
cases,  he  said. 


‘The  three-part  test 
gives  the  media  a  chance 
to  win.  i’m  sure  iawyers 
win  ask  for  it”  in  future 
cases,  he  said. 


Bruce  Sanford,  a  partner  with  Baker 
&  Hotstetler,  Washington  D.C., 
called  Judge  Sofaer  “the  unrecog¬ 
nized  star  of  the  whole  trial.  He  really 
took  charge  of  the  proceedings  and 
guided  the  jury  as  judge  must  in  a 
complex  trial.” 

Sanford,  who  is  general  counsel  to 
Scripps-Howard  Newspapers  and  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  believes  the  “se¬ 
quential  verdict”  and  Sofaer’s 
“elaborate  charge  to  the  jury”  will 
become  a  “model  to  all  judges  who 
have  libel  cases  to  try.  It  was  a  splen¬ 
did  performance  by  ajudge  and  1  think 
everybody  recognizes  that.” 

Most  judges  usually  try  only  one  or 
two  libel  cases  in  their  careers,  San¬ 
ford  said.  “That  insecurity  makes 
them  skittish  in  terms  of  guiding  the 
jury.  If  you  cut  jurors  adrift,  you  can 
hardly  be  surprised  by  the  confused 
verdicts.” 

If  the  jury  had  found  against  Time  in 
the  third  stage  of  the  verdict,  there 
would  have  been  still  another  deli¬ 
beration  to  determine  damages. 

Richard  Winfield,  a  partner  with 
Rogers  &  Wells  in  New  York  and  an 
(Continued  on  page  29) 


At  the  INAME  meeting 

Newspapers  told  to  shape  up 

Color  is  the  key  to  attracting  more  national  ad  dollars 


By  M.K.  Guzda 


Carving  a  larger  piece  of  the  nation¬ 
al  advertising  pie  and  serving  it  on  a 
better  looking  plate  was  the  advice 
circulating  at  the  newspaper  advertis¬ 
ing  executives  convention  this  week. 

Speakers  and  presentations  at  the 
International  Newspaper  Advertising 
and  Marketing  Executives  conven¬ 
tion  in  Miami  stressed  emphatically 
the  need  for  advertising  execs  to  think 
colorfully  like  the  national  and  retail 
advertisers  they  want  to  attract 
already  do. 

Citing  statistics  that  show  advertis¬ 
ers  lack  serious  confidence  in  news¬ 
papers'  color  advertising,  the  News¬ 
paper  Advertising  Bureau's  Charles 
Kinsolving  illuminated  an  abundance 
of  evidence  for  conventioneers. 

From  an  NAB  telephone  survey  of 
too  client  advertising  directors  and 
300  agency  directors  (including 
media,  account  and  creative),  the  sur¬ 
vey  showed  57%  of  those  polled 
thought  of  buying  magazines  before 
newspapers.  Only  6%  said  they 
considered  newspapers  first  for  color. 

Another  discouraging,  though  en¬ 
lightening,  stat  said  52%  of  the  sample 
thought  all  magazines  print  good  col¬ 
or.  Only  2%  believed  all  newspapers 
achieve  the  same  distinction,  which 
translates  into  98%  showing  a  skepti¬ 
cism  in  newspaper  color  reproduc¬ 
tion. 

Laurel  Baer,  senior  vice  president 
of  Marsteller,  Chicago,  explained  that 
the  “lifestyle  generation,”  or  those 
between  20  and  40  years  old,  turn  to 
television  and  magazines  before  “less 
interesting”  newspapers. 

Similarly,  executive  vice  president 
of  Bozell  &  Jacobs,  Robert  Welty, 
suggested  newspapers  “provide 
good,  consistent  reproduction  with 
four-color  availability”  for  advertis¬ 
ers  who  recognize  the  importance  of 
newspaper  advertising  but  are  fended 
off  by  poor  quality,  for  one  thing. 

“Newspapers  are  the  only  major 
visual  medium  which  is  not  perceived 
as  a  full-color  medium,”  Newspaper 
Ad  Bureau  president  Craig  Standen 


said.  “But  many  advertisers  believe 
that  their  products  and  services  can 
be  displayed  with  greater  appeal  using 
full  color,  and  that  color  resonates 
favorably  in  the  consumer's  mind.” 

Previous  newspaper  research  stud¬ 
ies  in  Houston,  Milwaukee  and  Long 
Beach  have  documented  for  advertis¬ 
ers  that  color  ads  generate  impact 
scores  that  are  greater  than  the  added 
costs  or  premiums  charged. 

“But  many  newspapers  continue  to 
feel  that  they  are  carrying  all  the  color 
they  really  want  to  run,  or,  because  of 
capacity  problems,  all  the  color  they 
can  run,”  Standen  said. 


“Newspapers  are  the 
only  major  visual  medium 
which  is  not  perceived  as 
a  full-color  medium” 
Newspaper  Ad  Bureau 
president  Craig  Standen 
said. 


The  bad  news  that  newspapers 
have  seen  their  share  of  the  $49  billion 
total  national  advertising  expendi¬ 
tures  decline  to  12%  can  be  turned 
around  if  newspapers  can  make  im¬ 
provements  in  research,  standariza- 
tion,  cost  per  thousands,  premiums, 
lead  times  and  cost  ranges,  newspa¬ 
per  ad  execs  were  told. 

John  Millerof  Young  &  Rubicam  in 
New  York  told  newspaper  execs  to 
clarify  and  strengthen  their  marketing 
abilities  when  dealing  with  national 
advertisers. 

“Provide  advertisers  with  price/ 
value  relationship  for  the  utilization 
of  your  medium,”  Miller  said. 

“Moving  the  needle  (of  all  national 
ad  dollars)  one  percentage  point 
means  revenue  of  a  half  a  billion  dol¬ 
lars,”  Bozell  &  Jacobs'  Welty  con¬ 
curred. 

Strengthen  communication  be¬ 
tween  seller  and  buyer,  in  part  provid¬ 
ing  better  audience  research.  Prove 


newspapers'  claim  that  they  know  the 
audience  best,  Welty  advised. 

Eugene  Patterson,  chief  executive 
officer  of  the  St.  Petersburg  (Fla.) 
Times  and  Evening  Independent,  re¬ 
emphasized  the  need  for  research 
from  the  newspaper's  point  of  view. 

“We  need  penetration  and  we  need 
to  saturate  those  areas  and  we  don't 
need  to  price  ourselves  out  of  those 
areas,”  Patterson  said.  “Nobody 
knows  our  areas  and  readers  like  we 
do.  We  can  offer  targeted  break¬ 
downs  more  rational  in  design  than 
any  other  media.” 

Other  media  —  television  in  par¬ 
ticular  —  may  offer  a  ray  of  hope  for 
newspapers  to  slip  through  into  a  larg¬ 
er  category  of  revenue,  several  said. 

“Television  makes  me  want  to 
read,  television  advertising  makes  me 
wonder,  ‘Do  I  really  want  to  buy  that 
or  not?”'  Patterson  said  describing 
his  reaction  to  the  short  takes  of 
broadcast  advertising. 

Julian  Clopet,  president  of  Ogiivy 
&  Mather-Canada  gave  a  visual  repre- 
sention  of  Patterson's  message. 

Showing  an  AT&T  computer  sys¬ 
tems  commercial  —  slickly,  cleverly 
and  colorfully  designed  and  produced 
—  Clopet  asked:  “Would  you  make  a 
buying  decision  on  a  complex  product 
on  the  basis  of  this  commercial?” 

Obviously,  the  60-second  spot  was 
insufficient  information  to  the  buyer, 
unlike  the  reader,  Clopet  said,  who 
could  spend  endless  time  with  a  well- 
designed  newspaper  ad. 

“Getting  national  advertising  is  one 
of  creativity:  using  what  we  have  and 
righting  what  is  wrong,”  said  Patter¬ 
son,  who  described  the  newspaper 
share  of  national  ad  dollars  as 
“pathetic.” 

“National  advertisers  must  have 
the  feeling  that  we're  selling  together 
and  newspapers  can  do  whatever 
advertising  needs  to  be  done,”  said 
Story  &  Kelly-Smith's  president  Jer¬ 
ry  West.  “A  1%  increase  (in  the 
national  ad  share)  would  be  $1  million 
to  papers  in  Madison,  Wisconsin; 
$1.5  million  in  Austin,  Texas;  and  $2 
million  each  to  Spokane  and  Nash¬ 
ville.” 


10 


EDITOR  &  PUBLISHER  for  February  2,  1985 


It’s  official  —  Gannett  starts  satellite  ad  network 


Saying  it  wants  to  accelerate  color 
reproduction  standards  nationally, 
Gannett  Media  Sales  was  scheduled 
to  implement  Feb.  1  a  “four-color, 
newspaper,  satellite  network”  in¬ 
volving  27  non-Gannett  partners  as 
well  as  37  of  its  own  interests. 

iE&P  first  disclosed  Gannett’s  in¬ 
tention  to  implement  such  a  program 
in  a  Jan.  19  article.  At  that  time,  Gan¬ 
nett  officials  were  reluctant  to  discuss 
details  of  the  satellite  network.) 


The  65  papers  involved 
in  the  network  — 
including  Gannett’s 
national  newspaper  USA 
Today  —  have  a  6.7 
million  combined 
circulation  and  18  million 
readers,  Shannon  said. 


Bill  Shannon,  vice  president  of 
GMS,  said  during  the  International 
Newspaper  Advertising  and  Market¬ 


ing  Executives  annual  meeting  in 
Miami  this  week  that  the  network  will 
“establish  outstanding  quality  color 
reproduction”  in  the  newspaper  field 
where  advertisers  can  find  an  easier 
and  quality  buy. 

According  to  a  recent  Newspaper 
Advertising  Bureau  study,  advertis¬ 
ers  who  spend  most  of  their  dollars  in 
TV  and  magazines  say  they  do  so,  in 
part,  for  the  lack  of  consistent  quality 
in  newspaper  color  reproduction 
(E&P,  Jan.  26). 

The  65  papers  involved  in  the  net¬ 
work  —  including  Gannett’s  national 
newspaper  USA  Today  —  have  a  6.7 
million  combined  circulation  and  18 
million  readers.  Shannon  said. 

“I  think  USA  Today  showed  adver¬ 
tisers  that  quality  color  reproduction 
can  be  achieved  when  we  published 
1.3  milion  copies  from  26  different 
plants  across  the  country,”  he  said. 

The  network  offers  advertisers  a  one 
million-circulation  minimum  buy  in 
any  combination  from  the  65  papers. 

“They  could  buy  USA  Today  and 
10  papers,  or  no  USA  Today  and  four 
orfive  larger  papers  .  .  .  they  can  buy 
by  region,  by  market  .  .  .  ,”  Shannon 


explained. 

The  system  also  gives  advertisers 
discounts  for  using  ads  in  its  local  pa¬ 
pers  prepared  for  USA  Today.  A  one- 
order,  one-rate,  one-material,  one- 
bill  system  further  simplifies  the  buy 
for  the  advertiser,  he  said.  GMS  will 
charge  advertisers  $100  for  using  non- 
USA  Today  print  sites. 

The  network  is  divided  in  the  four 
Simmons  Research  regions  of  North¬ 
east,  Northcentral,  South  and  West. 
Shannon  divided  the  total  circulation 
into  New  York,  680,718;  Chicago, 

Those  that  did  not 
qualify,  Shannon  said, 
can  consult  with  Gannett 
for  ideas  that  would  help 
them  correct  any 
detriments  in  their 
reproduction  of  color. 

1,049,596;  Florida,  750,902;  and 
Southern  California,  955,377. 

Of  the  papers  that  looked  to  join  the 
(Continued  on  page  29) 


A  busy  year  for  the  Newspaper  Ad  Bureau 

Projections  are  that  1985  will  be  a  good  year  for  newspapers, 
but  ad  revenues  will  not  increase  as  much  as  they  did  in  1984 


Newspaper  advertising  revenues 
will  increase  in  1985,  but  at  a  lower 
rate  than  they  did  in  1984,  according 
to  Newspaper  Advertising  Bureau 
president  Craig  Standen. 

“1984  was  a  spectacular  year  for 
our  business,”  Standen  said  in  his  re¬ 
port  to  the  annual  convention  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives  in  Miami 
this  week.  “National  was  up  10%,  re¬ 
tail  12%  and  classified  a  whopping 
25%.  Overall,  advertisers  spent  15% 
more  in  newspapers  than  they  did  in 
1983.” 

For  1985,  Standen  predicts  that 
national  and  retail  advertising  re¬ 
venues  in  newspapers  will  increase  by 
9%  each  and  classified  revenues  will 
rise  by  10%,  for  an  overall  growth  of 
9%. 

Outlining  the  Ad  Bureau’s  plans  for 
1985,  Standen  and  Leo  Bogart,  the 
Bureau’s  executive  vice  president, 
announced  five  “Selective  Strategies 
for  Success.” 

The  first,  said  Standen,  is  impro¬ 
ving  the  newspaper  product. 

“There’s  a  new  drive  to  upgrade 
color,”  Standen  said.  “The  Bureau  is 


working  to  develop  industry-wide  in¬ 
itiatives  that  will  gain  greater  news¬ 
paper  commitment  to  color  availabil¬ 
ity  for  advertising  and  to  help  develop 
more  standardization  in  areas  like  re¬ 
production  quality  and  color  pre¬ 
miums.” 

Ad  Bureau  vice  president  Charles 
Kinsolving  will  kick  off  the  drive  with 
a  series  of  color  workshops  for  news¬ 
papers  in  April  and  May. 

Bogart  announced  a  program  of 
advertising  performance  studies  to  be 
carried  out  in  cooperation  with  a 
group  of  12  newspapers.  The  studies 
will  measure  page  opening,  perform¬ 
ance  of  large  vs.  small  ads  and  color 
vs.  black-and-white  ads,  reader  in¬ 
terest  in  individual  ads,  and  similar 
aspects  of  newspaper  ad  readership 
and  performance. 

A  second  strategy  is  combatting 
competition  and  Bogart  described  a 
just-completed  retail  sales  test  in 
Atlanta  comparing  the  sales  produc¬ 
tivity  of  direct  mail  and  newspaper 
advertising  in  various  forms. 

The  study,  according  to  Bogart,  in¬ 
dicated  that  newspaper  sales  produc¬ 
tivity  is  nearly  three  times  as  high  as 


solo  direct  mail. 

Strategy  number  three,  according 
to  Standen,  “is  keeping  up  the  sales 
pressure  to  build  our  (newspapers) 
share  of  the  business.” 

Standen  announced  a  series  of 
target  account  sales  efforts  directed 
toward  major  national  advertisers 
with  specific  sales  goals  for  each  indi¬ 
vidual  advertiser. 

For  Budweiser  Beer,  for  example, 
the  objective  will  be  to  sell  a  set  por¬ 
tion  in  each  newspaper’s  sports  sec¬ 
tion  on  a  weekly  basis,  in  order  to 
maintain  and  increase  Bud’s  lead  in 
beer  sales. 

In  retail,  the  Ad  Bureau  effort  will 
concentrate  in  two  areas  —  fashion 
and  industry-wide  promotions. 

“Upgrading  our  sales  skills  is  our 
fourth  strategy,”  said  Bogart.  “Our 
people  have  to  sell  more  .  .  .  and  sell 
better.” 

The  fifth  strategy,  Standen  said,  is 
raising  the  creativity  consciousness 
of  advertisers  and  agencies. 

“We  have  to  show  them,  again  and 
again,  how  to  use  newspapers  in  fresh 
creative  ways  to  meet  a  whole  range 
of  marketing  needs,”  Standen  said. 
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Median  Starting  Salaries  of 
1984  Grads 


Newspapers  hire  the 

Newspapers  outshined  all  other  media-related  fields  in 
1984  by  hiring  the  most  journalism  majors  from  a  pool  of 
17,221  graduates  and  paying  them  among  the  lowest 
wages. 

For  most  first-timers,  writing  and  reporting  character¬ 
ized  their  induction  to  professional  journalism.  For  64.7% 
of  those  who  took  media-related  jobs,  editorial  positions 
best  described  their  entry-level  duties. 

Of  those  specifically  hired  by  newspapers,  63.3%  said 
they  were  reporters  or  writers.  14.2%  were  hired  as  copy 
editors  and  3.3%  were  photographers. 

Besides  rearing  editorial  kinds  from  journalism  school, 
newspapers  also  found  employment  for  10%  of  the  news¬ 
paper-bound  graduates  in  the  advertising  department  as 
sales  or  design  people. 

A  survey  compiled  for  the  Newspaper  Fund  by  the 
Journalism  Resources  Institute  of  Rutgers  University, 
New  Jersey,  showed  a  6%  increase  in  the  number  of  media 
jobs  offered  to  last  year’s  graduates. 


Newspapers  handed  out  weekly  pay 
checks,  on  the  average,  of  $230. 


The  report  showed  daily  newspapers  continue  to  hire 
more  college  journalism  majors  than  any  other  media- 
related  field,  including  radio,  television,  magazines,  wire 
services,  advertising  agencies  and  public  relations  firms. 

Four  months  after  graduation,  55.8%  were  hired  in 
media-related  jobs.  Dailies,  weeklies  and  wire  services 
hired  the  largest  share,  17.1%  of  the  class,  an  increase 
from  the  1983  figure  of  14.6%. 

Advertising  agencies  hired  8.6%  of  the  class,  up  from 
6.8%  the  previous  year.  Public  relations  jobs  attracted 
8.5%  of  the  grads,  showing  a  1.2%  increase. 

Television  stations  hired  5.4%  and  radio  stations  gar¬ 
nered  5.2%  of  the  class.  Both  those  areas  showed  a  de¬ 
crease  from  1983,  when  TV  employed  5.9%  of  the  class 
and  radio  hired  6.2%. 

Magazines  showed  an  increase  in  hiring  new  grads,  from 
1.9%  of  the  share  in  1983  to  2.8%  last  year. 

Other  media  jobs  were  taken  by  8.2%  of  the  grads  (7.5% 
in  1983),  while  7.4%  moved  on  to  grad  school  or  law 
studies. 

One-quarter  of  the  journalism  graduates  took  non-media 
jobs,  a  5%  decrease  from  the  previous  year. 

1 1 .7%  remained  unemployed  four  months  after  gradua¬ 
tion  and  reported  not  continuing  on  to  graduate  school. 


most  j-school  grads 

That  figure  included  those  who  were  not  looking  for  any 
kind  of  work  (1.2%)  and  those  who  were  seeking  work 
outside  the  media  (1.2%). 

However,  newspapers  did  not  shine  in  the  salaries  ren¬ 
dered  graduates  who  took  their  first  job  there.  The  survey 
reported  top  salary  honors  went  to  public  relations,  which 
averaged  $290  weekly  for  entry-level  jobs.  Next  in  line, 
advertising  agencies  paid  $255  a  week,  with  a  median 
salary  for  all  media-related  fields  at  $248. 

Newspapers  handed  out  weekly  pay  checks,  on  the 
average,  of  $230. 

Large  metro  areas  were  more  profitable  for  j-grads  than 
smaller  cities.  The  midpoint  salary  in  the  big  city  paid  $270 
weekly,  contrasting  with  those  employed  in  areas  of 
under-  20,000  population  who  were  waged  at  $200  a  week. 

The  same  range  applied  to  grads  working  at  newspapers, 
with  an  average  major  metro  city  salary  of  $250  a  week  and 
average  small-city  salary  of  $186. 

Average  salary  at  weekly  newspapers  was  $205.  Broad¬ 
casters  were  paid  a  starting  salary  of  $215  weekly. 

The  highest  mass-media  salaries  were  earned  by  grads 
who  took  their  first  jobs  in  the  Southwestern  region  of  the 
country.  The  Northeast  and  Plains  states  ranked  second, 
while  the  South  reported  the  lowest  wages. 

Cities  with  populations  between  300,000  and  500,000 
housed  the  average  media  job  for  beginners.  Most  news¬ 
paper  people  found  their  first  jobs  in  cities  home  to  be¬ 
tween  50,000  and  100,000  residents.  Broadcasting  grads 
generally  found  work  in  cities  of  100,000  to  300,000 
population. 

The  average  public  relations  and  advertising  agency  job 
was  in  cities  between  500,000  and  one  million  dwellers. 

Entry-level  media  jobs  were  divided  as:  Northeast, 
6.7%:  mid-Atlantic,  14.3%;  South, 13.7%;  Midwest, 
28.6%;  Plains,  8.3%;  Southwest,  9.3%:  Mountain,  4.1% 
and  Pacific,  10%. 

Practical  experience  paid  off  though, 
with  88.5%  of  the  newspaper  hires 
reporting  experience  on  their  college 
newspapers. 

Entry-level  for  newspapers  and  news  services  were  sec¬ 
tored  as:  Northeast,  2.8%;  mid-Atlantic,  17.6%;  South, 
14.1%;  Midwest,  38%;  Plains,  4.2%;  Southwest,  7.1%; 
Mountain,  4.2%;  and  Pacific,  12%. 

Women  continued  to  stampede  the  field,  with  64.6%  of 
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them  finding  media-related  work  compared  to  35.2%  men. 
However,  equilibrium  characterized  the  newspaper, 
where  52. 1%  female  grads  found  work  next  to  47.9%  of  the 
male  graduates. 

Broadcasting  hired  55.2%  of  the  female  grads  and  44.8% 
of  the  males.  Interestingly,  72.5%  of  news  broadcast  ma¬ 
jors  are  women. 

Advertisingjobs  went  to  82.5%  of  the  women  and  17.5% 
of  the  men.  Women  garnered  76.6%  of  the  public  relations 
jobs,  with  23.4%  of  the  male  grads  entering  PR. 

And  if  grade  point  averages  are  any  indication  of  suc¬ 
cess,  30.2%  of  the  women  earned  final  GPA’s  of  A  to  A 
minus,  while  21.2%  of  the  men  fell  into  the  same  ranking. 

Minorities 

Minority  hiring  took  a  healthy  upswing,  with  54.4%  of 
those  graduates  hired  in  media  work.  The  previous  year, 
40.8%  found  employment  right  out  of  school. 

Minority  hiring  took  a  healthy 
upswing,  with  54.4%  of  those  graduates 
hired  in  media  work.  The  previous  year, 
40.8%  found  empioyment  right  out  of 
schooi. 

Although  daily  newspaper  hiring  of  minorities  was  down 
to  12.7%  —  compared  to  16.1%  the  year  before  —  weekly 
newspapers,  broadcasters,  ad  agencies  and  public  rela¬ 
tions  registered  increases  in  minority  hiring.  And  despite 
the  decrease  showed  by  newspapers,  dailies  were  the 
largest  single  employer  of  minority  graduates. 

The  number  of  unemployed  minority  graduates  four 
months  after  graduation  declined  to  1 3.9%  from  2 1 . 1  %  the 
previous  year.  Salaries  for  minorities  generally  were  the 
same  as  those  for  all  new  journalists.  The  college  grade 
point  average  of  minority  journalists  was  below  that  of 
majority  students.  Of  the  minorities  with  A  to  A  minus, 
13.9%  compared  to  28.6%  of  other  graduates. 

35.7%  of  the  minority  graduates  received  two  or  more 
job  offers  before  they  took  their  first  full-time  jobs  after 
college.  32.7%  of  the  other  grads  had  two  or  more  job 
offers.  5 1 .3%  of  the  minorities  said  they  applied  to  at  least 
one  newspaper  following  graduation,  which  compares 
with  39.7%  of  the  class  as  a  whole  who  tried  to  get  a 
newspaper  job  by  sending  out  at  least  one  resume. 

The  most  popular  college  major  for  minorities  was 
broadcasting,  in  which  29.1%  majored.  Next  was  news- 
editorial  (20.2%),  public  relations  (12.7%)  and  graphics/ 
design  (10.1%). 

News-editorial  was  the  popular  major  among  the  jour¬ 
nalism/mass  communications  graduates  last  year, 
although  the  class  as  a  whole  (26.4%)  showed  a  2.1% 
decline  in  enrollment  from  last  year. 

Advertising,  general  mass  communications  studies  and 
photojournalism  increased  in  popularity,  while  along  with 
news-editorial,  broadcasting,  public  relations  and  maga¬ 
zine  journalism  declined. 

44.5%  of  the  mass  communications  and  journalism 
graduates  said  they  also  had  enough  credit  hours  for  a 
second  major,  the  most  popular  being  English,  business 
and  political  science. 

Newspapers  attracted  a  good  amount  of  top  students 
(31.7%  of  those  hired  were  A  to  A  minus  students),  only 
second  to  broadcasting  (38. 1%).  Grades,  however,  did  not 
influence  a  new  hire’s  salary. 

Practical  experience  paid  off  though,  with  88.5%  of  the 
newspaper  hires  reporting  experience  on  their  college 
newspapers.  Included  in  that  figure  were  63.4%  who 
served  as  interns.  Of  all  the  grads  who  landed  media- 


related  employment,  69.6%  said  they  had  at  least  one 
internship. 

Miscellaneous 

Almost  a  third  of  the  grads  received  two  or  more  media 
job  offers,  with  the  most  successful  job  seekers  being 
those  who  landed  in  public  relations.  37.3%  of  the  grads 
who  took  daily  newspaper  jobs  had  two  or  more  offers, 
compared  with  35.7%  of  those  who  took  radio/tv  jobs. 

The  majority  of  media  graduates  (57.9%)  began  search¬ 
ing  two  months  prior  to  school's  end.  But  newspaper  grads 
proved  the  most  ambitious,  as  73%  of  them  started  their 
search  two  or  more  months  before  receiving  their  degrees. 

And  assertiveness  was  quite  necessary  in  a  field  where 
for  every  newspaper  job  available,  two  and  a  half  gradu¬ 
ates  applied.  The  lucky  newspaper  grads  (58%)  reported 
starting  work  one  month  after  finishing  school. 

42.8%  of  the  grads  who  got  media  jobs  said  they  were 
very  satisfied  with  their  present  work  as  a  whole,  com¬ 
pared  with  only  3.2%  of  the  grads  who  went  on  to  daily 
newspapers,  and  said  they  were  very  satisfied  with  their 
work,  chance  of  advancement,  salary,  etc. 
work,  chance  of  advancement,  salary,  etc. 

Half  of  the  grads  who  took  ad  agency  and  PR  jobs  said 
they  were  very  satisfied. 

When  all  was  said  and  done,  82%  of  the  grads  who  found 
media  work  would  major  in  the  journalism/mass  com¬ 
munications  field  again.  That  compares  with  85.4%  who 
got  daily  newspaper  jobs,  90.6%  who  took  broadcasting 
jobs,  86.7%  who  went  to  ad  agencies  and  91.4%  who 
entered  public  relations. 

And  the  majority  (72.2%)  of  those  who  remained  unem¬ 
ployed,  said  they  would  major  in  communications  again  if 
they  were  high  school  students  making  a  decision  about  a 
college  major. 

—  M.K.  Guzda 

Advertiser  drops  tv  in  favor 
of  Sunday  newspaper  mags 

The  Foundation  for  Savings  Institutions  has  switched  its 
$4  million  advertising  campaign  for  Individual  Retirement 
Accounts  from  television  to  Sunday  newspaper  maga¬ 
zines. 

The  campaign  began  on  January  27  and  will  run  through 
the  peak  IRA  selling  period  prior  to  tax  filing  deadline. 

The  7x10  inch  ads  compared  savings  institutions'  IRAs 
with  those  in  mutual  funds  and  offer  readers  “The  retire¬ 
ment  plan  that  comes  with  a  money  back  guarantee.” 

The  ads  will  appear  in  565  Sunday  magazines,  including 
Parade,  Family  Weekly  and  the  Sunday  Magazine  Net¬ 
work. 

The  print  campaign  marks  the  first  time  the  foundation  is 
using  Sunday  magazines  “to  target  an  upscale,  literate 
dual  audience  with  individually  tailored  ads  listing  any¬ 
where  from  one  to  40  local  area  member  savings  institu¬ 
tions,”  said  Sundav  Magazine  Network. 

Guild  criticizes  proposed 
White  House  News  Service 

The  Newspaper  Guild's  executive  board  issued  a  re¬ 
solution  criticizing  the  Reagan  Administration  for  estab¬ 
lishing  its  electronic  White  House  News  Service. 

“An  administration  whose  President’s  avowed  aim  is  to 
privatize  long-standing  government  functions  has  now 
chosen  to  enter  an  area  in  which  the  government  clearly 
has  no  business:  the  news  business,”  the  resolution 
stated. 

“The  United  States  does  not  need  an  incipient  Tass.” 
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Perils  of  a  foreign  correspondent 

UPl’s  reporter  in  Lebanon  recounts  the  details  of  his  kidnap  ordeal 


By  Steve  Hagey 

One  of  my  Lebanese  kidnappers 
stood  over  me  and  calmly  screwed  a 
foot-long  silencer  onto  a  submachine 
gun.  I  was  slumped  on  the  floor, 
shoved  into  a  comer  between  two  oth¬ 
er  gunmen,  as  he  slowly  brought  the 
gun  barrel  around  and  trained  it  on  my 
heart. 

I  tensed,  waiting  for  him  to  shoot. 
My  neck  hurt,  and  I  closed  my  eyes.  I 
hoped  I  would  die  quickly. 

But  instead  of  shooting,  he 
mouthed  a  sound — “bam-bam- 
bam” — and  I  realized  it  was  just  the 
latest  act  in  a  game  they  had  been 
playing  with  me  for  hours  in  the  hall¬ 
way  of  an  apartment  house  some¬ 
where  in  Beirut. 

“We  do  this  to  you  in  10  minutes,” 
he  sneered.  I  nodded.  Maybe,  I 
thought,  I  might  be  able  to  stall  them 
a  little  longer  than  that. 

I  was  one  of  the  few  remaining 
American  correspondents  based  in 
Beirut  when  two  colleagues  and  1 
were  abducted,  robbed  and  terrorized 
there  a  few  weeks  ago.  We  had 
planned  a  quiet  dinner  in  a  west  Beirut 
restaurant,  but  we  ended  up  with  guns 
to  our  heads  while  a  gang  of  Lebanese 
gunmen  threatened  us  and  ransacked 
our  apartments. 

Nothing  in  nearly  eight 
years  as  a  correspondent 
for  United  Press 
International  had 
prepared  me  for  that 
night . . . 

Nothing  in  nearly  eight  years  as  a 
correspondent  for  United  Press  Inter¬ 
national  had  prepared  me  for  that 
night,  even  though  1  had  maneuvered 
my  way  out  of  some  tight  spots  over 
the  years. 

I  had  arrived  in  Lebanon  in  Decem¬ 
ber  1983  on  my  first  overseas  assign¬ 
ment  for  UPI,  a  post  I  volunteered 
for.  I  knew  it  would  be  dangerous, 
and  had  tried  to  come  to  grips  with  the 
possibility  of  a  violent  death  a  long 
way  from  home. 

1  thought  it  might  come  from  a  car 
bomb,  a  stray  artillery  round,  a  bullet 
from  a  rooftop  sniper  or  even  a  hit- 
and-run  by  a  maniac  driver  roaring 
down  a  side  street  in  Lebanon’s  law- 


UPI  correspondent  Steve  Hagey  looks 
over  photos  of  the  fighting  in  Lebanon. 
Hagey  walked  into  a  robbery  at  a  restau¬ 
rant  in  Beirut  in  December,  was  taken  to 
his  apartment,  robbed,  beaten  and  held 
for  several  hours.  He  left  the  country 
shortly  after. 

less  capital. 

Kidnapping,  though,  was  my  big¬ 
gest  fear.  We  all  feared  it  the  most.  It 
was  the  great  unknown.  1  rarely 
talked  about  it,  as  if  to  mention  it 
would  bring  on  a  jinx.  And  as  my  as¬ 
signment  as  Beirut  bureau  chief  for 
UPI  was  nearing  an  end,  it  happened. 

It  was  9  p.m.  on  Saturday  night, 
December  29.  Maggie  Fox,  a  25-year- 
old  freelance  radio  correspondent 
from  Denver,  Bill  Maclean  of  Mon¬ 
treal,  a  29- year-old  correspondent  for 
the  British-based  Reuters  news  agen¬ 
cy,  and  I  had  left  the  Commodore 
Hotel,  a  favored  hangout  for  Western 
correspondents,  and  headed  over  to 
Relais  de  Normandie,  a  little  French 
restaurant  in  mainly  Moslem  west 
Beirut. 

I  failed  to  notice  a  bearded  youth 
behind  the  wheel  of  a  grimy  Mercedes 
double-parked  outside.  But  that  was 
hardly  unusual  in  a  city  where  motor¬ 
ists  often  drive  on  sidewalks  and  one¬ 
way  streets  run  both  ways. 

We  entered  the  restaurant  through 
sliding  doors,  with  me  in  the  lead. 
About  15  or  20  Lebanese  men  and 
women  were  chatting  over  drinks  and 
dinner.  I  barely  noticed  three  or  four 
youths  standing  in  the  center  aisle  un¬ 
til  one  turned  toward  me  and  pointed  a 
pistol  at  my  gut.  He  had  a  red-and- 


white  checkered  bandana — actually  a 
napkin  from  a  nearby  table — wrapped 
around  his  face.  I  thought  it  was  a 
joke. 

“Hey,  man,  c’mere,”  he  demand¬ 
ed  in  English.  1  did. 

He  asked  if  I  were  an  American. 
“Yes,”  I  said,  adding  that  I  was 
working  in  Lebanon  as  a  journalist. 

He  jabbed  his  hand  into  my  jacket 
and  stole  about  $300  in  Lebanese 
money,  then  opened  my  shoulder 
bag,  grabbed  my  tape  recorder  and 
flipped  it  on. 

Stupidly,  I  volunteered  that  it  had 
tape  from  Naqoura,  where  troop  with¬ 
drawal  talks  were  under  way  between 
Lebanon  and  Israel.  He  immediately 
called  me  “an  American  CIA  agent,” 
a  phrase  I  would  hear  repeatedly  for 
the  next  nine  hours. 

He  frisked  me,  and  then  the  gun¬ 
men  herded  us  into  the  double-parked 
Mercedes.  We  were  told  our  apart¬ 
ments  would  be  searched.  If  we  had 
any  weapons,  they  said,  they’d  kill 
us.  If  not,  we’d  be  freed. 

Maggie,  Bill  and  I  were  scared 
stiff.  We  had  walked  into  a  robbery, 
and  now  we  were  being  taken  into  the 
unknown  I  had  feared  the  most.  We 
hardly  looked  at  one  another  as  four 
gunmen  drove  us  away  from  the  res¬ 
taurant. 

He  frisked  me,  and 
then  herded  us  into  the 
double-parked  Mercedes. 

“You  good  man,”  they  told  Bill 
when  he  said  he  was  Canadian,  and 
patted  him  on  the  back.  They  virtually 
ignored  Maggie. 

“You  American  CIA.  You  bad,” 
they  told  me.  I  knew  I  was  being  sin¬ 
gled  out. 

I  kept  hoping  we’d  pass  one  of  the 
dozens  of  army  and  private  militia 
checkpoints  dotting  the  capital,  but 
the  kidnappers  evaded  them. 

My  seafront  apartment  was  the  first 
stop.  The  gunmen  threw  my  glasses 
onto  a  chair  and  then  blindfolded  us 
with  shirts  and  socks. 

I  could  smell  them  eating  my 
tangerines  as  they  stashed  my  stereo, 
cameras,  tape  recorders,  trench  coat. 
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shirts,  cashmere  sweaters  and  other 
items  of  value  into  pillowcases  and  a 
suitcase.  They  also  stole  more  than 
$1,000  in  cash. 

One  of  them  defecated  all  over  my 
toilet  seat,  which  I  discovered  after 
my  release  the  next  morning.  I 
gagged  when  I  saw  it. 

Our  blindfolds  were  removed  and 
we  were  driven  to  Bill’s  ground-floor 
apartment  several  blocks  away.  A 
party  was  in  progress  on  an  upper 
floor,  but  no  one  noticed  as  the  four 
bearded  youths  forced  us  inside. 


UPl  executives  in 
London  and  Washington 
caiied  my  parents  in 
Tennessee,  toid  them 
what  had  happened  and 
said  contacts  were  under 
way  to  gain  my  reiease. 


They  blindfolded  me  with  a  necktie 
and  gave  me  a  handful  of  cashews. 
Maggie  and  Bill  were  led  into  a  back 
room,  where  they  were  bound  and 
gagged.  After  stealing  Bill’s  valu¬ 
ables,  the  abductors  came  in  and  said 
they  were  taking  me  with  them.  By 
now  it  was  about  11  p.m. 

“Where?”  I  asked. 

“No  questions,”  snapped  one  of 
the  gunmen. 

I  was  relieved  for  Maggie  and  Bill, 
because  1  believed  both  were  alive 
and  their  ordeal  was  over.  But  1 
thought  I  was  being  driven  away  to  be 
murdered. 

We  drove  toward  the  southern 
slums  of  Beirut — bombed-out  build¬ 
ings  and  cinderblock  shacks  inhabited 
by  Shiite  Moslems  and  Palestinian 
refugees — with  me  trapped  in  the 
back  seat  between  two  gunmen.  Two 
others  were  in  the  front.  My  mind 
raced  over  the  possibilities — how 
could  I  escape? 

1  couldn’t  come  up  with  a  scheme 
that  I  thought  would  work,  so  I  just 
sat  there  and  decided  to  ride  it  out.  1 
tried  to  remain  calm,  but  my  insides 
were  churning. 

I  had  a  splitting  headache,  intensi¬ 
fied  by  the  disorientation  I  felt  with¬ 
out  my  eyeglasses.  They  forced  me  to 
keep  my  head  lowered.  If  I  lifted  it 
slightly,  I  got  banged  on  the  back  of 
the  neck. 

Communicating  with  them  was  dif¬ 
ficult,  because  they  spoke  little  Eng¬ 
lish  and  I  am  not  fluent  in  Arabic.  We 
spoke  in  a  mixture  of  Pidgin  English, 
Arabic  and  French,  with  occasional 
sign  language  thrown  in. 

I  could  tell  roughly  where  we  were 
headed — past  the  Sabra  and  Chatila 


refugee  camps  and  on  toward  Buij  al 
Brajneh,  a  slum  a  few  miles  south  of 
Beirut,  between  the  city  and  its  inter¬ 
national  airport.  So  far,  I  had  no  clue 
to  the  identities  of  my  captors. 

The  driver  took  a  circuitous  route, 
then  stopped  the  car  and  went  inside  a 
house  with  one  of  the  others.  They 
were  gone  for  a  while.  I  figured  they 
were  on  the  phone  to  someone,  trying 
to  decide  what  to  do  with  me. 

I  had  no  way  of  knowing  it,  but 
Maggie  and  Bill  had  broken  free  and 
gone  for  help.  Two  UPI  colleagues, 
Peter  Smerdon  and  Nayla  Shalhub, 
had  arrived  at  the  restaurant  just  after 
we  were  abducted  and  also  had  alert¬ 
ed  what  passes  for  the  authorities  in 
Beirut. 

UPl  executives  in  London  and 
Washington  called  my  parents  in  Ten¬ 
nessee,  told  them  what  had  happened 
and  said  contacts  were  under  way  to 
gain  my  release.  They  stayed  on  the 
phone  with  my  parents  for  the  next 
seven  hours,  keeping  them  up  to  date 
on  my  predicament  in  Beirut. 

Despite  the  accusations  against  me, 
I  realized  that  the  kidnapping  had 
few,  if  any,  political  overtones.  We 
had  just  stumbled  into  a  robbery,  fall¬ 
ing  quite  unexpectedly  into  the  hands 
of  thugs  who  had  no  idea  what  to  do 
with  us. 

Eventually,  I  was  moved  to  a  small 
pickup  truck,  with  a  canvas  top  over 
the  back.  I  sat  between  two  gunmen 
as  we  meandered  deeper  into  the 
slums,  then  stopped  in  an  alley. 

The  kid  on  my  left,  who  was  about 
20  or  2 1 ,  yanked  on  my  earlobe  and 
slammed  my  forehead  with  the  palm 
of  his  hand.  It  wasn’t  a  severe  beat¬ 
ing,  just  something  meant  to  intimi¬ 
date  or  humiliate  me.  But  when  he  hit 
me,  it  felt  as  though  lightning  was 
flashing  through  my  brain. 

The  kid  on  my  right  had  a  gun 
pointed  at  me  and  kept  clicking  it, 
either  with  a  trigger  or  the  safety. 

They  again  accused  me  of  working 
for  the  CIA,  while  I  explained  I  was  a 
journalist.  They  waved  aside  my 
working  papers  with  continued  de¬ 
nunciations  of  the  CIA,  the  Reagan 
administration,  Israel  and  the  United 
States — all  the  while  chain-smoking 
American-made  Marlboro  and  Win¬ 
ston  cigarettes. 

“Steve,”  said  the  one  on  my 
right,”  this  is  your  last  night.  You 
know  what  we  do  with  you  tonight? 
We  kill  you.  1  love  to  see  your  Ameri¬ 
can  blood  in  Beirut.” 

“I  hope  you  don’t,”  I  said. 

“Oh  yes  we  will,”  he  replied. 

“But  no  worry,”  he  went  on.  “To¬ 
morrow,  everything  over.  Everything 
OK.  You  go  home  to  the  United 
States.  To  family,  to  parents.  But  you 
go  home  in  a  box.  They  will  put  dirt 


on  it.  And,”  he  said,  wiping  his 
hands  together  in  a  classic  gesture  and 
using  the  Arabic  word  for  ‘finished,’ 
“you  will  be  ‘khalas.’  ” 

I  tried  to  get  them  talking  about 
America,  repeatedly  telling  them  I 
was  a  “good  American.”  They 
named  their  favorite  actors — Clint 
Eastwood,  Charles  Bronson  and 
Chuck  Norris.  They  liked  slain  Presi¬ 
dent  John  Kennedy,  whom  they 
claimed  was  assassinated  by  the  CIA. 
With  all  respect  to  the  Kennedy  fam¬ 
ily,  I  invoked  his  name  as  often  as  I 
could  from  then  on. 

After  a  while,  the  beatings  and 
threats  stopped  and  they  placed  me 
in  a  Volvo  parked  a  few  yards  away. 
Another  youth  joined  them.  He  was 
carrying  a  sleeping  bag,  which  raised 
my  hopes  a  bit.  Perhaps,  I  thought, 
they’d  let  me  get  a  little  sleep  before 
killing  me. 

We  drove  to  an  apartment  house 
nearby,  and  they  led  me  inside  with 
my  jacket  wrapped  around  my  head.  1 
was  seated  on  a  couch  and  blind¬ 
folded  again. 

Soon  they  led  me  into  a  long,  nar¬ 
row  hallway  and  made  me  sit  in  a  cor¬ 
ner.  Everyone  left,  but  a  few  minutes 
later  another  guy  walked  in.  He  patted 
my  shoulder  and  asked  if  I  were  OK. 
“Yes,  I’m  fine,”  I  whispered. 

Then  he  spelled  out  their  de¬ 
mands — $100,000  for  my  freedom.  I 
told  him  I  didn’t  have  that  kind  of 
money.  He  insisted,  saying  1  could 
write  them  a  check. 


After  a  whiie,  the 
beatings  and  threats 
stopp^  and  they  piaced 
me  into  a  Voivo  parked  a 
few  yards  away. 


I  told  them  no  one  would  accept  my 
check  for  $100,000,  but  they  kept  in¬ 
sisting.  One  of  the  three  gunmen  there 
said  they  wanted  six  checks  totaling 
$100,000.  I  rounded  it  off  to  six 
$16,000  checks  and  asked  if  $96,000 
would  do.  He  said  it  would. 

I  wrote  two  checks  for  $16,000 
each,  chuckling  at  the  absurdity  of 
what  I  was  doing,  which  angered  my 
captors.  “Steve,  you  joke  too 
much,”  said  one. 

After  I  had  written  two  checks, 
they  served  Turkish  coffee  and  we 
sipped  it  together.  It  tasted  like  mud 
but  I  asked  for  another  cup,  hoping  to 
soften  them  up  by  acting  as  though  1 
enjoyed  their  hospitality. 

The  guy  who  appeared  to  be  in 
charge  left  the  room  and  came  back 
(Continued  on  page  35) 
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Sulzberger  and  Hoge 


Hunt,  Dubois  and  Sha«r 


Top,  Arthur  Sulzberger,  New  York 
Times  publisher  and  board  chairman, 
with  New  York  City  newspaper  com¬ 
petitor  James  Hoge,  publisher  of  the 
Daily  News.  Above  left.  Bob  Hunt, 
president  and  CEO  of  the  (Chicago) 
Tribune  National  Marketing,  talks 
with  Loren  Dubois,  senior  vp  of  Mar¬ 
shall  Field  Co.  in  Chicago  and  Doris 
Shaw,  senior  vp  of  sales  promotion  of 


Williams  and  Standen 


Abraham  &  Strauss,  New  York. 

Above  right.  Newspaper  Advertis¬ 
ing  Bureau  president  Craig  Standen 
awards  Jim  Williams,  president  of  the 
National  Retail  Merchants  Associa¬ 
tion.  Left,  Frank  Savino,  vice  presi¬ 
dent  of  marketing  at  the  Bergen  Re¬ 
cord  in  New  Jersey  with  Woody  Sha- 
did,  advertising  director  of  the 
Bloomington  (HI.)  Pantograph  and 
president  of  INAME. 

Savino  and  Shadid 


Dinner  in  New  York 
with  NoRMA 


Retailers  and  advertisers  became  better  ac¬ 
quainted  at  the  Newspaper  Advertising 
Bureau  board  of  director’s  annual  reception 
and  dinner  for  the  directors  of  the  National 
Retail  Merchants  Association,  held  in  New 
York  City  on  Jan.  14  during  the  NRMA  con¬ 
vention. 

Attended  by  some  300  retail  and  newspaper 
executives,  and  their  spouses,  the  dinner  has 
become  something  of  a  haven  for  the  nation’s 
top  retailers  during  the  hectic,  four-day  con¬ 
vention,  as  well  as  a  useful  way  for  newspaper 
and  retailer  top  managements  to  establish  and 
strengthen  informal  lines  of  communication 


with  one  another. 

The  informality  is  emphasized  by  the  seat¬ 
ing  arrangements:  there  is  no  head  table  and 
no  dais,  and  among  the  10  people  at  each  table, 
you’ll  generally  find  a  mix  of  large  and  small 
retailers  and  large  and  small  newspapers  rep¬ 
resented.  No  long  formal  speeches  either.  A 
few  words  apiece  from  Craig  Standen,  presi¬ 
dent  of  NAB,  and  Jim  Williams,  president  of 
NRMA,  plus  a  featured  speaker,  usually  a 
well-known  newspaper  columnist.  This  year’s 
guests  were  kept  laughing  continuously  for 
more  than  20  minutes  by  the  Washington 
Post’s  Art  Buchwald. 
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Right,  publisher  and  CEO  of  the 
Los  Angeles  Times  Tom  Johnson 
listens  to  columnist  Art  Buchwald. 
Below,  Herb  Barger,  classified 
manager  at  the  Houston  Chronicle 
and  ANCAM  first  vice  president, 
with  ANCAM  president  and  Salt 
Lake  City  Tribune  and  Deseret 
News  Cliff  Hansen  and  Andy 


Simons,  Daniels  and  Howard 


Reynolds  and  Ingersoll 

Above,  Chuck  Reynolds,  chair¬ 
man  of  Reynolds  Bros.,  Inc.  with 
Ralph  Ingersoll,  president  of 
Ingersoll  Publications,  Co.  Left, 
president  and  publisher  Dolph  Sim¬ 
ons  of  the  Lawrence  (Kan.)  Jour¬ 
nal-World,  with  Frank  Daniels, 
president  and  publisher  of  the 
Raleigh  (N.C.)  News  &  Observer, 
and.  Bob  Howard,  president  of 
Howard  Publications  in  California. 


Kaltenbach  and  Threshie 


Johnson  and  Buchwald 

Andersen,  president  of  the  Omaha 
World-Herald. 


Lively  and  Stauffer 


Far  left,  Hubert  Kaltenbach, 
president  of  Copley  Press,  Inc. 
chats  with  Dave  Threshie,  publisher 
of  the  Orange  County  Register. 
Near  left,  Randy  Lively,  executive 
vp  of  Zale  Corp.,  discusses  with 
Stan  Stauffer,  president  of  Stauffer 
Communications,  Inc.  in  Kansas. 
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From  housewife  to  publisher 

With  the  sudden  death  of  her  husband,  Susan  Lerner  is  now 
responsibie  for  running  a  chain  of  53  weekiies  and  semiweekiies 


By  Mark  Fitzgerald 

When  her  husband  Lou  died  after  a 
battle  with  cancer  that  he  had  seemed 
to  be  winning,  Susan  Lerner  —  for¬ 
mer  opera  singer  and  housewife  — 
suddenly  became  responsible  for  run¬ 
ning  a  newspaper  chain  that  publishes 
53  weeklies  and  semiweeklies. 

“My  own  background  had  nothing 
to  do  with  journalism,”  she  said  in  an 
interview  at  Lerner  Newspaper’s 
Chicago  offices. 

“I  had  been  around  helping  with 
election  nights  ...  so  it  wasn't  as  if  1 
knew  nothing  about  the  newspaper 
business,”  Mrs.  Lerner,  50,  added. 
“And  I  always  went  to  the  meetings  of 
organizations  like  the  American 
Newspaper  Publishers  Association  or 
the  Suburban  Newspapers  of  Amer¬ 
ica  —  but  1  did  the  spouse  number. 
This  year  I’ll  be  doing  the  active  mem¬ 
ber  number.” 

Susan  Lerner’ s  situation  is  a  famil¬ 
iar  one  in  the  newspaper  business. 
Katharine  Graham  of  the  Washington 
Post,  Nackey  S.  Loeb  of  the  Man¬ 
chester  (N.H)  Union  Leader,  even 
the  owner  of  the  paper  that  employed 
tv’s  Lou  Grant — ^all  were  women  who 
took  over  newspapers  after  their  hus¬ 
bands  died. 

For  Mrs.  Lerner,  it  was  a  sudden 
transition. 

“There  was  no  preparation  time. 
My  husband  fully  expected  to  recover 
from  the  latest  surgery,”  she  said. 

Once  before,  the  couple  had  met 
with  a  lawyer  before  surgery  to  dis¬ 
cuss  the  transition,  but  he  recovered. 
Lou  Lerner,  in  fact,  was  operating  the 
paper  right  up  to  two  weeks  before  he 
died. 

He  died  Nov.  14  at  the  age  of  49. 

Despite  its  suddenness,  however, 
Mrs.  Lerner’s  transition  has  been,  by 
all  accounts,  a  successful  one. 

“Mrs.  Lerner  chaired  the  last  two 
weekly  meetings  of  our  operating 
committee  and  they  ran  as  routinely 
as  if  old  Lou  were  sitting  in  the  chair,” 
executive  vice  president  Joseph 
FerstI  told  the  Chicago  Tribune  just 
two  weeks  after  Lerner’s  death. 

For  her  part,  Mrs.  Lerner  said,  “I 
realize  more  than  ever  that  Lou  built 
up  a  top  organization.  What  was  parti- 


Susan  Lerner 

cularly  good  was  that  that  they  took 
me  seriously.” 

Lerner  Newspapers  is  a  big  organi¬ 
zation.  Its  53  newspapers  extend  from 
Chicago’s  North  Side  through  the 
affluent  north  suburbs  and  to  smaller 
communities  near  the  Wisconsin  state 
line.  Combined  circulation  is  300,000. 


“I  realize  more  thart 
ever  that  Lou  built  up  a 
top  organization.  What 
was  particularly  good 
was  that  that  they  took 
me  seriously.” 

Lerner  also  owns  shares  in  1 1  sub¬ 
urban  cable  television  franchises. 

The  chain  was  established  by  the 
Lerner  family  in  the  late  1920s.  Its 
expansion,  however,  dates  from  the 
1940s  when  the  family  bought  the 
Myers  Newspapers,  a  North  Side 
Chicago  chain. 

Lerner  operates  from  six  relatively 
far-flung  offices,  which  Mrs.  Lerner 
visited  in  the  first  weeks  after 
becoming  the  chain’s  editor,  pub¬ 
lisher  and  sole  owner. 

Lerner  is  also  a  successful  chain. 
“We’re  doing  okay,  I  have  no  com¬ 
plaint  about  the  economic  climate,” 


Mrs.  Lerner  said.  Published  reports 
have  put  the  chain’s  annual  revenues 
at  $12  to  $15  million. 

In  stepping  into  her  husband’s 
position,  Mrs.  Lerner  benefitted  from 
an  operating  system  he  set  up  when  he 
was  once  before  away  from  the  job. 

An  early  supporter  of  Jimmy  Car¬ 
ter’s  presidential  candidacy,  Mr.  Ler¬ 
ner  was  appointed  U.S.  ambassador 
to  Norway  in  1977  by  the  president. 

At  the  time,  he  set  an  operating 
committee  that  handle  the  chain’s 
day-to-day  operations.  Department 
heads  from  the  six  groups  of  newspa¬ 
pers  meet  face-to-face  every  two 
weeks,  and  in  teleconferences  every 
few  days. 

“When  we  got  back  from  Norway, 
it  worked  so  well,  Lou  decided  to 
keep  it,”  Mrs.  Lerner  said. 

Still,  major  decisions  must  be  made 
by  Mrs.  Lerner. 

One  big  technical  decision  that 
must  be  made  soon  is  selection  of  a 
new  data  processing  system.  And 
though  she  has  no  background  in  com¬ 
puters,  Mrs.  Lerner  is  not  completely 
a  novice  at  newspaper  technology. 

“1  learned  a  lot  about  printing 
presses  in  1962  when  we  changed 
from  letterpress  to  offset.  We  were 
one  of  the  first  to  make  that  change. 
At  the  time  I  was  very  knowledgeable 
about  offset,”  she  said. 

Mrs.  Lerner  says  she  will  be  around 
to  make  those  decisions. 

“When  Lou  died  there  were  a  lot  of 
rumors  that  we  were  selling.  At  the 
moment,  there  are  no  plans  to  sell.  At 
the  the  time  his  father  (Leo)  died  (in 
1965),  there  were  the  same  rumors,”  ’ 
she  said. 

Mrs.  Lerner  said  she  finds  the 
newspaper  business  “challenging  and 
fascinating.”  An  active  Democrat, 
she  particulary  likes  the  political 
aspects  of  newspapers,  she  said. 

“I  do  find  it  hard,  and  this  is  no 
news  to  millions  of  women  in  similar 
situations,  that  I  have  to  do  every¬ 
thing  —  care  for  the  kids,  shop  for  the 
groceries.  It’s  that  sort  of  stuff  that  is 
a  bit  of  pressure  on  me,”  she  said. 

Still,  it  is  not  the  kind  of  pressure 
that  is  souring  her  on  full-time  news- 
papering,  she  adds. 

“I  mean  to  carry  on,”  she  said. 
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A  good  newspaper 
earns  another  shiny  Penn^. 

The  Seattle  Times  has  won 
its  second  consecutive  Penney- 
Missouri  Award. 

Judges  for  the  University 
of  Missouri  School  of  Journal¬ 
ism  praised  the  unusual  com¬ 
bination  of  strong  writing  and 
innovative  graphics  in  The 
Times’  feature  sections.  They 
praised  the  editors  and  report¬ 
ers  for  keeping  Northwest 
readers  in  mind  and  said  the 
sections  “consistently  achieved 
excellence.” 

We’re  very  proud  of  this 
award  for  a  number  of  reasons. 
First,  it’s  an  honor  earned 
not  by  one  person  or  one  story  but  by  the  entire  staff.  Prize-winning 
sections  included  lifestyle,  entertainment.  Food,  the  Sunday  tele¬ 
vision  guide.  Travel  and  Pacific  magazine,  with  work  that  came  from 
many  parts  of  the  newspaper.  Clearly,  we’re  a  team  that  works  well. 

Second,  the  award  recognizes  that  we  succeed  at  what  we  set 
out  to  do.  Our  lifestyle  section’s  philosophy  says,  “We  bring  home 
the  news  by  telling  how  it  affects  the  people  who  live  here.”  That’s  a 
goal  we’ve  met. 

Finally,  the  prestigious  Penney-Missouri  Award  is  an  inspiration 
for  the  future,  pushing  us  to  higher  standards,  so  we  can  continue 
to  provide  our  readers  with  ^  ^ 

best  newspaper  possible.  That’s  a  SCfltXlC  OHICS 

promise  we’ll  keep. 


■I 


NEWSPEOPLE  IN  THE  NEWS 


Reese  Cleghorn,  dean  of  the  Col¬ 
lege  of  Journalism  at  the  University  of 
Maryland,  has  been  elected  president 
of  the  National  Conference  of  Edito¬ 
rial  Writers  Foundation. 

Cleghorn,  a  journalist  for  30  years 
before  becoming  dean  at  Maryland, 
was  president  of  NCEW  in  1980  when 
the  foundation  was  established. 

Other  officers  for  1985  are:  Lawrie 
JOSLIN,  Calgary  (Alta.)  Herald,  vice 
president;  Michael  L.  Richardson, 
St.  Petersburg  Evening  Independent, 
treasurer;  Aubrey  Bowie,  Greenville 
(S.C.)  Piedmont,  secretary;  and  Joe 
H.  Stroud,  the  Detroit  Free  Press, 
assistant  secretary-treasurer. 

*  ♦  ♦ 

Staff  appointments  and  changes  at 
the  Boston  Herald  include: 

George  Kindel,  formerly  the 
assistant  editor/news  at  Newsday, 
Long  Island,  has  been  named  assis¬ 
tant  managing  editor  in  charge  of  the 
news  copy  desk. 

Howie  Carr,  former  WNEV-TV, 
Channel  7  news  reporter,  is  now  a 
columnist  with  the  Herald. 

Matthew  Diebel,  features  depart¬ 
ment  copy  chief,  has  been  named 
assistant  managing  editor  with  re- 
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sponsibility  for  production  of  the  Sun¬ 
day  Boston  Herald. 

Wayne  Woodlief,  former  political 
writer,  was  named  Washington  cor¬ 
respondent. 

*  *  * 

James  Knepper,  former  publisher 
of  the  Carnegie  (Pa.)  Signal-Item,  has 
been  sworn  into  office  as  Pennsylva¬ 
nia  Secretary  of  Labor  and  Industry. 
A  former  state  legislator,  he  initiated 
improvements  in  the  state’s  sunshine 
laws  while  serving  in  the  House  of 
Representatives. 

*  *  * 

Bob  Bush  was  appointed  vice  pres¬ 
ident  of  Donrey  Media  Group’s  West¬ 
ern  Newspaper  Division. 

Bush  most  recently  has  been  gener¬ 
al  manager  of  Donrey’s  Pomona 
(Calif.)  Progress  Bulletin  as  well  as 
region  manager  for  four  of  the  com¬ 
pany’s  California  newspapers  and  its 
Hawaii  newspapers.  He  replaces  the 
late  Bill  L.  Metcalf. 

♦  *  * 

David  R.  McClain,  previously 
advertising  director  of  the  Scottshlujf 
(Neb.)  Star-Herald,  is  now  advertis¬ 
ing  director  of  the  Lynchburg  (Va.) 
News  and  the  Daily  Advance. 

McClain  has  served  as  president 
and  vice-president  of  the  Nebraska 
Daily  Advertising  Managers  Associa¬ 
tion  and  is  a  former  classified  manager 
of  the  Elizabeth  (N.J.)  Daily  Journal. 

Also  at  the  News  and  Daily  Ad¬ 
vance,  Frederick  V.  Brooks  has 
been  named  marketing  director.  He 
has  held  several  positions  in  the 
advertising  sector,  including  classi¬ 
fied  advertising  manager  and  adver¬ 
tising  sales  manager. 


JACK  PATTERSON  has  been 
appointed  executive  consultant  to  the 
Washington  Post. 

Patterson,  most  recently  assistant  pres¬ 
ident,  joined  the  newspaper  os  assistant 
circulation  director  in  1952.  He  has 
served  consecutively  as  circulation  direc¬ 
tor,  vice  president/circulation,  and  senior 
vice  president. 

As  assistant  president,  Patterson  con¬ 
tributed  to  overall  management  of  the 
Post's  business  operations.  In  his  new 
position,  he  will  act  os  on  advisor  on 
circulation  planning  for  the  Post  and  for 
the  Everett  (Wash.)  Herald,  which  is  own¬ 
ed  by  The  Washington  Post  Company.  He 
also  will  serve  os  the  Post's  liaison  with  the 
Audit  Bureau  of  Circulations. 


Hugh  Van  Swearingen,  chief  of 
bureau  for  the  Associated  Press  in 
Montana  since  1976,  was  named  chief 
of  bureau  for  Oregon,  based  in  Port¬ 
land.  He  succeeds  Kent  Walz,  who 
moved  to  the  Albuquerque  Journal. 

Van  Swearingen  joined  AP  at  Hele¬ 
na  in  1966  and  subsequently  was  Bis¬ 
marck,  N.D.,  correspondent  and 
news  editor  in  Helena. 

*  *  * 

James  Jenkins  was  named  chief  of 
communications  for  the  Associated 
Press  in  San  Francisco  and  will  be 
responsible  for  the  communications 
network  in  northern  California  and 
Nevada. 

Jenkins,  with  AP  since  joining  the 
Detroit  bureau  in  1977,  became  tech¬ 
nical  services  manager,  based  in  East 
Brunswick,  N.J.,  in  1981. 

*  *  * 

Paul  Burley,  vice  president  for 
advertising  at  the  Macon  Telegraph 
and  News,  is  the  newly  named  South¬ 
eastern  Regional  classified  advertis¬ 
ing  manager  in  the  Atlanta  office  of 
Knight-Ridder  Newspapers  Sales.  He 
had  been  with  the  Telegraph  and 
News  since  1976,  having  begun  his 
career  with  Knight-Ridder  at  the 
Charlotte  Observer  and  News  and 
then  working  for  the  company  as  re¬ 
gional  retail  advertising  coordinator 
in  the  Atlanta  office. 


Frank  Duke  has  been  named  cir¬ 
culation  director  of  the  Belleville  (Ill.) 
News-Democrat.  He  was  circulation 
administration  manager  at  the  Fort 
Worth  Star-Telegram  and  prior  to 
that  circulation  marketing  manager  at 
the  Kansas  City  Star. 
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Don  McLeod  was  appointed 
national  editor  of  the  Washington 
Times,  succeeding  Jack  M.  Kneece, 
who  will  be  the  newspaper’s  South 
Asia  correspondent. 

McLeod  has  been  the  national  poli¬ 
tical  correspondent.  Prior  to  joining 
the  Times  last  year,  he  was  a  senior 
political  correspondent  for  the 
Associated  Press. 

McLeod  followed  a  family  tradition 
with  the  AP — both  his  father,  Edward 
D.  McLeod,  and  grandfather,  William 
Edward  McLeod,  were  with  the  AP. 

Kneece  will  be  based  in  Islamabad, 
Pakistan.  Before  joining  the  Times, 
he  had  been  with  United  Press  Inter¬ 
national  in  Atlanta  and  newspapers  in 
New  Orleans,  Richmond  and 
Washington,  D.C. 

♦  *  * 

Kelly  Leiter  has  been  named 
acting  dean  of  the  College  of  Com¬ 
munications  at  the  University  of  Ten¬ 
nessee,  Knoxville. 

Leiter,  the  Edward  J.  Meeman  Dis¬ 
tinguished  Professor  of  Journalism, 
will  serve  until  a  successor  to  the  late 
Donald  Hileman  is  named.  Dr.  Hile- 
man  died  December  5  of  an  apparent 
heart  attack. 

*  *  ♦ 

Mike  Anders,  a  former  editor  of 
Landmark  Community  Newspapers, 
Inc. ,  weeklies  in  Iowa  and  Mississippi 
and  most  recently  city  editor  of  the 
Norfolk  staff  of  the  Virginian-Pilot  & 
Ledger  Star,  was  named  general  man¬ 
ager  of  News  Publishing  Co.,  Tell 
City,  Ind. 

Danny  Bolin  continues  as  editor  of 
the  News.  Anders  replaces  Jim  Wil¬ 
son,  manager  since  1980,  who  be¬ 
came  retail  advertising  manager  of  the 
Greensboro  (N.C.)  News  cS  Record,  a 
Landmark  daily. 

♦  *  * 

Noel  Don  Wycliff  will  join  the 
editorial  board  of  the  New  York  Times 
in  February.  Most  recently  with  the 
■  Chicago  Sun-Times,  Wycliff  has  re¬ 
ported  on  national,  local,  and  educa¬ 
tion  affairs  for  several  newspapers, 
including  the  Dallas  Times-Herald 
and  the  Seattle  Post-Intelligencer.  He 
was  a  writer  and  editor  for  the  Times' 
Week  in  Review  from  1971  to  1981. 
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Michael  J.  Ryan  has  been  pro¬ 
moted  to  the  new  post  of  advertising 
sales  manager  for  the  New  York  Daily 
News.  He  is  responsible  for  advertis¬ 
ing  sales  of  all  Sunday  products  and  in 
addition  for  special  sections,  co-op 
and  mail  order  advertising,  and  other 
sales  projects. 

A  33-year  News  veteran,  Ryan  has 
had  various  assignments  in  the  pub¬ 
lication,  make-up  and  advertising  de¬ 
partments.  He  most  recently  was  city 
accounts  manager. 

*  ♦  ♦ 

Harry  W.  Hill  Jr.  was  named  to 
the  new  post  of  San  Francisco  sales 
manager  for  USA  Today.  With  the 
newspaper  since  last  May,  he  served 
as  technology  advertising  manager 
and  previously  had  been  with  the 

Washington  Post  as  a  high- 

technology  sales  representative. 

*  *  * 

Gary  K.  Shorts  was  appointed 
vice  president  of  marketing  for  News¬ 
paper  Operations  of  Harte-Hanks 
Communications,  Inc.  He  is  responsi¬ 
ble  for  all  staff  marketing  activities  of 
Harte-Hanks’  newspaper  divisions. 

Shorts  has  been  executive  vice 


BODIE  AAcDOWELL,  veteran  Greens¬ 
boro  (N.C.)  News  &  Record  outdoors 
editor,  was  honored  by  the  Outdoor  Wri¬ 
ters  Association  of  Anierico  at  the  mid¬ 
winter  meeting  in  Los  Vegas  os  the  board 
voted  to  attach  his  name  to  its  $1 82, 000- 
educotionol  fund. 

AAcDowell  founded  the  fund  in  1973 
while  serving  os  board  chairman.  He  and 
Texan  Hoi  Swiggett,  then  o  board  mem¬ 
ber,  mode  the  first  contributions  of  $10 
each. 

News  &  Record  outdo'>rs  editor  since 
1 964,  he  previously  held  the  some  post  at 
the  Augusta  Chronicle  and  before  that 
was  sports  editor  and  state  news  editor  of 
the  Greenwood  (S.C.)  Index  Journal. 

president  and  general  manager  of  the 
Witchita  Falls  (Texas)  Times  and 
Record-News  for  the  past  three  years 
and  before  that  was  marketing  direc¬ 
tor  of  The  Oakland  Press,  Pontiac, 
Mich. 

♦  *  * 

Regina  J.  Hills  has  succeeded 
Linda  G.  Caleca  as  Indianapolis 
bureau  manager  and  Indiana  state  edi¬ 
tor  for  United  Press  International. 
Caleca  recently  was  named  Central 
Division  editor  for  the  wire  service. 

Hills  has  worked  for  U PI  in  Nebras¬ 
ka  as  Lincoln  bureau  manager  and 
state  editor  and  has  most  recently 
been  bureau  manager  and  Louisiana 
state  editor. 

*  ♦  * 

At  the  Ashiiry  Park  (N.J.)  Press, 
Colleen  Dee  Berry  has  been  named 
city  zone  bureau  chief,  and  Harry 
Zeigler  replaces  her  as  chief  of  the 
Southern  Ocean  bureau. 

* 

John  E.  Keaveney  has  retired  after 
54  years  on  the  news  staff  of  the 
Gloversville  (N.Y.)  Leader-Herald 
and  its  predecessors.  He  has  worked 
as  a  reporter  and  copy  editor. 
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Gary  Edwards  was  named  news- 
picture  editor  for  United  Press  Inter¬ 
national’s  Southwest  Division.  An  18- 
year  veteran  with  UPI,  he  has  been  a 
photographer  in  the  Dallas  bureau 
since  1%9  and  earlier  worked  in  Buf¬ 
falo  and  Rochester,  N.Y.,  and  as  Phi¬ 
ladelphia  picture  bureau  manager. 

Edwards  replaces  Craig  Mail- 
LOUX,  who  resigned. 

*  ♦  * 

Terry  Brown  was  appointed  train¬ 
ing  and  development  manager  at  the 
Virginian-Pilot  and  the  Ledger-Star, 
Norfolk.  He  will  be  responsible  for  all 
company-wide  training  programs. 

Brown  joined  the  newspapers  in 
1973  and  has  held  management  posi¬ 
tions  in  circulation  and  advertising. 

Effective  March  1 ,  Tom  Drew  suc¬ 
ceeds  Brown  as  training  manager  for 
the  company’s  advertising  depart¬ 
ment.  Drew,  currently  advertising 
sales  manager  for  the  Portsmouth  and 
Chesapeake  offices  of  the  Pilot  and 
Ledger,  joined  the  newspapers  in 
1979  as  an  advertising/marketing  rep¬ 
resentative. 

♦  *  ♦ 

Robert  J.  Bobber  has  assumed 
duties  as  publisher  of  Today’s  Sun¬ 
beam,  a  Salem,  N.J.  daily.  Bobber, 
who  served  in  several  management 
posts  for  the  Orlando  Sentinel,  most 
recently  was  general  manager  of 
South  Jersey  Marketing  Service  In.,  a 
subsidiary  of  The  Gloucester  County 
Times,  Woodbury,  N.J. 

*  *  * 

Steve  Hungerford  is  the  newly 
appointed  personnel  director  of  the 
Statesman-Journal  Co.,  Salem,  Ore. 

Hungerford  joined  the  Statesman- 
Journal  in  January  of  last  year  as  a 
news  copy  editor.  Previously  he  own¬ 
ed  Hungerford  Media,  owned  and 
published  weekly  newspapers  in  Ore¬ 
gon  and  Montana,  edited  the  Spring- 
field  (Ore.)  News,  and  was  a  copy 
editor  of  the  Des  Moines  Register. 

*  *  * 

Randall  Vaught  has  been  named 
general  manager  of  The  Casey  County 
News,  Liberty,  Ky.  Ad  manager  of 
the  paper  for  10  years,  he  continues  in 
that  role  as  well. 

Maleena  Streeval  has  been 
named  editor.  She  was  a  writer  for  the 
Casey  News  earlier  and  most  recently 
has  worked  at  the  Jessamine  Journal, 
Nicholasville,  Ky.,  as  its  primary 
writer. 

Vaught  and  Streeval  assume  duties 
previously  held  by  Charles  Pearl, 
editor  and  general  manager,  who 
accepted  ajob  in  Russell  Springs,  Ky. 


Julie  RAYNOR,  previously  Videotex 
Service  manager  in  charge  of  Newsday's 
cable  channel,  has  been  named  assistant 
to  th<°  [publisher.  She  has  responsibility  for 
a  variety  of  planning  and  special  projects 
at  New^ay,  Long  Island,  and  other  Times 
Mirror  Company  newspapers. 

Raynor  holds  an  MBA  degree  from 
Harvard  Business  School  in  marketing, 
operations,  and  general  management 
and  an  Ed.M.  degree  from  Harvard 
Graduate  School  of  Education  in  higher 
education  administration  and  academic 
planning.  She  has  a  bachelor  of  arts  de¬ 
gree  in  psychology  from  Princeton  Uni¬ 
versity. 

Robert  Tiernan,  programming  mana¬ 
ger,  moves  to  Raynor's  former  Videotex 
Services  manager  post. 


Roger  Smith,  one  of  three  Los 
Angeles  Times  political  editors  spe¬ 
cializing  in  covering  the  1984  pres¬ 
idential  campaign  and  election,  was 
appointed  an  assistant  to  the  national 
editor. 

He  had  previously  served  the 
Times  as  an  assistant  metro  editor  in 
charge  of  special  projects  and  as  a 
writer  on  the  business  staff. 

Before  joining  the  newspaper. 
Smith  was  with  Business  Week  in  the 
Washington  and  Los  Angeles 
bureaus. 

♦  *  * 

Six  promotions  effective  as  of 
February  1  in  the  Houston  Chroni¬ 
cle’s  advertising  division  included: 

Dwight  Brown,  named  director  of 
display  advertising  with  responsibil¬ 
ity  for  the  retail,  general  and  special 
projects  departments. 

Herb  Barger,  named  director  of 
classified  advertising. 

Walter  Bixby,  named  director  of 
advertising  services. 

Included  were  these  management 
appointments:  Vance  Mitchell,  dis¬ 
play  advertising  sales  manager;  Ron 
Sellars  ,  classified  advertising  man¬ 
ager;  and  Paul  Palmer,  retail  adver¬ 
tising  manager. 

!|5  !|«  =1= 

Robert  Sherman,  who  returned  to 
Vermont  from  Washington,  D.C.,  last 
year  to  head  the  Vermont  Press 
Bureau  operated  in  Montpelier  by  the 
Ruthland  Herald  and  Barre- 
Montpelier  Times,  was  named  press 
secretary  to  Vermont  Governor 
Madeleine  Kunin,  at  a  salary  of 
$32,000  a  year.  Earlier,  Sherman 
worked  for  Washington  columnist 
Jack  Anderson. 


Jack  D.  Shores,  general  manager 
of  the  New  Philadelphia  (Ohio) 
Times-Reporter  and  Midwest  Offset, 
a  Horvitz  newspaper  and  commercial 
printing  plant,  was  promoted  to 
associate  publisher. 

Carl  Loos  circulation  manager, 
was  named  business  manager  of  Mid¬ 
west  Offset. 

James  Abel,  assistant  circulation 
manager,  was  named  circulation  man¬ 
ager,  and  Jack  Goth,  a  district  mana¬ 
ger,  was  promoted  to  assistant  cir¬ 
culation  manager. 

*  *  * 

David  Rivera,  who  joined  Amer¬ 
ican  Newspaper  Markets  Inc.,  in  1980 
as  an  advertising  sales  representative, 
was  named  national  sales  director. 

♦  *  ♦ 

Pat  Block,  former  advertising 
director  of  the  B&I  Shopping  Center, 
Tacoma,  Wash.,  is  now  advertising 
manager  of  the  Pierce  County  Herald, 
Puyallup,  Wash. 

Block  is  a  former  advertising  repre¬ 
sentative  for  newspapers,  including 
the  Dallas  Morning  News  and  the 
Wichita  Falls  (Texas)  Times  and  Re¬ 
cord-News.  She  replaces  Bruce 
Stevens,  who  left  the  newspaper  to 
joined  Pay  N  Pak  Corporation. 

*  *  * 

John  R.  Lowrie,  general  manager 
of  the  Watertown  (S.D.)  Public  Opin¬ 
ion,  was  named  publisher  and  also 
continues  as  general  manager. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Fidlovv  the  lead^. 


Bring  the  world  into  sharper  focus. 

First  came  the  news.  High  caliber  coverage.  Brussels  and  Hong  Kong. 

Then  came  pictures.  A  new  dimension  from  the  Put  all  that  together  with  our  100  news 

international  leader  in  news  that  brings  the  bureaus  around  the  world,  and  you  can  see  why 

world  into  even  sharper  focus.  we’re  the  leader  in  international  news. 

At  the  beginning  of  this  year  Reuters  went  It’s  the  way  Paul  Julius  Reuter  would  have 

into  its  pictures  partnership  with  UPI  and  took  wanted  it,  and  it’s  the  way  we  intend  to  keep  it. 

over  UPI’s  international  photo  business.  UPI  For  information  on  how  Reuters  news  and 

suppUes  Reuters  with  pictures  from  the  U.S.  news  pictures  can  help  you  put  the  world  into 

It’s  an  irresistible  combination  with  enormous  sharper  focus  for  your  readers,  please  contact 

resources.  the  Manager  Media  Services,  1212  Avenue  of 

And  already  we’re  expanding  overseas,  while  the  Americas,  New  York,  NY  10036,  or  call 

in  Washington  we’ve  installed  a  new  Muirhead  (212)  730-2713. 

electronic  darkroom,  with  others  to  follow  in 
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NEWS/TEC 


Color  and  small  dailies 

Survey  shows  that  many  smaller  newspapers  in  the  South  are 
producing  color  in  an  effort  to  compete  with  the  larger  dailies 


An  "impressive”  number  of  small 
Southern  daily  newspapers  have 
taken  to  process  color  as  a  means  of 
keeping  competitive  with  the  color 
boom  sweeping  larger  dailies,  accord¬ 
ing  the  a  survey. 

The  study  found  that  58  —  almost 
half  —  of  121  smaller  Southern  dailies 
responding  to  the  survey  produced 
their  own  color  separations  rather 
than  hiring  a  commercial  printer.  Of 
the  63  papers  saying  they  did  not 
make  their  own  separations,  11  re¬ 
ported  planning  to  purchase  separa¬ 
tion  equipment  and  17  said  they 
planned  to  run  more  process  color  this 
year. 

Nearly  all  of  the  newspapers 
processing  their  own  color  work  said 
that  the  benefits  of  running  color 
outweighed  the  extra  cost,  the  study 
found.  Newspapers  regularly  using 
process  color  said  it  boosts 
advertising,  single  copy  sales  and 
morale,  and  the  overall  improvement 
of  the  product  is  appreciatied  by 
readers. 

The  survey  was  done  by  Ed 
Livermore  Jr.,  publisher  of  the 
Edmond  (Okla.)  Evening  Sun  and 
chairman  of  the  smaller  newspapers 
committee  of  the  Southern 
Newspaper  Publishers  Association. 
Last  spring  he  polled  newspapers 
with  circulations  less  than  25,000 
among  the  SNPA’s  451  member 
dailies  in  14  Southern  states. 


“There  is  an  impressive  num¬ 
ber  ..  .  of  non-metro  dailies  that  are 
embracing  process  color  in  newspa¬ 
pers,”  Livermore  said.  "I,  frankly, 
was  surprised  to  find  as  many  papers 
as  there  are  using  it.”  He  said  interest 
in  color  by  smaller  papers  polled  was 
“very,  very  strong.” 

Fourteen  newspapers  said  they  ran 
color  daily,  16  reported  using  it  more 
than  three  times  a  week,  19  said  they 
used  it  one  to  three  times  weekly,  five 
said  one  to  three  times  a  month  and 
three  said  less  than  four  times 
annually. 


‘There  is  an  impressive 
number  ...of  non-metro 
daiiies  that  are 
embracing  process  coior 
in  newspapers,” 
Livermore  said. 


“In  a  competitive  metropolitan 
market,  with  USA  Today  and  other 
metro  papers  in  racks  and  available, 
it’s  ...  a  question  of  showing  (that  a) 
hometown  paper  (is)  as  good  ...  as 
any  other,”  said  Wayne  Patrick, 
president  and  publisher  of  the  Rock 
Hill  (S.C.)  Evening  Herald. 

Other  results,  according  to  Joel  H. 
Walker,  editor  and  publisher  of  the 


Troy  (Ohio)  News  ,  were 
“professional  pride  and  improved 
staff  morale.  It  gives  the  feeling  of 
‘look  what  we  can  give  our  readers, 
even  in  a  small  newspaper.’” 

Most  of  the  papers  surveyed  said 
they  used  direct  screen  separation 
equipment,  while  several  used  scan¬ 
ners.  Fifty  of  the  color  users  said  they 
were  pleased  with  their  separation 
equipment,  but  some  criticized  theirs 
for  inconsistency. 

The  average  direct  cost  of  pub¬ 
lishing  a  color  photo  was  reported  to 
be  $105,  with  a  range  between  $23  and 
$400.  For  those  that  purchase  separa¬ 
tions  the  prices  ranged  from  $35  to 
$350  with  an  average  of  $1 10. 

Thirty  five  papers  said  they  could 
shoot  and  print  photographs  in  the 
same  print  cycle.  Times  from  shoot¬ 
ing  to  publication  ranged  between 
eight  and  72  hours. 

Livermore  said  successful  printing 
of  process  color  takes  a  major 
commitment  an  the  part  of 
management  and  cooperation  among 
departments.  The  survey  found  that 
several  newspapers  formed  color 
committees  to  plan  and  critique  color 
work — an  idea  he  took  to  heart  at  the 
Edmond  Evening  Sun. 

To  readers,  Livermore  said,  color 
symbolizes  “a  level  of  professional¬ 
ism.  People  do  perceive  it  as  a  major 
innovation  at  these  community  news¬ 
papers.” 


Computers  used  to  assist  investigative  reporters 


At  the  Detroit  News,  computers  are 
credited  with  helping  reporters  turn 
seemingly  meaningless  state  records 
into  investigative  stories  and  with 
helping  newspaper  executives  study 
their  bailiwicks. 

Last  year  Fred  Girard,  a  News  in¬ 
vestigative  reporter,  used  computers 
to  sort  through  what  amounted  to 
6,300  pages  of  Michigan  Department 
of  Corrections  computer  files.  He 
came  up  with  a  five-part  series  show¬ 
ing  how  overcrowding  in  Michigan 
prisons  permitted  dangerous  crimi¬ 


nals  to  be  housed  in  low-security  faci¬ 
lities  from  which  escape  was  easy. 

Computers  helped  him  identify  one 
escapee  who  had  been  on  the  run  for 
29  years  and  another,  a  woman,  who 
had  escaped  six  times  after  being  sen¬ 
tenced  to  life  for  shooting  two  men  to 
death  and  then  slitting  their  throats 
during  a  bar  holdup. 

“By  hand,  the  story  couldn’t  have 
been  done,”  Girard  said  of  the  re¬ 
search  that  took  four  weeks.  “I’m 
astounded  by  the  amount  of  data 
these  computers  can  handle.  1  can 


sort  an  entire  data  base  by  the  time  my 
finger  is  off  the  key. 

“More  and  more  of  the  public  rec¬ 
ord  is  being  kept  on  computer.  If  you 
don’t  learn  how  to  access  the  data, 
you  can’t  keep  readers  informed.” 

The  story  began  when  Girard  asked 
the  corrections  department  how 
many  escapees  were  loose.  Nobody 
knew.  And  to  find  out  from  computer¬ 
ized  files  would  cost  $2,000  to  write  a 
program. 

So  Girard,  through  a  Freedom  of 
Information  Act  request,  acquired  a 
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copy  of  the  file  for  S80.  The  tape  was 
“hung  up”  on  the  huge  mainframe 
computer  at  Wayne  State  University, 
where,  using  cheaper  nighttime  rates, 
he  read  it  onto  a  disk  from  which  he 
could  work. 

The  computer  was  instructed  to 
identify  prisoners  on  current  status 
code  seven,  meaning  escapees.  He 
found  1 ,830  escaped  convicts  on  rec¬ 
ord.  But  the  News  uses  computers 
in  other  ways  as  well.  An  IBM-PC 
bought  last  year  tabulated  and  analy¬ 
zed  the  results  of  a  survey  of  comics 
readers.  The  analysis  of  6,700  re¬ 
sponses  would  have  taken  about  six 
months  if  done  manually,  but  was 


completed  with  the  machine  in  five 
weeks.  Using  cluster  analyses,  it 


“By  hand,  the  story 
couldn’t  have  been 
done,”  Girard  said  of  the 
research  that  took  five 
weeks,  “i’m  astounded  by 
the  amount  of  data  these 
computers  can  handle.” 


grouped  respondents  along  common 
dimensions  to  determine  which  strips 


were  read  most,  least  and  by  whom. 

Using  the  IBM-PC,  the  News  can 
do  all  primary  research  in  house, 
maintaining  control  and  efficiency 
and  reducing  costs.  The  newspaper 
can  access  U.S.  Census  Bureau  in¬ 
formation  to  study  market  informa¬ 
tion  helpful  in  making  management 
decisions. 

In  addition,  the  News's  computer 
has  been  tied  in  to  computers  at 
Michigan  universities,  and  to  Busi¬ 
ness  Computer  Network,  which  in¬ 
cludes  a  dozen  of  the  largest  data¬ 
bases  such  as  The  Source,  Com¬ 
puServe,  Dow  Jones  News  Retrieval 
and  Western  Union’s  Easy  Think. 


Mass,  daily  publishes  —  despite  nine  arson  fires 


“We’re  burned  and  battered,  but 
not  beaten,”  proclaimed  a  six-column 
headline  across  the  top  of  page  one  of 
the  Daily  Times  Chronicle. 

With  that  headline,  the  16,000- 
circulation  daily  in  Woburn,  Mass., 
hit  the  streets  and  doorsteps  almost 
normally  the  afternoon  of  Monday, 
Jan.  21  — despite  nine  separate  arson 
fires  two  days  earlier  that  nearly 
knocked  out  the  84-year-old,  family- 
owned  newspaper. 

Though  a  sprinkler  system  pre¬ 
vented  more  serious  destruction,  the 
fires  and  subsequent  water  and  smoke 
damage  took  a  toll  estimated  at  more 
that  $^250,000.  Typesetters,  ad  and 
headline  machines,  computer  termi¬ 
nals,  a  platemaker,  UPI  satellite  re¬ 
ceiving  equipment  and  the  mainframe 
computer  were  all  knocked  out  of 
commission.  Most  of  the  equipment 
was  Compugraphic,  and  some  was 
brand-new.  Several  thousand  dollars’ 
worth  of  newsprint  was  damaged. 

Thanks  to  some  help  from  friends, 
staff  and  the  newspaper’s  other  plant 
in  Reading,  home  of  the  late  Reading 
Chronicle,  about  10  miles  away,  em¬ 
ployees  were  able  to  get  the  paper  out 
and  continue  to  do  so,  at  some  incon¬ 
venience,  while  repairs  are  being 
made. 

Charles  Ryan,  managing  editor, 
said  Jan.  28  that  a  new  mainframe  was 
being  installed  and  parts  for  the  UPI 
receiver  were  expected.  He  said  since 
the  fire  most  reporters  had  to  begin 
work  a  little  earlier  and  drive  to  Read¬ 
ing,  where  they  shared  seven  termi¬ 
nals  and  where  all  type  was  set.  The 
Reading  plant  is  normally  used  as 
headquarters  for  two  of  the  newspa¬ 
per’s  five  editions.  The  press  at  the 
main  plan  was  not  knocked  out  by  the 
fires. 

A  competing  newspaper,  the  News 
in  Malden,  has  been  supplying  UPI 
news  since  the  Daily  Times  Chroni¬ 


cle’s  receiving  equipment  has  been 
down.  And  several  other  newspapers 
called  soon  after  the  fire  to  ask  if  they 
could  lend  a  hand,  Ryan  said. 

“People  in  the  industry  have  been 
very  good,”  James  D.  Haggerty  III, 
editor,  was  quoted  as  saying. 

Paul  Haggerty,  publisher  for  33 
years  and  son  of  the  newspaper’s 
founder,  credited  empolyees,  some 
25  of  whom  came  out  Saturday  to  help 
in  the  cleanup. 

Ryan  said  police  have  uncovered 
neither  suspects  nor  a  motive,  but  be¬ 
lieve  the  fires  were  set  deliberately. 
An  investigation  was  said  to  be  con¬ 
tinuing. 

Newspaper  executives  said  they 
had  no  idea  what  was  the  motive  for 
the  fire. 

Officials  said  a  flammable  liquid 
was  poured  over  tables  and  shelves  in 
various  places  in  the  newspaper 
offices.  The  composing  room,  the 
production  manager’s  office,  plate 
room  and  press  room  were  all  hit, 
some  ransacked  with  desks  and 
machines  overturned.  Only  one  fire 
burned  its  way  to  the  roof  rafters  be¬ 
cause  the  sprinkler  system  doused 


most  of  the  flames.  The  alarm  system, 
connected  to  the  sprinklers,  did  not  go 
off. 

The  fire  was  discovered  at  5  a.m.  by 
a  passerby  who  saw  water  running 
under  a  door  at  the  newspaper  build¬ 
ing.  Firefighters  doused  the  flames  in 
40  minutes.  Most  of  the  damage  was 
from  water  and  smoke. 

J.M.  Huber  realigns 
its  top  officers 

Michael  W.  Huber,  president  of  the 
J.M.  Huber  Corp.  since  1957,  has 
been  elected  chairman  and  chief  ex¬ 
ecutive  officer. 

Huber  is  succeeded  by  George 
Schenk,  former  group  vice  president, 
who  was  elected  president  and  chief 
operating  officer. 

Peter  C.  Huber,  former  group  vice 
president  and  treasurer,  was  named 
vice  chairman  and  chief  financial 
officer. 

Both  Hubers  have  spent  their  busi¬ 
ness  careers  with  the  company. 
Schenk  joined  in  l%7  as  manager  of 
corporate  development. 
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Today  it  should  be  a 
circulation-building, 
profit-generating 
activity— not  just 
"the  mailroom.  ” 


Ferag  automated  systems  add  exceptional 
flexibility  to  your  newspaper  product  and 
its  marketing  opportunities.  Readers  and 
advertisers  will  readily  respond!  Let  us 
show  you  this  route  to  higher  profit. 
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LEGAL  BRIEFS— 

Protection  of 
sources  upheld 

The  California  Supreme  Court 
struck  a  positive  blow  for  media  pro¬ 
tection  in  libel  suits  by  ruling  that  the 
Pulitzer  Prize  winners  of  a  weekly 
newspaper  do  not  have  to  reveal  their 
confidential  sources  in  the  Synanon 
suit  against  them. 

In  a  second  ruling,  the  high  court 
decided  that  Reader’s  Digest  doesn’t 
have  to  defend  itself  in  another  libel 
suit  by  Synanon. 

The  court,  in  the  suit  against  David 
and  Cathy  Mitchell,  once  publishers 
of  the  Pt.  Reyes  (Calif.)  Light,  held 
unanimously  that  the  two  have  a 
“qualified  privilege”  that  protects 
them  from  having  to  reveal  their 
sources. 

The  pair  won  the  Pulitzer  for  their 
investigative  series  of  Synanon,  a 
drug  rehabilitation  organization.  The 
Mitchells  have  since  divorced  and 
David  is  currently  publishing  the 
paper  himself. 

The  court  heard  two  appeals  grow¬ 
ing  out  of  a  libel  suit  Synanon  brought 
against  the  Digest  for  an  article  titled 
“The  Little  Paper  That  Dared,”  an 
account  of  how  the  Mitchells 
developed  the  stories  about  Synanon 
that  won  them  the  1979  Pulitzer. 

Synanon  attorneys  had  demanded 
the  names  of  the  Mitchells’ 
confidential  sources,  asserting  that 
such  information  would  show  the 
journalists  ignored  facts  favorable  to 
the  plaintiff. 

The  Mitchells  sought  refuge  in  the 
California  shield  law  but  a  Superior 
Court  judge  ordered  them  to  comply 
with  Synanon ’s  disclosure  requests 
on  the  grounds  that  the  privilege  of 
confidentiality  did  not  exist  in  Cali¬ 
fornia. 

An  appellate  court  set  aside  the 
lower  court  order  in  the  case  of  the 
Mitchells  but  the  Supreme  Court 
agreed  to  review  the  case  anyway, 
saying  it  did  not  agree  with  some  of 
the  appeal  court’s  reasoning. 

The  court  also  agreed  to  hear  the 
Reader’s  Digest  appeal  of  the  trial 
court’s  refusal  to  grant  it  summary 
judgment. 

Supreme  Court  Justice  Allen 
Broussard,  who  wrote  both  opinions, 
said  Synanon  founder  Charles  E. 
Dederich  cannot  necessarily  claim 
malice  based  on  “mere  proof  of  ill  will 
on  the  part  of  the  publisher,  ’  ’  or  by  the 
failure  of  the  publication  to  conduct  a 
thorough  and  objective  investigation. 

The  court  also  held  that  malice  can¬ 
not  be  proved  solely  on  the  absence  of 


objectivity,  overstatements  attribut¬ 
able  to  “literary  license”  or  by  the 
fact  that  Synanon  warned  the  news¬ 
paper  that  parts  of  the  Light  series 
were  false. 

Broussard  wrote: 

“Fair  and  objective  reporting  may 
be  a  worthy  ideal,  but  there  also  is 
room  within  the  protection  of  the  First 
Amendment  for  writing  which  seeks 
to  expose  wrongdoing  and  arouse 
righteous  anger.” 

In  Synanon ’s  suit  against  Reader’s 
Digest,  Broussard  said  there  was 
nothing  to  indicate  the  magazine  had 
serious  doubts  about  the  reliability  of 
the  sources  or  the  truth  of  the  state¬ 
ments  challenged  by  Synanon. 

The  opinion  said  the  court  found  no 
clear  and  convincing  evidence  of 
actual  malice  by  Reader’s  Digest. 

Media  barred  from 
taking  photographs 

Hawaiian  news  media  have  been 
barred  from  photographing  three 
underworld  figures  when  they  testify 
in  the  trial  of  two  men  charged  with 
murdering  a  labor  leader. 

Honolulu  Circuit  Judge  Robert 
Chang,  criminal  courts  administrator, 
said  pictures  of  a  witness  on  television 
testifying  against  a  former 
underworld  associate  “would  almost 
invariably  place  himself  in  danger  of 
retribution  or  retaliation.” 

Chang  upheld  an  earlier  ruling  by 
Judge  Donald  Tsukiyama  barring  all 
courtroom  photos  of  Henry  Huihui, 
Ronald  Ching  and  Michael  Ward  in 
their  testimony  in  the  trial  of  Gilbert 
Madrid  and  Jeffrey  Kealoha,  who  are 
accused  of  the  1977  murder  of  labor 
leader  Josiah  Lii. 

Attorneys  for  the  Honolulu  Star- 
Bulletin  and  other  media  argued  that 
courtroom  photos  would  not  deter 
anyone  wanting  to  kill  witnesses. 

Local  newspapers  and  TV  stations 
previously  have  published  photos  of 
Huihui  and  Ching  and  indicated  they 
would  be  published  again  if  the  court¬ 
room  ban  sticks. 

Judge  Chang  said  people  “are  apt  to 
pay  more  attention  to  a  picture  and 
what  the  person  in  the  picture  is  say¬ 
ing”  than  to  a  still  photograph  taken 
some  time  in  the  past  and  displayed  on 
television  during  a  story  about  the 
testimony. 

The  judge  contended  the  photo  ban 
will  not  jeopardize  the  public’s  right 
to  know  because  sound  recordings 
can  still  be  made  of  the  testimony  and 
“people  will  know  what  is  being  said 
by  the  audio  portion.” 

Star-Bulletin  attorney  Jeffrey  Port¬ 


noy  said  that  even  Ward,  whose  pic¬ 
ture  has  not  been  in  the  media  recent¬ 
ly  is  “known  to  scores,  if  not  hun¬ 
dreds,  of  people  who  want  him  dead. 
Those  people  already  know  what  he 
looks  like.” 

The  three  witnesses  all  have 
pleaded  guilty  to  murder  charges  and 
have  agreed  to  testify  for  the  prosecu¬ 
tion  in  the  Lii  trial  and  other  cases.  All 
are  under  protective  custody. 

Donald  Carstensen,  of  the  pros¬ 
ecutor’s  Organized  Crime  Task 
Force,  testified  that  it  was  “common 
knowledge  out  in  the  street  that 
there’s  an  open  contract  on  Mr. 
Huihui  and  Mr.  Ching.” 

A  Star-Bulletin  editorial  termed  the 
picture  ban  “an  unfortunate  and 
unnecessary  interference  with  the 
operations  of  the  news  media.” 

The  newspaper  noted  that  the  faces 
of  the  three  witnesses  “have  become 
familiar  to  thousands  of  people  in 
Hawaii.  The  idea  that  a  ban  on  taking 
their  pictures  at  the  trial  could  possi¬ 
bly  protect  them  is  unrealistic.” 

Court  upholds 
shielding  minors 

A  section  of  the  federal  Young 
Offenders  Act  that  prohibits  the 
media  from  indentifying  minors  in 
youth  court  trials  is  a  reasonable  limit 
on  freedom  of  the  press,  an  Ontario 
Supreme  Court  justice  has  ruled. 

Justice  John  Holland  said  another 
section  allowing  youth  court  judges  to 
exclude  the  media  and  the  public  from 
some  parts  of  trials  was  a  “reasonable 
limit”  on  the  Charter  of  Rights  and 
Freedoms’  guarantee  of  freedom  of 
expression,  which  includes  freedom 
of  the  press. 

The  Ottawa  Citizen  challenged  the 
constitutionality  of  both  sections  of 
the  act  following  the  trial  of  an  Otta- 
wa-area  teenager  charged  with  man¬ 
slaughter  in  the  drowning  death  of  a 
12-year-old  schoolmate  in  October 
1983. 

Holland  said  protection  of  young 
people  from  the  harmful  effects 
publicity  may  have  was  more 
important  than  the  rights  of  the  media 
to  cover  court  proceedings. 

Lawyers  for  the  Citizen  argued  that 
publication  bans  on  the  identity  of 
minors  are  appropriate  in  many  cases, 
but  said  such  order  should  be  left  to 
the  discretion  of  the  trial  judge. 

The  newspaper  argued  the  ban 
violates  freedom  of  expression  as 
guaranteed  by  the  charter. 


26 


EDITOR  &  PUBLISHER  for  February  2,  1985 


Shop  Talk 

(Continued  from  page  48) 

AM  competitors,  the  rights  escala¬ 
tions  have  continued. 

In  Houston,  a  “beautiful  music’’ 
FM  station  outbid  a  50,000-watt  AM 
station  for  Houston  Oilers’  rights. 
(With  programming  themes,  I  pre¬ 
sume,  flowing  from  the  melodies  of 
Mantovani  to  the  passing  of  Warren 
Moon.)  In  Philadelphia,  a  top  40  FM 
station  wanted  the  Eagles,  and  forced 
the  incumbent  AM  station  to  match  a 
$2.4  million  bid.  Most  recently,  the 
Minnesota  Vikings  left  their  AM 
flagship  for  an  FM  adult  contempor¬ 
ary  station. 

Let  me  pause  at  this  point  to  em¬ 
phasize — indeed,  reemphasize — that 
sports  is  a  great  product  on  radio  and 
television  and  a  proven  winner  in  our 
constant  effort  to  build  audiences  and 
generate  advertising  revenues.  But 
the  “Thrill  of  Victory  and  Agony  of 
Defeat’’  (to  quote  a  recurring  sports 
theme)  can  also  be  an  intoxicating 
lure  to  broadcasters,  forcing  us  into 
competitive  situations  and  choices 
that  threaten  harm  to  our  respective 
bottom  lines. 

And,  not  only  are  the  competitive 
pressures  on  broadcasters  increasing 
in  a  dramatic  fashion,  our  ability  to 
deal  with  these  pressures  in  a  sound 
business  environment  may  be  affect¬ 
ed  by  the  efforts  of  some  groups  to 
ban  beer  and  wine  advertising  on  ra¬ 
dio  and  television. 

Beer  and  wine  constitutes,  per¬ 
haps,  the  largest  category  of  adver¬ 
tisers  on  radio  sports  (local  and  net¬ 
work)  and  the  second  largest  category 
in  television  sports  (behind  the  auto¬ 
mobile). 

I’m  aware  of  the  Florida  Associ¬ 
ation  of  Broadcasters’  efforts  on  the 
beer  and  wine  issues,  and  how  well 
local  associations  have  articulated  the 
broadcasters’  position  on  alcohol 
abuse  and  drunk  driving.  They  are  ex¬ 
actly  right  when  they  say  that  “Ad¬ 
vertising  Bans  Don’t  Stop  Abusers, 
Education  Does.” 

Broadcasters  are  dedicated  to  an 
educational  approach,  as  is  exempli¬ 
fied  with  the  running  of  public  service 
announcements  and  an  awareness  of 
the  needs  of  our  respective  communi¬ 
ties.  We  are  a  big  part  of  the  solution 
to  the  alcohol  abuse  problem  in  this 
country. 

Obviously,  we’d  be  less  than  hon¬ 
est  if  we  didn’t  point  out  the  economic 
impact.  The  loss  of  millions  of  dollars 
in  revenues  for  sports  broadcasters 
would  put  a  further  strain  on  all  of  us 
and  would  affect  the  financial  futures 
of  rightsholders  as  well.  And,  if  expe¬ 
rience  in  Europe  is  any  guide,  the 
problem  of  alcoholic  abuse  will  re¬ 


main. 

Let  me  get  to  the  bottom  line  and  to 
the  reason  for  my  comments.  We 
have  a  very  real  concern  that  major 
sports  packages  may  build  their  eco¬ 
nomic  model  for  the  future  with  the 
expectation  that  the  broadcast  indus¬ 
try — radio  and  television — will  con¬ 
tinue  to  fund  the  enterprise  through 
the  payment  of  rights  fees  escalating 
far  beyond  potential  audience  or  ad¬ 
vertiser  revenue  growth,  taking  into 
account  the  threat  posed  by  the  elimi¬ 
nation  of  beer  and  wine  advertising. 

We  don’t  want  anyone  in  the  sports 
business  to  wake  up  one  morning  and 
find  out  that  the  funding  has  stopped. 
Sound  financial  planning  for  all 
sports  businesses  requires  that  there 
be  a  proper  mix  between  revenues 
generated  from  ticket  sales,  local  pro¬ 
motions,  cable  television,  as  well  as 
from  local  and  national  radio  and  tele¬ 
vision. 

We  are  giving  fair  notice  to  all 
sports  enterprises  not  to  create  an 
over-dependence  on  broadcast  fi¬ 
nancing,  relative  to  the  generation  of 
revenue  from  other  sources. 

We  urge  the  sports  industry  to  plan 
for  the  future  in  a  sound  and  reason¬ 
able  manner.  If  that  happens,  the  ra¬ 
dio  and  television  industry  will  be 
able  to  continue  its  function  of  pro¬ 
viding  reasonable  financing  and  the 
best  possible  broadcasting  coverage 
of  these  great  events  to  the  American 
public.  We  look  forward  to  working 
with  the  sports  industry  in  achieving 
these  goals. 

Conn,  daily  drops 
courtesy  titles 

Calling  its  decision  a  matter  of  pro¬ 
viding  equality,  the  Journal  Inquirer, 
Manchester,  Conn.,  afternoon  tab¬ 
loid,  has  halted  the  use  of  courtesy 
titles  for  women  —  “Mrs.,”  “Miss” 
and  “Ms.” — in  published  material. 

The  Journal  Inquirer  had  not  used 
the  “Mr.”  courtesy  title  for  men, 
managing  editor  Chris  Powell  pointed 
out. 

Lately,  he  said,  the  newspaper 
came  to  consider  dropping  the 
women’s  courtesy  titles  as  a  matter  of 
equality. 

Powell  added  that  in  accordance 
with  the  style  of  the  Associated  Press 
(the  Journal  Inquirer  is  a  member), 
the  newspaper  has  not  used  courtesy 
titles  for  women  in  sports  stories  for 
some  time. 

The  Associated  Press  continues  to 
use  courtesy  titles  for  women  in  news 
stories,  the  Journal  Inquirer  noted. 
The  other  major  American  news  serv¬ 
ice,  United  Press  International,  and 
many  other  newspapers  have  drop¬ 
ped  them,  the  Journal  Inquirer  said. 


Trenton  Times 
helps  charities 

Richard  Bilotti,  publisher  of  the 
Trenton  (N.J.)  Times  and  John  J, 
Morris,  president  of  radio  station 
WHWH,  Princeton,  have  announced 
that  their  organizations  will  donate  a 
total  of  $250,0(X)  worth  of  advertising 
to  charities  serving  the  poor. 

The  offer  was  made  at  the  65th 
Anniversary  Dinner  of  the  Mount 
Carmel  Guild,  an  agency  that  serves 
the  p(wr  in  the  greater  Trenton  area. 
Bilotti  was  the  keynote  speaker. 

He  said  the  $125,000  worth  of 
advertising  offered  by  the  Times 
amounts  to  about  one  page  each  week 
for  a  year.  Also,  the  newspaper  will 
help  the  charities  set  up  their  ads. 

Details  of  the  program  are  to  be 
finalized  by  a  board  of  directors  which 
will  not  include  administrators  of  elig¬ 
ible  charities. 

During  his  talk,  Bilotti  said,  “I’ve 
thought  about  how  the  Times  could 
use  its  expertise  to  help  the  poor.  We 
are  specialists  in  delivering 
information  to  people.  It  is  important 
if  the  Guild,  the  Rescue  Mission,  the 
United  Way  or  any  other  charitable 
institutions  need  to  communicate 
with  the  community  that  they  have  a 
way  of  doing  it.” 

Answers. 
Contacts. 
Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 

Bill  Adams  (918)661-5224 
Dan  Harrison  (918)661-5204 
lere  Smith  (918)661-4982 
Susan  Sioffic  (918)661-4974 
Steve  Milburn  (918)661-4987 
BillHesher  (918)661-6760 

Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 
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OBITUARIES 


Leonard  Chandler,  S6,  a  retired 
advertising  sales  representative  for 
the  New  York  Daily  News,  died 
December  18  of  a  heart  attack.  He 
was  with  the  News  for  22  years,  retir¬ 
ing  in  1982. 

«  «  « 

Bruce  Cutler,  49,  a  staff  writer 
for  the  Harrisburg  (Pa.)  Patriot- 
News,  died  January  5  of  an  apparent 
heart  attack.  Before  joining  the  news 
company  in  1978,  he  was  in  editorial 
research  for  The  Reporter  Magazine 
and  worked  as  a  reporter  and  make-up 
editor  for  the  Baltimore  Sun.  He  also 
worked  for  the  Waukegan  (Ill.)  News- 
Sun  and  several  other  publicationsin 
the  Chicago  area. 

*  *  i|t 

Ray  Ernest  Diley  Jr.,  56,  who 
woriced  as  a  reporter  and  editor  in 
newspapers  in  South  Carolina,  Geor¬ 
gia,  Virginia,  Pennsylvania  and  most 
recently  in  St.  Michaels,  Md.,  as  edi¬ 
tor  of  publications  for  the  Chesapeake 
Bay  Maritime  Museum  died 
December  23  in  Easton,  Md.  He  was  a 
former  editor  of  the  Easton  Star- 
Democrat. 

if  If  If 

James  P.  Ford  Jr.,  42,  city  circula¬ 
tion  manager  of  the  Philadelphia 
Inquirer,  died  December  18  of  a  heart 
attack  at  John  F.  Kennedy  Hospital  in 
Washington  Township,  N.J.  He 
joined  the  newspaper  as  a  transporta¬ 
tion  trainee  in  1968  and  held  a  number 
of  key  post  in  the  department, 
becoming  city  circulation  manager  in 
July  of  1983. 

*  if  if 

Albert  E.  Gilbert,  retired  veter¬ 
an  newsman  and  longtime  head  of  the 
California  Newspaper  Publishers 
Association,  died  December  17  at  his 
Salt  Lake  City  home.  Gilbert’s  career 
included  the  Berkeley  (Calif.)  Gazette 
and  the  San  Francisco  Chronicle.  He 
was  a  colonel  in  the  U.S.  Army  with 
service  in  World  War  II. 

*  ♦  ♦ 

Richard  R.  Haratine,  64,  one¬ 
time  managing  editor  of  the  Erie  (Pa.) 
Dispatch  and  press  secretary  to  form¬ 
er  Gov.  David  L.  Lawrence  of  Penn¬ 
sylvania,  died  December  27  in  Harris¬ 
burg  Hospital. 

*  *  * 

Tom  C.  Harris,  76,  former  execu¬ 
tive  editor  of  the  St.  Petersburg  Times 
and  former  editor  of  El  Mundo,  Puer¬ 
to  Rico,  died  January  7  at  his  home  in 
St.  Petersburg. 

Harris,  with  the  Times  for  45  of  his 
52  years  in  journalism  rose  from  copy 
boy  to  executive  editor  and  main¬ 


tained  an  office  at  the  Times  where  he 
was  working  on  the  history  of  the 
newspaper  at  the  time  of  his  death.  He 
had  left  the  Times  in  1968  to  become 
editor  of  El  Mundo,  returning  to  St. 
Petersburg  in  1975  to  retire. 

if  if  if 

Thomas  M.  Hederman  Jr.,  73, 
former  editor  and  owner  of  the  Jack- 
son  (Miss.)  Clarion-Ledger  whose 
family  was  a  dominant  force  in  Mis¬ 
sissippi  journalism,  died  January  6 
after  a  long  illness. 

With  his  cousin,  Robert  M.  Heder¬ 
man  Jr.,  publisher  of  the  Mississippi 
capital  newspapers,  Hederman  was 
influential  with  governors  and  other 
political  leaders  in  the  state  from  the 
50s  through  the  70s. 

Hederman  received  a  master’s 
degree  from  the  Columbia  University 
Graduate  School  of  Journalism  in 
1934  and  became  editor  of  the 
Clarion-Ledger  in  1948  following  his 
father’s  death. 

4c  *  9|C 

Dion  Henderson,  62,  chief  of  the 
Milwaukee  bureau  of  the  Associated 
Press  since  1968,  died  January  5  after 
suffering  from  cancer  for  more  than  a 
year. 

Henderson,  a  novelist,  essayist  and 
short  story  writer,  served  briefly  as 
editor  of  the  Fort  Atkinson  Daily 
News  before  joining  AP  in  Milwaukee 
in  1942.  He  was  a  special  writer  and 
news  editor  and  then  chief  of  bureau. 

4c  9|C  !(C 

Paul  A.  Holmes,  83,  a  Chicago 
Tribune  reporter  who  championed 
Dr.  Sam  Sheppard’s  efforts  to  get  a 
new  murder  trial,  died  January  14  in 
Pompano  Beach,  Fla. 

Holmes,  an  attorney  as  well  as  a 
reporter,  covered  the  sensational 
1954  trial  in  which  Dr.  Sheppard  was 
convicted  of  murdering  his  wife. 
Holmes  wrote  a  best-selling  account 
of  the  case,  “The  Sheppard  Murder 
Case,’’  which  argued  that  the  promin¬ 
ent  suburban  Cleveland  doctor  did 
not  receive  a  fair  trial.  The  U.S.  Sup¬ 
reme  Court  eventually  ruled  that 
Sheppard  was  denied  a  fair  trial  due  to 
excessive  pre-trial  publicity. 

Holmes,  a  graduate  of  the  Mar¬ 
quette  University  Law  School,  was 
admitted  to  the  Wisconsin  bar  in  1927. 
He  was  executive  editor  of  the  Mil¬ 
waukee  Sentinel  and  later  editor  in 
chief  of  the  Milwaukee  Post.  He 
joined  the  Tribune  in  1941. 

4c  4c  4: 

Walter  A.  Jasiorkowski,  70,  a 
former  copy  editor  on  the  national  and 
foreign  staffs  of  the  Washington  Post, 
died  December  23  of  cancer  at  George 
Washington  University  Hospital. 


He  moved  to  Washington  during 
World  War  II  to  work  in  the  office  of 
War  information  and  became  assis¬ 
tant  to  the  chief  of  the  foreign 
division. 

Jasiorkowski  later  worked  for  the 
Washington  Star  and  the  Baltimore 
Sun  and  was  a  State  Department  press 
officer  in  Paris  in  the  early  50s.  He 
returned  to  Washington  and  joined 
the  Po?t  staff. 

4c  4c  4< 

Charles  T.  Kline,  73,  who  was 
prominent  in  advertising  and  pub¬ 
lishing  circles  for  many  years,  died 
January  16. 

Kline  was  the  third  president  of 
Metropolitan  Sunday  Newspapers, 
Inc.,  from  1954  until  he  retired  in 
1976. 

He  had  joined  the  company  as  a 
salesman  in  1943  and  later  became 
head  of  the  Chicago  office.  He  trans¬ 
ferred  to  the  New  York  office  to 
assume  the  presidency  of  the  sales 
and  marketing  organization  which 
represents  52  locally-edited  Sunday 
magazines  and  97  Metro  comics  sec¬ 
tions. 

4c  4c  4c 

John  G.W.  Mahanna,  71,  former 
county  editor  of  The  Berkshire  Eagle, 
Pittsfield,  Mass.,  and  a  retired  Civil 
Defense  information  officer,  died 
December  10  in  Port  Charlotte,  Fla. 

4c  4c  4c 

Margaret  Raymond  Manning, 
63,  book  editor  of  the  Boston  Globe 
for  the  past  ten  years,  died  December 
26.  Earlier  she  was  with  United  Press 
in  Washington,  D.C.  and  wrote  occa¬ 
sionally  for  the  Chicago  Tribune  from 
London. 

4c  4c  4c 

Bernice  Shine,  81 ,  a  reporter  who 
wrote  under  the  by-line  Patricia  Pitts 
for  the  former  Pittsburgh  Sun- 
Telegraph,  died  December  4.  During 
World  War  II  she  was  a  member  of  the 
Women’s  Army  Corps  and  served  as 
press  liaison  between  Gen.  Douglas 
MacArthur  and  the  Japanese  news 
media  in  Tokyo  after  the  Japanese 
surrender.  She  also  was  editor  of  the 
Munich  American  in  Germany. 

4c  4c  4c 

Thamar  Vermillion,  59,  editor  of 
the  Anderson  (Ind.)  Herald,  died 
December  2  in  Anderson  Community 
Hospital. 

He  was  with  the  Herald  38  years  as 
a  city  hall  reporter,  city  editor,  man¬ 
aging  editor  and  editorial  page  editor 
before  becoming  editor  two  years  ago 
and  was  a  member  of  Anderson 
Newspapers  Inc.  board  of  directors. 
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Libel  case 

(Continued  from  page  9) 

outside  general  counsel  for  the 
Associated  Press,  remarked  that  in 
most  libel  trials  the  tendency  is  for 
juries  to  “compromise  on  dollars 
rather  than  on  liability.  The  juries 
leapfrog  to  damages  and  compromise 
on  how  badly  was  the  plaintiff  hurt.” 

Winfield  said  that  “compartmenta¬ 
lizing  the  jury's  thinking  process  will 
make  compromising  over  dollars  less 
likely.” 

“Many  juries  fail  to  consider  all  the 
legal  hurdles  that  need  to  be  over¬ 
come,”  said  Henry  Kaufman,  general 
counsel  of  the  Libel  Defense  Re¬ 
sources  Center.  He  said  libel  juries 
tend  to  “act  by  whether  they’re  happy 
or  unhappy  with  what  happened.” 

He  added  that  the  jury’s  statement 
after  the  final  verdict  that  they  felt  the 
magazine  was  negligent  in  its  handling 
of  the  Sharon  story  was  an  indication 
that  the  whole  case  could  have  gone 
against  Time  if  they  “were  not  forced 
to  go  through  separate  steps.” 

However,  Kaufman  took  a  differ¬ 
ent  view  from  Goodale  of  the  public¬ 
ity  Sharon  got  from  the  trial,  calling  it 
an  “unintended  bad  effect”  of  having 
the  verdict  in  three  stages. 

“Sharon  was  able  to  claim  vindica¬ 
tion  even  though  he  lost,”  Kaufman 
said.  “To  have  that  kind  of  specified 
finding  creates  the  danger  that  other 
libel  plaintiffs  will  the  use  the  trial  as  a 
means  of  getting  greater  publicity  for 
their  falsity  claims.  It  shows  you  don’t 
have  to  win  the  case  to  accomplish 
something  anyway.” 

Eugene  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer,  said  the 
three-part  verdict  was  “a  healthy  de¬ 
velopment”  although  he  feels  public 
officials  should  not  be  allowed  to  sue 
at  all  over  stories  relating  to  how  they 
perform  in  their  official  capacities. 

“This  nation,  1  suspect,  can  live  in 
peace  without  libel  suits  involving 
public  figures  and  the  public  discus¬ 
sion  of  public  issues,”  Roberts  said.  “In 
the  end,  democracy  is  not  going  to  be 
well  served  if  newspapers  and  maga¬ 
zines  are  caught  up  in  endless  litiga¬ 
tion  over  a  public  official’s  conduct.” 

Roberts  said  that  Sharon  was  able 
to  “make  his  point  not  only  to  Time 
but  to  the  world  at  large”  through 
press  conferences  and  other  media 
events  that  were  “widely  quoted.” 

“The  Israeli  government  could’ve 
released  the  documents  without  a 
court  case.  They  always  had  it  within 
their  power  to  make  the  truth 
known,”  he  said. 

Roberts  also  believes  that  Sharon’s 
case  will  encourage  more  public  fig¬ 
ure  suits  because  it  shows  “libel  ac¬ 


tions  will  be  seriously  entertained. 
This  will  be  the  tip  of  the  iceberg.” 

Louis  D.  Boccardi,  president  of  the 
Associated  Press,  said  the  “good  ver¬ 
dict”  in  the  Sharon  case  “reinforced 
an  accurate  understanding  of  the  Sul¬ 
livan  standard  as  it  applies  to  public 
figures.” 

But  Boccardi  also  felt  that  “more 
broadly,  the  news  profession  was  hurt 
somewhat  by  the  case”  in  light  of 
Time’s  correction  of  its  story.  “This 
case  does  add  to  our  credibilty  con¬ 
cerns,”  he  said. 

In  a  recent  libel  trial  involving  the 
Lexington  (Ken.)  Herald  Leader,  the 
judge  instructed  the  jury  to  consider 
all  three  parts  of  the  public  figure  stan¬ 
dard  but  did  not  have  them  break  their 
verdict  into  separate  parts. 

The  result,  said  publisher  Creed 
Black,  was  the  newspaper  lost  the 
case  at  the  trial  level  after  the  jury 
found  for  the  plaintiff  because  the 
story  was  false. 

“It’s  hard  for  juries  to  understand 
actual  malice,”  Black  said,  referring 
to  the  reckless  disregard  standard. 
“The  jury  said  the  story  was  false  and 
that  was  enough.” 

Black  said  the  Herald-Leader  won 
the  case  on  appeal  “because  no  actual 
malice  was  shown.” 

Satellite  Network 

( Continued  from  page  1 1 ) 


network,  only  those  who  displayed 
outstanding  color  reproduction  were 
selected  by  the  Gannett  office  in 
Arlington.  The  papers  had  to  submit 
four  pages  —  two  black  and  white  and 
two  color  —  in  a  1,000-copy  run. 

Those  that  did  not  qualify.  Shannon 
said,  can  consult  with  Gannett  for 
ideas  that  would  help  them  correct 
any  detriments  in  their  reproduction 
of  color.  He  said  he  forsees  the  capac¬ 
ity  of  the  network  reaching  a  100- 
milion  circulation. 

“The  future  of  newspapers  lies  in 
color.  Television  is  in  color,  maga¬ 
zines  are  in  color,  everything  we  see  is 
in  color,”  Shannon  proffered.  “This 
is  going  to  have  a  big  affect.  Any  pub¬ 
lisher  that  doesn’t  see  that  to  grow,  to 
protect  his  retail.well,  is  going  to  have 
to  go  to  color.” 

The  participating  papers  are  as  fol¬ 
lows: 

South:  Cocoa  (Fla.)  Today:  Dallas 
News;  Fort  Myers  (Fla.)  News  Press; 
Gainesville  (Ga.)  Times;  Greenville 
(S.C.)  News-Piedmont;  Greensboro 
(N.C.)  News;  Hattiesburg  (Miss.) 
American;  Jackson  (Miss.)  Clarion 
Ledger:  Muskogee  (Okla.)  Phoenix 
and  Times  Democrat;  Memphis  Com¬ 
mercial  Appeal;  Orlando  Sentinel; 
Pasadena  (Tex.)  Citizen:  Springfield 
(Va.)  Journal;  St.  Petersburg  Times 


&  Independent;  and  the  Tallahassee 
Democrat. 

West:  Bellingham  (Wash.)  Herald; 
Contra  Costa  (Calif.)  Times;  Costa 
Mesa  (Calif.)  Orange  Coast  Pilot;  Ft. 
Collins  (Colo.)  Coloradoan;  Marin 
(Calif.)  Independent  Journal;  Olym¬ 
pia  (Wash.)  Olympian;  Orange  Coun¬ 
ty  (Calif.)  Register;  Reno  (Nev.) 
Gazette  Journal;  Salem  (Ore.)  States¬ 
man  Journal;  San  Bernadino  (Calif.) 
Sun;  San  Diego  (Calif.)  Union  &  Tri¬ 
bune;  Santa  Fe  New  Mexican;  Torrance 
(Calif.)  Breeze;  Santa  Monica  (Calif.) 
Outlook;  San  Pedro  News  Pilot  and 
Tucson  (Ariz.)  Star  &  Citizen. 

Northeast:  Asbury  Park  (N.J.) 
Press;  Batavia  (N.Y.)  News;  Bergen 
County  (N.J.)  Record;  Burlington 
(Vt.)  Free  Press;  Bridgewater  (N.J.) 
Courier  News;  Framingham  (Mass.) 
News;  Ithaca  (N.Y.)  Journal:  Lans- 
dale  (Pa.)  Reporter;  Morristown 
(N.J.)  Record;  Norwich  (Conn.)  Bul¬ 
letin;  Saratoga  Springs  (N.Y.)  Sara- 
togian;  Tarentum  (Pa.)  Valley  News- 
Dispatch;  and  Westchester-Rockland 
(N.Y.)  Newspapers. 

North  Central:  Chicago  Tribune; 
Chillicothe  (Ohio)  Gazette:  Cincinna¬ 
ti  Enquirer  and  Cincinnati  Post;  Cof- 
feyville  (Kans.)  Journal;  Danville 
(III.)  Commercial  News;  Dover 
(Ohio)  Times-Reporter;  Fremont 
(Neb.)  Tribune:  FremontIPort  Clin¬ 
ton  (Ohio)  Messenger  &  News  Her¬ 
ald;  Janesville  (Wis.)  Gazette;  Kank¬ 
akee  (111.)  Journal:  Lawrence  (Kan.) 
Journal  World;  Madison  (Wis.) 
Capital  Times  and  State  Journal; 
Mansfield  (Ohio)  News  Journal; 
Marietta  (Ohio)  Times;  Marion  (Ind.) 
Chronicle-Tribune;  Port  Huron 
(Mich.)  Times  Herald:  Richmond 
(Ind.)  Palladium  Item;  Sioux  Falls 
(S.D.)  Argus  Leader;  St.  Cloud 
(Minn.)  Times;  Sturgis  (Mich.) 
Journal;  and  the  Wausau  (Wise.) 
Herald. 

—  M.K.  Guzda 
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1984  1983 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALMNY,  N.V. 

Vimes-Union-d .  64,160  56,508 

Times-Unkm-S .  149,857  128,743 

Knick«rbock«r'N«ws-e . .  93.787  77.556 

Grand  Total .  307,804  262,807 

Note:  Heorst  Newspaper  period  runs  from  Nov.  19  to  Dec.  30,  1984. 


ALTOO»«A,PA. 

Mirror^e .  127,401  133,238 

NOTE;  Figures  for  1984  bosed  on  6  column  ond  figures  for  1983  bosed  on  E 
column  format. 


ANAHIIM,  CAL. 

113,623  106.666 


266,324 

21 .829' 

237,385 

23,178 

264,600 

21.829 

228,642 

23,178 

5  140.135 

12,219 

116.394 

_ 2.ass 

671,059 

55,877 

602,421 

56,164 

BANGOR,  ME. 

69,660 

63,149 

..  45.871 

27.221 

115,531 

90,370 

BIRMINGHAM,  ALA. 

..  132,734 

17,305 

112,216 

16,382 

.  118.159 

101,518 

93.476 

87.577 

..  344,369 

17,305 

301,311 

16,382 

1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DOVIR,  Dll. 

State  News-m .  80,111  71,692 

Stote  News-S .  34.594  38.065 

Grand  Totol .  114,705  109,777 

IMMONTON,  ALTA. 

JoumolV .  4,348,371  4,464,557 


PORT  LAUDIRPAII,  PIA. 

News  &  Sun  Sentinel-m.eS  492,202  98,689  490,246 


FORT  WORTH,  TtX. 

Stor-Telegrom-m .  380,242  54,988  224,862  61,057 

Stor-Telegrom-e .  267,891  54,728  176,567  55,896 

Stor-Telegram-S .  179.765  55.653  124.105  27.526 

Grond  Totol .  827,898  165,369  525,534  144,469 

ORIINStURO,  PA. 

Tribune-Review-m .  95,203  88,936 

Tribune-Review-S .  101.516  67.127 

Grand  Total .  196,719  156,063 

NOTE:  Includes  preprints 

INDIANAPOLIS,  INO. 

Stor-m .  230,957  195,743 

News-e .  164,684  144,301 

Stor-S .  121.687  108.398 

Grand  Total .  517,328  448,442 

KITCHINIR-WATIRLOO,  ONT. 

Record-e* .  2,654,835  2,673,616 

LIPKOLN,  NIR. 

Joumol-Slor-d/S* .  2,041,018  1,880,312 

NOTE:  Includes  inserts — 1,029,322  lines  in  1984;  913,038  lines  in  1983 

LOS  ANOILIS/TORRANCI,  CALIF. 

Doily  8reeze  e  181,819  149,797 

Doily  8reezc-S .  71.157  69.704 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OnAWA,  ONT. 

I,  Droi|.e* .  1,602,486  1,745,537 


PALM  SPRINOS-PALM  DISIRT-INDIO,  CALIF. 

Desert  Sun-e .  126,577  109,949 

Doily  News-e .  38.269  33.048 

Grand  Total .  164.845  142,997 

PORTLAND,  MI. 

Press  Herold-m  85,473  75,646 

Evening  Express-e .  81,111  68,729 

Telegrom-S .  73.349  60.072 

Grand  Totol .  239,932  204,447 

PROVIDINCI,  R.l. 

Bulletin  e  .  122,063  58,257  102,466  59,044 

Journal  m  .  130,366  35,319  131,907  36,073 

JoumolS  .  115.844  29.631  116.194  27.457 

Grond  Total .  368,273  123,207  350,567  122,574 

QUIBIC,  OUI. 

leSoleilV .  1,970,724  2,123,478 

NOTE;  Inserts  not  included-653,475  lines  in  1984;  539,240  lines  in  1983. 

RINO,  NIV. 

Gozette-Journol-m .  160,771  143,637 

Gozette-Joumol-S .  35,703  31.530 

Grand  Totol .  196,474  175,168 


RICHMOND,  VA. 

Times-Dispotch-m* .  2,308,069  91,094  2,210,289  63,384 

Times-Dispotch-S* .  1,997,906  164,043  1,705,632  162,686 

News  Leoder-e* .  1.832.823  132.181  1.629.798  72.134 

Grand  Totol .  6,138,798  387,318  5,545,719  298,204 

NOTE;  Comics  not  included. 


252,976 

219,501 

Press-Enterprise-mS . 

311,458 

NOTE:  Parode  linoge  not  included. 

MEMPHIS,  TENN. 

160,159  82,274 

148,857 

151,844 

ROCHESTER,  NY. 

101.626  18.548 

104.119 

_ 2231 

Oemocrot  &  Chronicle-m 

124,379 

12,028 

261,785  100,822 

252,976 

154,076 

Democrot  &  Chronicle-S 

82,150 

15,844 

Times-Union-e .  ?5iM7 

13.241 

MERIDEN,  CONN. 

Grand  Totol . 

301,976 

41,113 

68,487 

55,865 

NOTE:  Includes  preprints. 

BRANTFORD.ONT. 

Expositor -e*  2,248,989  2,022,216 

BURLINGTON,  VT. 

FreePress-m .  117,140  100,637 

Free  Press-S .  40.761  31.669 

Grond  Totol .  157,901  132,306 

CALGARY,  ALTA. 

Herold-e* .  4,270,789  4,520,612 

CASPER,  WYO. 

Stor-Tribune-mS .  118,955  117,694 

NOTE:  Includes  inserts--  32,250  inches  in  1984;  28,503  inches  in  1983. 
Family  Weekly  not  included-  3,212  inches  in  1984;  2.458  inches  in  1983. 

CHAMPAKSN-URBANA,  ILL. 


News-Gazette-eS . 

....  206,416 

180,161 

CHICAGO,  IL. 

Herold-m . 

....  69,625 

21,746 

59,829 

HeroW-S . 

9,309 

2,908 

7,578 

Tribune-d . 

....  614,929 

468,857 

.  291  786 

256.714 

Grond  Totol . 

....  985,649 

24,654 

792,978 

Note:  Tribune  Co.  period  runs  from  Nov.  19  to  Dec  30.  1984, 


MONTREAL,  QUE. 

Gozette-m* .  4,251,023  4,059,185 

le  Devoir-m* .  460.528  342.528 

Grand  Totol .  4,711,551  4,401,713 

NOTE;  Gazette  includes  T.V.  Times— 42,530  lines  in  1984;  46,240  lines  ii 
1983 

NASHUA,  N.H. 

Telegroph-e .  1,550,199  1,339,970 

Note;  Figures  reflect  o  canversion  to  the  SAU  6  column  format 

NASHVILLE,  TENN. 

Tennesseon-m .  179,869  170,508 

Bonner-e .  177,255  165,358 

Tennesseon-S .  146.528  127.272 

Grand  Total .  503,652  463,138 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  129,189  114,631 

Home  News-S .  48.851  41.218 

Grond  Total .  178,040  155,849 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  135,185  114,094 

Times  Herold-e .  108,768  98.944 

Doily  Press-S .  88.170  75.122 

Grond  Total .  332,123  288,160 


SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,855,040  3,272,192 

NOTE:  Does  not  include  Parade  linoge 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  183,135  143,484  156,447  118,752 

Exominer-e .  176,427  142,006  152,016  116,335 

Examiner  S  Chronicle-S  89.609  91 .696  82.843  122.464 

Grond  Total .  449,171  377,186  391,306  357,551 

NOTE:  S.F.  newspoper  period  from  Nov.  19  to  Dec.  30, 1984;  Nov.  21  to  Dec. 
25,  1983. 

SCOTTSBLUFF,  NEB. 

Stor-Herold-mS* .  937,169  983,903 

NOTE:  Includes  Family  Weekly-  43,613  lines  in  1984;  41,140  lines  in  1983. 

SEATTLE,  WASH., 

Post  Intelligencer-d .  112,318  93,481 

Times-d .  228,114  214,433 

Times/Post- 

Intelligencer-S .  107.939  108.554 

Grand  Totol .  448,371  416,468 

SHREVEPORT,  LA. 

Journol-e* .  1,841,413  1,407,805 

Times-mS* .  3.877.487  3.262.486 

Grond  Total .  5,718,900  4,670,291 


DENVER,COLO. 

NORFOLK,  VA. 

NOTE:  Includes  preprints 

3,568,400  277,000 
2,872,000 

2,825,400 

2.773,000 

223,500 

Virginion-Pilot-m . 

129,814 

124,140 

7,743 

58,470 

144,230 

125,386 

7,523 

54,799 

SPOKANE, 

WASH. 

6,440,400  277,000 

DHROIT,  MICH. 

5,598,400 

223,500 

Virginia  Pilot  &  Ledger 

Stor-sot . 

Virginio  Pilot  &  Ledger 
Stor-S . 

29,911 

83.944 

30.676 

_ 42Ji2 

24,227 

Spokesn>on-Review-m . 

SpokesnfHin-Review-S . 

Chronicle-e . 

Grand  Total . 

91,718 

50,177 

86.979 

228,874 

89,873 

46,679 

_ azjsi 

224,146 

News-o/d .  142,576  48,000  102,339 

News-S .  59.859  16.765  67.523 

Grond  Total .  202,435  64,765  169,862 

Detroit  News  period  runs  from  Dec  3  to  Dec.  30,  1984 


*lndicates  newspapers  reporting  figures  in 
lines. 


Grand  Totol .  367,809  96,889  338,743  86,545 

NORTH  BAY,  ONT. 

Nugget-e*  875,836  883,306 

OODENp  UTAH 

Standard- Exominer-e ....  139,669  134,309 

Stondord-Exominer-S .  69.Q27  71.168 

Grond  Total .  208,696  205,477 

NOTE:  Includes  Fomily  Weekly — 3, 212  inches  in  1984;  2,456  inches  in  1983. 


ST.  PETERSBURG,  FLA. 

Times-m .  244,103  172,272  215,016 

Times  S  122.212  56,152  107,653 

Independent-e . .  145.455  _  134.183 

Grond  Total .  511.770  228,424  456,852 

NOTE:  Includes  comics,  TV  Dial,  preprints  and  Parode  linoge. 

TACOMA,  WASH., 

News-T  ribune-e  &  T  ribune  Ledger-S  1 55,939 
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1984  1983 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

TAM^A,  PIA. 

Tribunt-m* .  4,671,740  2,118,994  4,440,155  1,353,320 

Tribune-S* .  2.640.606  _  2  467  251  _ 

Grond  Total .  7,312,346  2,118,994  6,907,406  1,353,320 

NOTE:  Comics  not  included. 

TOllOO,  OH. 

3lade-e .  114,782  114,391 

Blode-S .  102.143  85.761 

Grond  Total .  216,925  200,152 

TOAIKA,  KAN. 

Copitol-joumol-m* .  1,414,773  1,311,628 

Copitol-Joumol-S* .  954.152  933.716 

Grond  Total .  2,368,925  2,245,344 

TORONTO,  ONT. 

Sun-m* .  204,328  75,776 


WAUKIOAN,  ILL. 

News-Sun-e .  120,622  107,952 

WIST  PALM  MACH,  FLA. 

Post-m .  258,711  32,699  235,130  32,413 

Tinties-e . - .  204,398  2,515  186,402  893 

Post-S .  159.836  17.677  149  169  10483 

Grand  Totol .  622,945  52,891  570,701  43,789 

WISTCHISTIR  ROCKLAND,  N.V. 


AP  newsman  continues  to 
face  charges  in  india 


Reporter  Dispatch-e. 

.  135,294 

105,593 

Reporter  Dispotch-S. 

.  92.767 

_ aus4 

Grand  Total . 

.  228,061 

187.079 

NOTE:  Includes  preprints. 

WIIKIS  BARtI,  R.A. 

Times-Leoder-o/d . 

.  109,565 

87,612 

WILMINGTON,  DEL. 

New$-Joomol-d . 

.  163,207 

141,614 

News-Journol-S . 

.  133.878 

103.159 

Grand  Total . 

.  297,085 

244,773 

WILMINGTON,  N.C. 

Stor-d . 

.  72,373 

76,452 

Star-News-S . 

.  28.840 

_ 3iai3 

Grand  Total . 

.  101,213 

109,795 

WINSTON-SALEM,  N.C. 

Journal-m* . 

.  2,157,876 

769.216  1,920.394 

Journal-S* . 

.  1.048,852 

344,456  921,550 

Sentinel-e* . 

.  1.995.210 

138.292  1.836.786 

Grand  Total . 

.  5,201,938 

1,251,964  4,678,730 

NOTE;  Comics  not  included. 

WORCESTER,  MASS. 

Gazette-e . 

.  74.841 

74.983 

Tetegram'in . 

.  76.923 

78,624 

Telegrom-S . 

.  90.608 

_ Zii.441 

Grand  Total . 

.  242.371 

230,268 

Fitzpatrick  joins 
Ad  Bureau 

Tom  Fitzpatrick  has  joined  the 
Newspaper  Advertising  Bureau  as 
marketing  manager,  Craig  Standen, 
the  Bureau's  president,  announced 
today. 

Fitzpatrick  will  report  to  Uldis  Gra- 
va,  vice  president,  marketing  ser¬ 
vices. 

Fitzpatrick’s  responsibilities 
include  tracking  developments  in 
consumer  categories  producing  sig¬ 
nificant  newspaper  advertising  re¬ 
venues.  He  will  also  develop  new 
marketing  and  sales  strategies  on 
behalf  of  the  newspaper  industry  and 
reassess  existing  ones. 

Fitzpatrick  comes  to  the  Bureau 
from  Dun  &  Bradstreet  Credit  Ser¬ 
vices,  where  he  was  a  product  mana¬ 
ger  for  planning  services. 


Brahma  Chellaney,  27,  an  Associ¬ 
ated  Press  newsman  based  in  New 
Delhi,  continues  to  face  preliminary 
charges  of  sedition  and  inciting  com¬ 
munal  discord  for  his  reporting  last 
June  on  the  Indian  army’s  attack  on 
the  Sikh  Golden  Temple.  Police  have 
yet  to  charge  him  formally  with  any 
crimes  before  a  magistrate. 

Chellaney  is  also  charged  by  police 
with  violating  Punjab  news  censor¬ 
ship. 

According  to  AP,  he  is  the  first  jour¬ 
nalist  since  India’s  independence  in 
1947  to  be  charged  with  sedition, 
which  carries  a  life  sentence.  He  is 
also  the  first  newsman,  AP  said,  to  be 
charged  under  India’s  new  Terrorist 
Areas  Act  “that  sets  up  special  closed 
courts  and  presumes  that  the  accused 
is  guilty  and  must  prove  his 
innocence.’’ 

The  Editors’  Guild  of  India  has 
taken  up  Chellaney’s  cause,  urging 
the  government  to  drop  the  pre¬ 
liminary  police  charges  against  him. 
The  Guild  also  called  for  an  end  to 
press  censorship  in  the  Punjab. 

Nate  Polowetzky,  foreign  editor  of 
AP,  characterized  Chellaney’s  situa¬ 
tion  as  “unfair  harassment  of  a  jour¬ 
nalist  doing  his  professional  duties.’’ 

AP  talked  to  the  U.S.  government 
about  interceding  in  the  case,  said 
executive  Walter  Mears,  but  was  told 
there  was  nothing  the  U.S.  could  do 
“being  he’s  a  foreign  national.” 

Last  spring  when  the  Indian  gov¬ 
ernment  ordered  foreign  journalists 
out  of  the  Punjab,  Chellaney,  a  Hin¬ 
du,  managed  to  stay  in  the  area, 
Polowetzky  said. 

As  a  result,  AP  claims  the  six-year 
veteran  of  the  news  service  was  the 
only  representative  of  foreign  news 
organizations  to  be  in  the  Punjab 
when  Indian  troops  attacked  the 
Sikh’s  Golden  Temple. 

Chellaney  was  not  an  eyewitness  to 
the  attack,  Polotwetzky  said. 

But  through  confidential  sources 
that  included  a  Sikh  eye  doctor  who 
performed  autopsies  and  a  deputy 
police  superintendent,  Chellaney  re¬ 
ported  that  1,200  people,  including 
about  1,000  Sikhs,  died  in  the  govern¬ 
ment  attack.  His  figure  was  about 
double  the  official  figures  given  by  the 
Indian  government,  which  hotly  dis¬ 
puted  his  account. 

Chellaney  also  reported  that  eight 
to  13  Sikh  militants  had  been  bound 
and  shot  to  death  by  army  troops. 

Chellaney’s  dispatch  was  only  pub¬ 
lished  outside  the  country  and 


Polowetzky  said  AP  has  argued  to 
Indian  officials  that  it  is  impossible  for 
him  to  have  sown  “internal  discord,” 
as  charged,  if  the  Indian  public  did  not 
see  his  stories. 

AP  has  also  noted  that  domestic 
publications  later  carried 
independent  accounts  of  the  Golden 
Temple  assault  which  both  corrobo¬ 
rated  both  Chellaney’s  figures  for  the 
death  toll  and  his  reporting  that  sever¬ 
al  militants  were  tied  up  and  shot. 

According  to  AP,  he  is 
the  first  journaiist  since 
india’s  independence  in 
1947  to  be  charged  with 
sedition,  which  carries  a 
iife  sentence. 

Police  did  not  charge  Chellaney 
with  any  crimes  until  last  October 
when  a  non-bailable  warrant  was 
issued  for  his  arrest.  The  original 
charges  were  for  alleged  violations  of 
Punjabi  press  censorship  and  provok¬ 
ing  internal  discord.  The  sedition 
charge  was  added  later. 

However,  Chellaney  was  able  to 
elude  being  arrested  by  the  police  un¬ 
til  the  Indian  Supreme  Court  granted 
him  temporary  bail.  Chellaney  then 
agreed  to  return  to  Amritsar  where 
police  interrogated  him  for  33  hours 
over  15  days. 

India  does  not  have  any  shield  laws 
and  the  police  have  been  pressuring 
Chellaney  to  reveal  the  identities  of 
his  souces  for  the  Golden  Temple 
story. 

His  refusal  to  disclose  their  names 
has  prompted  the  police  to  seek  to 
have  his  bail  revoked,  AP  said. 

AP  also  reported  that  Indian 
authorities  have  impounded  Chel¬ 
laney’s  passport  and  not  renewed  his 
press  accreditation  for  1985. 


Price  hike 

Single-copy  newsstand  price  of  the 
Sunday  New  (Conn.)  Haven  Register 
has  been  increased  from  75<t  to  $1. 
There  is  no  change,  however,  in  the 
home-delivery  Sunday  charge  of  750. 

Seven-day  home  delivery  is  listed 
as  $1.95  for  both  the  afternoon  and 
Saturday /Sunday  Register,  or  $1.95 
for  the  morning  Journal-Courier  (the 
Register’s  sister  paper)  and  Saturday/ 
Sunday  Register. 
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Increasing  frequency 

Aggressive  New  Jersey  weekly  goes  twice-weekly 
and  sees  its  ad  revenues  soar 


“My  advice  to  weekly  newspaper  publishers  who  are 
considering  making  the  move  to  twice-weekly  publication 
is  simple. 

“Don’t  do  it.” 

With  that  tongue-in-cheek  advice  from  Joe  Blaha,  pub¬ 
lisher  of  the  twice-weekly  Lake  Oswego  (Ore.)  Review, 
and  under  the  direction  of  its  former  general  manager,  who 
was  dead  set  against  twice-weekly,  the  weekly  Princeton 
Packet  began  studying  increased  frequency  two  years  ago. 

In  August  of  1984,  the  Packet  celebrated  its  first  year  as 
a  twice-weekly  newspaper.  For  the  first  six  months  of 
1984,  compared  to  the  same  period  in  1983: 

•  Display  Advertising  revenue  was  up  31% 

•  Classified  Advertising  income  was  up  45% 

•  Subscription  revenue  was  up  70% 

•  Paid  circulation  is  almost  at  pre-frequency  totals 

•  Almost  all  projected  increased  costs  were  far  below 
budgeted  levels. 

Last  year  Packet  readers  received  a  newspaper  that 
averaged  74  standard  pages.  They  now  get  a  Tuesday 
paper  of  about  40  pages  and  another  on  Friday  containing 
an  average  of  56  pages. 


“My  regret  is  that  we  did  not  do  it 
earner  to  meet  our  reader  and  advertiser 
needs,”  he  added. 


“It  (frequency)  really  worked,”  commented  James  B. 
Kilgore,  president  and  general  manager  of  the  Princeton 
Packet,  Inc.,  which  publishes  eight  newspapers. 

“My  regret  is  that  we  did  not  do  it  earlier  to  meet  our 
reader  and  advertiser  needs,”  he  added. 

Planning  well  for  the  move  is  credited  by  all  Packet 
executives  as  the  major  reason  for  the  success. 

In  January  1982,  Kilgore  appointed  a  small  committee 
to  study  the  feasibility  of  the  move  to  increased  frequency . 

Named  to  head  it  was  Edward  P.  Burke,  general  man¬ 
ager  of  the  group  from  1958  to  1981.  Burke’s  companions 
on  the  committee  were  assistant  general  manager  Roslyn 
Denard,  former  advertising  director  and  a  staffer  for  20 
years,  and  executive  editor  Richard  Willever. 

“I  was  against  the  move,”  Burke  said.  “We  had  been 
burned  with  a  premature  hastily-conceived  and  ill-fated 
attempt  at  twice  weekly  in  1971.  It  was  a  nine-month 
disaster. 

“Also,  after  years  of  struggling  I  was  looking  at  a  Pack¬ 
et  that  was  fat  and  sassy  with  lots  of  news  and  advertising 
and  a  brand-new  computer  for  smoother  production  flow 
to  cope  with  more  growth. 

“It  was  a  paper  that  perhaps  had  a  chance  to  sit  back, 
count  the  money  and  relax.  The  Packet’s  directors,  how¬ 
ever,  are  not  ones  for  letting  it  sit  still — and  off  we  went 
with  the  study. 

“From  detractor  I  became  an  ardent  booster,  almost 
overnight,”  he  said. 
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It  should  be  added  that  Blaha’s  comment  about  “don’t 
do  it”  had  a  qualifying  statement.  It  read: 

“Do  so  only  because  you  need  to  maintain  a  competi¬ 
tive  edge  or  to  solve  particular  problems  in  advertising, 
distribution  and  production.” 

“We  soon  discovered  that  we  met  all  of  Joe’s  criteria 
for  making  the  move,”  Burke  commented. 

“Our  newspapers  were  so  big  they  were  unwieldy 
(average  74  standard  pages  with  a  48-page  tab  entertain¬ 
ment  supplement  and  inserts)  for  the  reader  and  the  adver¬ 
tiser.  Our  production  facilities,  even  with  the  new  com¬ 
puter,  were  being  pushed  to  the  limits  for  space,  time  and 
personnel^” 

“We  almost  couldn’t  get  it  through  the  addressing  ma¬ 
chine  for  mailing,”  Kilgore  recalled. 

“Collating  sections  was  a  major  problem.  Advertising 
deadlines  were  becoming  so  early  they  were  hurting  us. 
News  was  losing  much  of  its  timeliness. 

“Most  importantly,  we  quickly  discovered  that  the  staff 
was  being  pushed  beyond  its  limits  for  those  too-few  days 
a  week,”  Kilgore  said. 

“The  handwriting  was  obviously  on  the  chalkboard,” 
said  Burke. 

After  talks  with  all  department  heads  and  opinion  re¬ 
ports  from  them  after  they  involved  their  staffs,  calls  to 
about  a  dozen  other  publishers  who  had  gone  the  frequen¬ 
cy  route  (successfully  or  with  failure)  and  a  first  step  in 
rough  budgeting,  the  study  committee  submitted  its  report 
to  Kilgore  and  the  directors. 

“We  gave  the  go-ahead  for  definitive  planning  immedi¬ 
ately,”  Kilgore  noted.  “There  were  four  affirmative  rea¬ 
sons  that  stood  out  from  the  study:” 

1 .  The  need  for  fresher,  more  timely  and  more  in-depth 
news  coverage. 

2.  A  better  spread  of  the  peaks  and  valleys  in  the  pro¬ 
duction  cycle — indeed  in  all  departments. 

3.  More  space  in  the  papers  to  accommodate  news  and 
advertising  growth. 

4.  The  ability  to  blunt  competition. 

“Looking  back.  I’m  pleased  that  we  were  able  to  meet 
these  needs,”  Kilgore  added. 

With  the  board  approval  for  firm  planning,  the  Packet’s 
committee  was  expanded  to  include  the  heads  of  all  de¬ 
partments. 

In  the  meantime,  Burke  continued  on  the  telephone  to 
other  publishers  checking  their  experiences  and  arranged  a 
series  of  visits  to  some,  including  a  West  Coast  trip  with 
stops  at  Lake  Oswego  and  four  other  weeklies  in  Washing¬ 
ton  and  Oregon  had  made  the  switch. 

Early  in  1983  a  series  of  hour-long  weekly  meetings 
were  held  by  the  expanded  committee  to  handle  step-by- 
step  and  department-by-department  requirements  and  pro¬ 
cedures. 

“There’s  a  lot  more  to  our  operation  than  the  Packet,” 
Kilgore  noted,  “so  there  were  a  ton  of  changes  that  had  to 
be  made  and  coordinated.” 

The  Packet  group  has  another  twice-weekly  newspaper, 
the  Lawrence  Ledger,  a  replate  for  an  adjacent  township. 

Also  there  are  six  other  weeklies,  a  weekly  arts/enter- 
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tainment  section,  a  tv  listing  supplement,  frequent  maga¬ 
zines  on  particular  themes,  many  advertising  and  pre-print 
supplements  and  a  large  contract  printing  business. 

(Total  ABC  paid  circulation  of  the  group  is  near  3S,0(X). 
Distribution  is  by  mail  and  on  more  than  1(X)  newsstands.) 

“At  Hrst  the  task  looked  awesome,’’  Burke  recalled, 
“but  as  we  broke  it  down  to  small  chunks  at  each  meeting 
and  made  them  fit  into  the  planned  frequency  week  it 
became  easier.’’ 

The  decision  was  made  early  on  to  launch  the  frequency 
changes  in  mid- August. 

“This  gave  us  the  chance  to  start  in  a  relatively  slow 
period  and  with  most  vacations  over  and  to  be  a  bit  into  the 
swing  of  new  habits  before  the  busy  fall  came,’’  Kilgore 
explained. 

Departmental  heads  met  periodically  with  their  staffs  in 
the  course  of  the  planning  to  keep  them  informed  and  get 
their  ideas  and  feedback. 

Brief  newsletters  were  posted  to  inform  the  staff  of  the 
status  of  planning. 

Nearing  the  launch  date,  trial  runs  (on  paper)  were  made 
to  check  on  proposed  deadlines  to  make  sure  they  were 
realistic  and  workable. 

Advertising  deadlines  were  slowly  inched  forward  to 
meet  changes  in  classified  and  display  needs. 

The  actual  switchover  date  was  almost  anticlimactic  in 
Burke’s  opinion.  We  allowed  quite  a  bit  of  extra  planning 
time  for  handling  major  problems,  but  really  didn’t  need  it. 

“The  last  few  weeks  seemed  to  be  just  waiting  time,  but 
we’re  glad  they  were  there,  in  case,’’  he  said. 

It  was  determined  that  both  newspapers  should  have  the 
same  general  typographic  appearance.  A  front  page  ear  on 
each  paper  identified  them  as  “early”  or  “late”  week. 
The  early  week  tag  is  printed  in  color. 

Reader  acceptance  was  a  bit  slow,  but  not  as  negative  or 
sluggish  as  was  the  case  for  many  other  publishers  that  the 
Packet  consulted. 

An  intensive  promotion  campaign  offering  renewals  or 
new  subscriptions  at  the  existing  weekly  price  brought 
unexpected  results.  Some  2,500  new  subs  and  3,800  re¬ 
newals  were  gained  for  the  Packet  in  six  months. 

Because  of  this  campaign,  the  packet  found  that  news¬ 
stand  sales  floundered  for  a  while,  especially  for  the  early 
week  paper. 


Reader  acceptance  was  a  bit  slow,  but 
not  as  negative  or  sluggish  as  was  the 
case  for  many  other  publishers  that  the 
Packet  consulted. 


Some  section  splits  were  quickly  changed  to  beef  up  the 
Tuesday  edition.  Late  Monday  night  news  deadlines  were 
used  to  the  fullest  to  cover  that  night’s  town  meetings. 

Arts  and  entertainment  news  was  split  so  that  the  tv 
section  appeared  early  week  and  the  “Time  Off”  news 
section  with  a  complete  calendar  of  events  appeared  on 
Friday.  An  “Arts  Tuesday”  page  was  launched  to  give 
early  week  coverage  of  these  events  so  popular  in  the 
Princeton  area. 

“On  the  news  side,  readers  are  now  getting  newspapers 
that  have  more  and  more  timely  hard  news,  double  the 
editorial  page  and  sports  content,  more  timely  photo¬ 
graphs  and  a  lot  more  features,”  managing  editor  Aubrey 
Huston  said. 

“Also,  the  success  of  frequency  allowed  us  further  staff 
increases  sooner  than  we  expected,”  Huston  added. 

The  Packet  recently  opened  a  news  bureau  in  the  State 


Capitol  at  Trenton  to  cover  the  state  and  regional  news  that 
will  have  direct  impact  on  the  towns  covered  by  the  Pack¬ 
et’s  newspapers.  It  is  the  only  weekly  group  in  the  state 
with  such  staffing. 

In  terms  of  circulation,  the  Packet  went  into  increased 
frequency  with  an  ABC  paid  total  of  about  14,500.  By, 
December  of  1983,  after  four  months  of  frequency,  this 
had  dipped  to  12,7(X). 

At  the  first  anniversary  of  frequency  in  August,  1984, 
the  newspaper  was  at  13,500  paid.  Of  that  number,  paid  in 
advance  mail  subs  have  jumped  from  8,0(X)  to  9,700. 

Its  sister  in  the  frequency  change,  the  Ledger,  expe¬ 
rienced  no  dip  in  either  mail  or  newsstand  sales,  remaining 
at  the  3,000  mark. 


“Savings  in  the  production  areas  have 
been  nothing  short  of  fantastic,’*  Kilgore 
said. 


“We  created  some  difficulty  for  the  readers,”  com¬ 
mented  William  Bennett,  circulation  director,  “but 
they’re  getting  used  to  twice  weekly  now. 

“I’m  surprised  we  didn’t  drop  more  initially,”  he  add¬ 
ed. 

Classified  advertising  results  were  well  beyond  projec¬ 
tions.  Prior  to  frequency  the  Packet’s  newspapers  (classi¬ 
fied  runs  common  in  all)  were  showing  14  standard  pages 
of  just  “liners”  each  week. 

John  O’Rourke,  Packet  marketing  director,  estimates 
that  frequency  added  three  pages  per  week  to  this  total. 
The  section,  with  help  wanted  and  used  car  display  ads, 
now  averages  32  pages. 

“We  had  optimistically  budgeted  for  about  20%  in¬ 
crease,  but  something  approaching  50%  is  a  bit  over¬ 
whelming,”  commented  Burke.  (Included  in  the  totals  is  a 
rate  increase  of  15%.) 

Some  publishers,  when  they  saw  the  Packet’s  classified 
during  his  frequency  planning  visits  commented  that  the 
classified  alone  would  support  the  move,  Burke  noted. 

“I  thought  they  were  being  unrealistic  and  trying  to 
make  me  feel  good,  but  darned  if  they  weren’t  almost 
right,”  he  said. 

Regarding  display  advertising,  O’Rouke  estimates  that 
frequency  generated  about  5%  new  linage,  not  counting 
repeat  business. 

“We  also  now  have  flexibility  and  opportunities  to  run 
late  ads.  Before,  that  would  have  been  lost  linage.”  he 
added. 

“Savings  in  the  production  areas  have  been  nothing 
short  of  fantastic,”  Kilgore  said. 

He  cited  reports  showing  the  payroll  increase  has  to¬ 
taled  less  than  3%  compared  to  the  prior  year’s  six 
months. 

“And  that’s  with  all  the  increased  volume  in  all  our 
newspaper  and  printing  operations,”  he  added.  “Fre¬ 
quency  has  saved  us  a  bundle.” 

In  the  opinion  of  acting  production  manager,  Doris  Dra- 
gert,  the  savings  could  have  been  even  more  substantial 
“if  they’d  just  meet  their  deadlines.” 

“It  (frequency)  went  very  well,”  she  added.  Her  esti¬ 
mates  are  that  frequency  by  itself  required  the  addition  of 
the  equivalent  of  three  full-time  jobs,  obviously  offset  by 
more  efficient  use  of  the  existing  staff. 

The  frequency  change  and  other  newspaper  growth 
were  not  the  only  accomplishments  of  the  Packet  group 
this  year. 

In  the  spring  the  Packet  launched  news  programming 
(Continued  on  page  34) 
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Frequency  shift 

(Continued  from  page  33) 

and  advertising  sales  on  its  own  local  cable  television 
station,  along  with  television  production.  A  two-way 
news  retrieval  base  with  complete  listings  of  leisure  time 
activities  along  with  a  weekly  “electronic  edition”  of  the 
entertainment  supplement  “Time  Off”  was  also  begun. 

“It’s  really  difficult  to  break  out  those  gains  which 
belong  to  just  frequency,”  commented  Kilgore.  “Fre¬ 
quency  as  a  separate  entity  gets  rather  muddied  in  the 
overall  picture. 

“We’ve  had  tremendous  growth  in  all  areas.  Certainly 
frequency  gave  us  breathing  room,”  he  explained. 

As  an  example  he  cited  the  growth  of  the  Packet’s  maga¬ 
zine  supplements.  The  supplements  on  various  themes 
such  as  holidays,  outdoor  living,  fashion,  etc. ,  have  spurt¬ 
ed  in  the  number  of  pages  per  issue  and  the  number  of 
issues  published. 

In  1984  the  Packet  published  18  of  them  ranging  in  size 
from  24  to  more  than  100  tab  pages. 

Special  public  service  news  magazines  on  the  themes  of 
alcohol  abuse,  child  abuse,  a  “Boomtown”  series  on  the 
state’s  hottest  growth  area  and  an  anniversary  issue  for  an 
historic  canal  were  also  develop>ed. 


“These  fit  neatly  into  the  new  production  cycle;  I  guess 
we  found  that  the  weeks  need  not  be  the  peaks  of  exhaus¬ 
tion  followed  by  the  valleys  of  torpor,”  said  Burke. 

Of  course  mistakes  occurred  and  unseen  and  unsought 
problems  cropped  up.  But  the  management  of  the  Packet 
thinks  that  time  allowed  for  planning  and  discussion  elimi¬ 
nated  many  of  these. 

Changing  “habits,”  the  establishment  of  completely 
new  ones  for  readers,  advertisers  and  every  employee, 
turned  out  to  be  the  most  difficult  and  slowly  evolving 
task. 

“They  (the  habits)  took  awhile  to  change  and  we’re  still 
not  there,”  commented  Huston.  “But  at  least  they  are  no 
longer  of  the  crisis  type  with  everyone  in  the  building 
writing  on  a  single  deadline.” 

On  the  subject  of  deadlines  Kilgore  added:  “We  agreed 
initially  that  they  were  realistic  and  workable.  Now  we’re 
just  trying  to  enforce  them  more.” 

“The  most  serious  mistake  I’ve  seen — we  did  not 
make,”  commented  Burke. 

“The  newspapers  I  had  checked  that  had  failed  in  a 
frequency  move  simply  were  not  ready  for  it,  nor  was  their 
market.  Too  often  it  looked  like  an  ego  trip  for  the  publish¬ 
er  and  staff.  It  wasn’t  thought  out.  All  the  hope  and  ego  in 
the  world  doesn’t  meet  the  payroll  or  pay  the  newsprint 
bill.” 


Illinois  high  court  upholds  trial  court  camera  ban 


Opponents  of  cameras  in  courtrooms  cheered  the  Illi¬ 
nois  Supreme  Court's  decision  (Jan.  22)  to  maintain  the 
ban  on  use  of  cameras  in  the  state's  trial  courtrooms, 
saying  it  represents  a  serious  setback  to  the  nationwide 
movement  to  open  more  courtrooms  to  camera  coverage. 

By  a  4-3  vote,  and  without  comment,  the  Illinois  court 
rejected  a  petition  by  several  press  groups. 

“I  think  it's  a  step  in  the  right  direction,”  said  Phoenix 
attorney  Clayton  Udall,  a  leading  opponent  of  courtroom 
camera  coverage. 

“I  think  the  pendulum  has  swung  a  long  way  too  far  (in 
favor  of  opening  courtrooms  to  camera),”  he  said  in  a 
phone  interview. 

The  ruling  was  also  hailed  by  George  Gerbner,  dean  of 
the  Annenberg  School  of  Communications  at  the  U  ni  versi- 
ty  of  Pennsylvania,  who  told  the  Chicago  Tribune  that  the 
Illinois  Supreme  Court's  “prudent”  ruling  should  prompt 
other  states  to  consider  the  consequences  of  allowing 
cameras  in  court. 

However,  while  the  high  court  rejected  opening  trial 
courts  to  cameras,  it  also  issued  an  order  that  makes 
permanent  an  experiment  to  allow  camera  coverage  of  the 
Supreme  Court  and  the  state  Appellate  Court. 

And  advocates  of  greater  camera  access  disagreed  that 
the  Illinois  trial  coverage  decision  will  slow  the  movement 
toward  greater  camera  access  to  courtrooms. 

“I  certainly  don't  see  it  as  anything  that  is  precedent¬ 
setting  or  trend-setting.  The  trend  is  in  the  other  way,” 
said  Joel  Hamme,  a  Washington,  D.C.,  lawyer  for  the 
Radio-Television  News  Directors  Association. 

Another  RTNDA  attorney,  Larry  Sharpe,  noted  that  3 1 
states  permit  broadcasts  from  trial  courts  and  32  permit 
still  photography. 

“1  think  the  best  evidence  that  no  significant  event  is 
happening  here  (with  the  Illinois  decision)  is  that  no  state 
which  has  permitted  cameras  in  courtrooms  has  ever 
thrown  them  out  later,”  he  said. 

The  decision  was  not  unexpected  because  the  court,  by 
the  same  vote,  rejected  a  similar  petition  just  14  months 
ago,  said  Jim  Kutina,  Elgin  (111.)  Courier-News  city  editor 
and  past  president  of  the  Illinois  Press  Photographers 
Association. 


“Quite  honestly,  1  did  not  expect  them  to  rule  in  our 
favor,”  he  said.  ”1  just  don't  think  the  state  is  ready  for  it 
and  1  don't  know  why.” 

Opponents  of  opening  trial  courts  to  photographic 
coverage  argue  that  the  very  presence  of  cameras  changes 
the  courtroom. 

“The  most  convincing  argument  is  if  you've  seen,  as  1 
have,  the  behavior  of  appellate  judges,  sophisticated, 
senior  judges,  and  see  how  it  affects  them,”  Udall  said. 
“And  if  (cameras)  do  that  to  judges,  what  do  they  do  to  Joe 
Blow,  the  truck  driver  who  can  barely  speak  English?”  he 
said. 

Udall  said  cameras  disrupt  “the  very  delicate  process 
by  which  a  jury  reaches  the  truth.” 

He  also  argued  that  there  is  no  First  Amendment  issue 
involved  in  banning  camera  coverage  of  courtrooms  and 
that  more  states  are  opening  up  their  courts  only  because 
elected  officials  are  afraid  of  newspapers. 

Open  court  advocates  rejected  the  argument  that  cam¬ 
eras  somehow  change  the  judicial  process. 

“That  just  doesn't  happen,”  RTNDA  attorney  Sharpe 
said.  “Lawyers  aren't  going  to  ham  it  up  for  the  cameras 
any  more  than  they  ham  it  up  for  the  jury  to  win  a  case.” 

Illinois  Press  Photographers'  Kutina  said  the  objections 
that  cameras  disrupt  courtrooms  are  based  on  long-ago 
incidents  such  as  the  Sheppard  murder  or  Lindbergh  trials. 

“We  seem  to  be  living  with  our  history  because  the 
cases  (opponents)  are  talking  about  are  50  years  ago  now,” 
he  said. 

“1  don't  want  to  be  sarcastic  but  are  you  going  to  use 
Greylord  as  a  watermark  of  what  judges  do?  It's  the  same 
kind  of  comparison,”  Kutina  added. 

Operation  Greylord  was  an  undercover  investigation  of 
corruption  in  Chicago  courts  that  so  far  has  resulted  in  the 
bribery  convictions  of  two  judges. 

Other  Illinois  journalists  say  that  the  state  Supreme 
Court's  ban  simply  reflects  the  conservatism  of  the  state. 

“Why  should  the  state  that  was  the  last  to  enact  a 
Freedom  of  Information  Act  be  anything  other  than  last  to 
allow  cameras  in  trial  courtrooms?”  said  WGN-tv  news 
director  Paul  Davis. 
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Reporter's  perils 

(Continued  from  page  15) 


with  a  small  machine  pistol  modeled 
along  the  lines  of  an  Israeli-made  Uzi. 
From  behind  his  back  he  produced  a 
silencer.  It  was  about  a  foot  long, 
longer  then  anything  I  had  seen,  even 
in  the  worst  B-grade  movies.  He 
smiled  at  me  as  he  slowly  screwed  the 
silencer  onto  the  gun  barrel. 

Once  he  got  it  on,  he  trained  the 
gun  on  my  chest  and  made  the  silent 
shooting  sound  with  his  mouth. 

Then  he  detached  the  clip  and 
handed  me  the  gun.  I  was  flabbergast¬ 
ed.  I  had  no  idea  what  to  do  next.  I 
asked  for  the  clip.  He  gave  it  to  me 
and  then  the  three  of  them  stared  at 
me.  So  I  had  the  gun  in  one  hand  and  a 
clip  full  of  bullets  in  another,  but  1 
knew  if  I  made  a  false  move,  they’d 
kill  me.  I  said  it  was  a  beautiful  gun 
and  gave  it  back. 

Next,  the  guy  next  to  me  handed 
me  his  pistol.  1  held  it  for  a  moment, 
correctly  identified  it  as  a  Belgian- 
made  9mm — to  their  delight — and 
then  set  it  aside.  I  knew  they  were 
playing  mind  games  with  me,  and  that 
if  I  tried  anything,  it’d  be  the  perfect 
excuse  to  kill  me. 

Finally,  I  convinced  them  of  the 
folly  of  writing  $100,000  in  checks, 
so  the  one  in  charge  tore  up  the  two  I 
had  written.  One  of  the  others  then 
demanded  a  check  for  $  1 ,400. 1  wrote 
it  and  he  stashed  it  in  his  shirt  pocket. 

After  some  more  haggling,  at  about 
5:30  a.m.  Sunday  they  decided  to  let 
me  go  on  the  condition  that  1  meet  one 
of  their  accomplices  the  next  night 
and  give  him  $  10,000  in  exchange  for 
my  U.S.  passport,  which  they  would 
hold  as  collateral.  They  warned  me 
against  going  to  the  police.  I  agreed 
not  to  contact  the  authorities. 

Two  of  them  drove  me  out  of  the 
city’s  southern  suburbs  to  a  taxi  stand 
near  the  Kuwaiti  Embassy,  where 
they  argued  with  one  of  the  drivers 
over  the  cab  fare  for  a  ride  into  the 
center  of  Beirut.  From  what  I  could 
tell,  they  talked  him  down  from  25 
Lebanese  pounds  to  15  pounds,  about 
$2. 

As  1  wearily  approached  the  taxi, 
still  half-expecting  a  bullet  in  the 
back,  1  reminded  the  gunmen  that  1 
had  no  money  for  the  taxi. 

“No  problem,’’  one  said  in  Arabic. 
He  reached  into  his  pocket,  fished  out 
15  pounds  of  the  money  they  had  sto¬ 
len  from  me,  paid  the  taxi  driver  and 
put  me  into  the  car  with  a  last-minute 
warning  about  the  police.  “No 
police,”  I  assured  him. 

My  first  impulse  was  to  head  for  my 
apartment.  1  figured  Maggie  and  Bill 
were  OK,  and  1  wanted  to  get  my 


glasses  before  1  did  anything  else.  1 
found  them  where  the  gunmen  had 
thrown  them  and  was  driven  to  the 
Commodore,  where  Maggie  had  been 
put  up  for  the  night  with  some  friends. 
Bill  was  safely  tucked  away  at  the 
Reuters  bureau  chief  s  apartment. 

After  calling  my  parents  and  UPl  in 
Washington,  1  hurriedly  packed  a 
suitcase  and  boarded  an  Air  France 
flight  for  Paris  that  afternoon.  Even  as 
1  climbed  aboard  the  plane,  1  was  told 
that  a  caller  claiming  to  represent  an 
Armenian  terror  group  had 
threatened  to  blow  up  an  Air  France 
jetliner  that  day  over  the 
Mediterraean. 

A  few  days  later,  sitting  in  the  safe¬ 
ty  of  UPI’s  London  bureau,  1  heard 
Gene  Blabey ,  our  senior  executive  for 
Europe,  Africa  and  the  Middle  East, 
describe  how  my  kidnappers  had  cal¬ 
led  our  Beirut  office  looking  for  me. 

“Where  is  Mr.  Hagey?”  they  are 
said  to  have  demanded.  “He  owes  us 
$10,000.” 


...at  what  point  does 
it  become  too  risky  for 
reporters  to  cover 
Lebanon,  a  story  that  few 
readers  seem  to  care 
about  any  more . . . 


Our  quick-thinking  office  adminis¬ 
trator  said  I  was  at  the  bank  and  asked 
them  to  call  back  in  15  minutes. 

“Mr.  Hagey  owes  us  some 
money,”  they  said  in  a  later  phone 
call.  “He  did  not  keep  his  word.  He  is 
no  gentleman.  But  we  know  how  to 
deal  with  people  like  him.  We  have 
turned  this  over  to  our  collection 
agency.” 

As  far  as  we  know,  no  “collection 
agents”  mounted  a  search  for  me  in 
Beirut  and  our  office  there  received 
no  more  threatening  calls. 

To  the  uninitiated,  it  might  sound 
like  a  bizarre  story,  but  what  hap¬ 
pened  to  the  three  of  us  was  nothing 
unusual  in  a  city  where  robbery,  kid¬ 
napping  and  murder  are  as  much  a 
part  of  the  social  fabric  as  Jaywalking 
is  in  any  other  city  in  the  world. 

Beirut  has  become  an  insane  asy¬ 
lum,  with  the  inmates  in  charge.  No 
one  is  safe.  Foreign  correspondents 
there — and  at  last  count  there  were 
only  nine  Americans  left  among 
them — face  the  same  danger  as  the 
average  Lebanese  citizen.  Which 
raises  some  interesting  questions — 
chiefly,  at  what  point  does  it  become 
too  risky  for  reporters  to  cover  Leba¬ 
non,  a  story  that  few  readers  seem  to 
care  about  any  more,  from  a  city 
whose  name  automatically  conjures 
up  an  image  of  random,  senseless  vio¬ 
lence? 


Newspaper 
forms  foundation 

Bernice  Fritts  Koerber,  president 
of  the  Bakersfield  Californian,  has 
announced  the  formation  of  the  Fritts 
Family/Bakersfield  Californian 
Foundation. 

The  Foundation  is  a  non-profit 
corporation  formed  by  the  Bakers¬ 
field  Californian  to  receive  and  dis¬ 
burse  funds  to  promote  religious, 
charitable,  scientific  and  educational 
advancement. 

“The  Foundation  is  an  instrument 
by  which  private  resources  are  ap¬ 
plied  for  the  public  good  within  Kern 
County,”  said  Koerber.  “It  is  the  pur¬ 
pose  of  the  Foundation  to  sustain  the 
quality  of  life  and  to  search  for  oppor¬ 
tunities  to  apply  its  resources  to  mak¬ 
ing  Kern  County  communities  more 
humane,  just,  and  enjoyable  places  in 
which  to  live.” 

The  Foundation  provides  grants  to 
Kern  County  non-profit  organiza¬ 
tions  engaged  in  a  variety  of  fields, 
including  arts  and  humanities,  com¬ 
munity  services,  education, 
environment,  health  and  social  ser¬ 
vices.  Decisions  on  grant  applications 
are  made  by  a  six  member  board  of 
directors. 

Members  of  the  Foundation’s 
board  of  directors  include  president 
of  the  Bakersfield  Californian, 
Berenice  Fritts  Koerber;  Bakersfield 
Californian  publisher,  Donald  Harrell 
Fritts;  co-publisher/editor,  Alfred  T. 
Fritts;  Californian  board  of  directors 
member,  Virginia  Fritts 
Cowenhoven;  Chief  executive  offi¬ 
cer,  Jerry  K.  Stanners;  and  Califor¬ 
nian  board  member,  Thomas  H.  Wer- 
del  Jr. 

Selected  as  administrator  for  the 
Foundation  is  the  Bakersfield  Califor¬ 
nian’s  promotion/art  director.  Bob  J. 
Johnson. 

LA.  daily 
promotes  on  tv 

Five  30-second  spots  promoting  the 
Daily  News  of  Los  Angeles  as  the 
“fastest  growing  major  newspaper  in 
Southern  California”  are  being  tele¬ 
vised  as  part  of  the  paper’s  new  media 
campaign. 

Marketing  vice  president  Thomas 
E.  Griffiths  described  the  campaign, 
called  “You’re  in  Daily  News  Coun¬ 
try,  Interesting,  Isn’t  It?”  as  a 
“break  through  in  advertising 
philosophy  to  make  people  in  our 
market  area  more  aware  of  the  Daily 
News.” 

The  five  spots,  he  said,  reflect  a 
“slice  of  life  in  which  the  newspaper 
talks  about  all  aspects  of  our  soci¬ 
ety.” 
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Mother,  daughter  team  up  in  syndicate 

Patsy  Milligan  does  the  ‘Olga  Knows’  astrology  column,  while 
Molly  Milligan  writes  a  feature  about  interior  decorating 


By  Mark  Fitzgerald 

Syndication  is  all  in  the  family  at  the 
Milligan  Syndicate,  an  unusual 
mother  and  daughter  teaming. 

Mothers  and  daughters  working 
together  are  not  unknown  in  news¬ 
paper  syndication.  The  present 
Heloise,  for  example,  took  over  the 
household  hints  column  distributed 
by  King  Features  Syndicate  from  her 
mother.  And  there  are  also  a  few 
mothers  and  daughters  who  offer 
advice  from  their  respective  genera¬ 
tions  in  the  same  column. 

But  while  the  Milligans  may  be  on 
the  same  team,  they  don't  play  the 
same  position. 

Mother  Patsy  produces  an  astrolo¬ 
gy  column  that  appears  in  about  150 
newspapers,  while  daughter  Molly 
has  turned  her  longtime  interest  in  in¬ 
terior  decoration  into  a  syndicated 
feature  of  her  own. 

Though  their  separate  enterprises 
for  the  Dundee,  III. -based  syndicate 
may  be  rare  for  newspaper  feature 
writers,  the  two  say  that  it  is  not  an 
unusual  arrangement  for  these  post¬ 
feminism  times. 

“The  mother-daughter  partnership 
in  business  is  a  natural  outgrowth  of 
the  father-son  thing.  We’re  no  diffe¬ 
rent,  really,  than  Murphy  and  Sons, 
Plumbers,”  said  Patsy  in  a  recent  in¬ 
terview. 

“I’m  sure  you’re  going  to  be  seeing 
more  of  this,”  daughter  Molly  added. 

And  while  they  are  not  working  on 
the  same  feature,  the  Milligans  report 
that  their  working  relationship  is  no 
less  symbiotic. 

“A  lot  of  people  have  the  idea  that 
mothers  and  daughters  are  always  at 
points,  you  know,  that  there’s  a  lot  of 
tension,  but  that’s  not  true.  It’s  not 
true  with  us,”  Patsy  said. 

Instead,  she  added,  Molly’s  family 
ties  allow  a  more  open  dialog. 

“1  think  she  challenges  me  as  much 
as  I  challenge  her,”  Patsy  said  of  Mol¬ 
ly.  “She  probably  says  things  to  me 
that  someone  else,  if  he  or  she  were 
hired  by  me,  wouldn’t  say.  So  I  get  a 
lot  of  good  feedback.” 


Patsy  Milligan 

For  her  part,  Molly  says  she  has 
learned  from  her  mother’s  experience 
in  syndication.  “She  blazed  the 
trail,”  Molly  said. 

Both  mother  and  daughter  never 
figured  to  write  syndicated  columns. 

Borrowing  from  anthropologist 
Margaret  Mead,  Patsy  described  her 
column  writing  as  “a  case  of  post¬ 
menopausal  zest.”  Her  journalism 
career  can  be  traced  to  a  1967  poetry 
contest  sponsored  by  the  library  in 
Sleepy  Hollow,  Ill.  The  housewife’s 
poem  was  reprinted  in  a  local  weekly. 

“The  newspaper  called  me  because 
1  won  first  prize.  They  figured  if  I 
could  write  a  poem,  certainly  1  could 
cover  the  village  board  meetings,” 
she  recalled. 

After  a  year,  she  began  to  write  a 
column  that  evolved,  she  said,  “from 
light  topics  to  discussions  of  social 
issues.”  But  her  syndication  career 
began  not  with  a  socially  conscious 
column,  but  rather  with  “Olga 
Knows,”  a  weekly  astrology  feature. 

Both  the  column  and  the  title 
emerged  rather  mysteriously,  she 
said.  “I  can’t  remember  where  the 
idea  came  from  to  start  the  'Olga 
Knows’  column,”  she  stated.  As  for 
the  name:  “There  are  so  many  in¬ 
teresting  people  named  Olga.” 

Milligan  began  selling  the  column  to 


Molly  Milligan 

other  weeklies,  and  in  1971  signed 
with  Chronicle  Features  of  San  Fran¬ 
cisco.  Soon  after  that  five-year  con¬ 
tract  expired,  she  began  self¬ 
syndication. 

She  described  “Olga  Knows”  as  an 
upbeat  feature  that  captures  trends 
for  the  week,  and  is  faithful  to  the 
mathematics  of  astrology. 

“It’s  not  forecasting  the  future. 
Getting  trends  is  what  it’s  all  about. 
It’s  mathematic.  1  just  take  the  num¬ 
bers  and  turn  them  into  words — more 
or  less.  There  is  more  truth  involved 
than  poetry,”  she  said. 

Daughter  Molly  also  came  to  news- 
papering  gradually. 

Armed  with  an  arts  degree,  she  be¬ 
gan  an  interior  decorating  practice  in 
West  Dundee.  Her  work  soon  was 
featured  in  local  newspapers,  and  she 
began  doing  articles  for  the  papers. 

Her  syndicated  feature,  “Molly 
Milligan,  Your  Home  Decorator,” 
was  born  in  October  1983.  The  col¬ 
umn  is  in  letter-response  form,  and 
tends  to  concentrate  on  younger  peo¬ 
ple  who  cannot  spend  extravagantly 
on  their  homes. 

“I’m  seeing  particularly  letters 
from  single  men,  because  the  old  idea 
that  bachelors  are  sloppy,  cannot 
cook  their  own  food,  and  sleep  on  a 


36 


EDITOR  &  PUBLISHER  for  February  2,  1985 


mattress  on  the  floor  just  isn’t  true  I  (Tex.)  American-Statesman. 


anymore,”  she  said. 


There  soon  may  be  another  Milli- 


The  column  has  been  picked  up  by  a  gan  joining  the  syndicate,  mother  Pat- 


number  of  dailies,  including  the  St. 
Louis  Post-Dispatch  and  the  Austin 


sy  said.  Her  daughter  Ann  has  just 
graduated  from  the  University  of  Wis¬ 


consin,  “and  has  a  lot  of  ideas. 

“I  wouldn't  be  surprised  if  she 
started  something,”  Patsy  noted. 
“How  would  that  sound — Milligan, 
Milligan  and  Milligan?” 


‘The  Nuclear  Age’  has  started  at  Chronicle  Features 


A  weekly  column  exploring  nu¬ 
clear-related  topics  from  a  scientific, 
social,  and  political  standpoint  was 
introduced  by  Chronicle  Features  last 
month. 

“The  Nuclear  Age”  discusses  such 
topics  as  the  nuclear  missiles  recently 
placed  in  Europe  by  the  U.S.,  the  lit¬ 
tle-publicized  nuclear  accident  in  the 
Soviet  Union  27  years  ago  that  may 
have  been  the  worst  ever,  weapons 
talks  between  the  U.S.  and  U.S.S.R., 
the  nuclear  freeze  and  Congress,  nuc¬ 


lear  fusion,  and  a  magazine  article  by 
Jonathan  Schell  {The  Fate  of  the 
Earth)  that  pointed  to  three  “epi¬ 
sodes”  when  nuclear  weapons  could 
have  been  used  but  weren’t.  Schell 
noted  that  Britain  during  the  Falk- 
lands  conflict,  the  U.S.  from  1945-49 
(when  it  was  the  only  country  posses¬ 
sing  The  Bomb),  and  the  Soviet  U nion 
during  its  period  of  hostility  with  Chi¬ 
na  did  not  resort  to  nuclear  weapons. 

“These  three  episodes,”  wrote 
“The  Nuclear  Age”  columnist  Lewis 


Rothlein,  “are  evidence,  says  Schell, 
that  world  leaders  are  motivated  by 
more  than  cold  calculations,  greed, 
and  ‘jump  when  you  have  the 
advantage’.  ...” 

Rothlein,  born  in  Miami  in  1948, 
graduated  from  the  University  of 
Florida’s  College  of  Journalism  and 
Communications.  He  has  done  news¬ 
gathering,  writing,  research,  on-air 
interviewing,  and  announcing  for 
WUFT-TV,  a  Gainesville,  Fla.-based 
PBS  station. 


Former  Reagan  administration  staffer  doing  column 


John  Hughes,  who  resigned  as 
Assistant  Secretary  of  State  for  Pub¬ 
lic  Affairs  January  1,  has  begun  a 
twice-weekly  column  for  the  Chris¬ 
tian  Science  Monitor.  It  is  being 
distributed  by  the  Los  Angeles  Times 
Syndicate  via  its  Christian  Science 
Monitor  News  Service. 

The  Pulitzer-winning  foreign  cor¬ 
respondent  and  former  Neiman  Fel- 


Stein  helps  Ethiopia 

Denver  Rocky  Mountain  News  car¬ 
toonist  Ed  Stein  raised  over  $10,000 
for  the  starving  in  Ethiopia  last  fall  by 
selling  his  original  cartoons  (see  E&P, 
December  29). 

When  news  of  this  reached  Ne\vs- 
paper  Enterprise  Association  senior 
vice  president  and  editorial  director 
David  Hendin,  he  asked  Stein  to  take 
the  Rocky  Mountain  News  cartoon  he 
had  used  to  seek  donations  and  mod¬ 
ify  it  for  national  distribution. 

Soon  after  the  modified  cartoon 
was  released  to  Stein’s  600  NEA  pa¬ 
pers  in  December,  over  1 ,900  people 
donated  money — bringing  the  total 
raised  for  the  Ethiopian  hungry  to 
about  $100,000. 

Peters  hosts  a  show 


A  seven-part  series  called  The 
World  of  Cartooning  with  Mike  Pe¬ 
ters  premiered  on  Dayton,  Ohio,  pub¬ 
lic  television  January  3 1 .  Beginning  in 
June,  the  weekly  show  will  air  on 
more  than  60  stations  nationwide,  in- 


low  was  editor  of  the  Monitor  from 
1970  to  1979. 

Hughes — who  has  also  resumed  the 
presidency  of  the  newspaper  com¬ 
pany  he  and  his  wife  own  in  Cape 
Cod,  Mass,  (the  firm  publishes  five 
weeklies  and  partly  owns  a  sixth) — 
joined  the  government  as  a  Ronald 
Reagan  appointee  in  1981.  He  first 
served  as  associate  director  of  the  U  n- 


cluding  some  in  New  York,  Los 
Angeles,  and  San  Francisco. 

Hosted  by  Peters,  who  does  edito¬ 
rial  cartoons  for  United  Feature  Syndi¬ 
cate  ( U  FS)  and  the  “  Mother  Goose  & 
Grimm”  comic  strip  for  Tribune 
Media  Services  (TMS),  the  show  takes 
viewers  “behind  the  scenes  in  the 
making  of  cartoons  and  the  creating  of 
their  characters.” 


ited  States  Information  Agency,  then 
as  director  of  the  Voice  of  America. 

When  George  P.  Shultz  became 
Secretary  of  State  in  1982,  Hughes 
became  Assistant  Secretary  of  State 
for  Public  Affairs  and  State  Depart¬ 
ment  spokesman. 

Hughes  was  president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors  in 
1979. 


Among  the  people  featured  on  the 
program  are  Jim  Davis  of  “Garfield” 
(UFS),  Jeff  MacNelly  of  “Shoe”  (a 
Jefferson  Communications  property 
distributed  by  TMS),  Cathy  Guise- 
wite  of  “Cathy”  and  Jules  Feiffer  of 
“Feiffer”  (both  Universal  Press 
Syndicate),  and  political  cartoonist 
Jim  Borgman  (King  Features  Syndi¬ 
cate). 


AColumn  for  Life  by  Leo  R  Buscaglia,  Ph.D. 


"There’s  been  a  great  response  from  the  community.  We  get  letters  to  the 
editor  and  phone  calls  urging  us  to  keep  running  the  column.  We  tell  them 
not  to  worry.”  Sheri  Cancvare,  People  Editor,  Woodland  (Calif.)  Democrat 

Transmitted  via  UPl  DataNews  or  AP  DataFeatures  or  by  mail. 

SrEiaALfimRES*sni)Km^ 

To  order  call  Chuck  Weiss, Dan  Barber  212-972-1070/Paul  Finch  213-852-1579. 
200  Park  Avenue,  New  York,  N.Y  10166 


EDITOR  &  PUBLISHER  for  February  2,  1985 


37 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOklOmE 


Car  Problems?  David  Hornblower  MODERN  PRE-PRESS  SHOP  (Mphics, 
answers  reader’s  questions  in  his  popu-  tyPOfaphV.  camera,  etc.)  on  beautiful 
lar  Car  Care  Hotline  column.  Forlim-  Monterey  Peninsula.  3  years  new.  in  the 
pies,  rates:  Box  8483.  Editor  &  Pub-  Efficiency  apartment  on  premis- 

tichdr  es.  Illness  sale.  For  eqpt.  cost  plus  par- 

tial  gross.  Phone  Erie  (408)  946-4222. 


WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460.  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates.  Rod 
Whitesmith.  (206)  892-7196.  Box 
4487.  Vancouver.  WA  98662. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax.  partnership,  loan,  depre¬ 
ciation.  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho.  Inc..  Robert  N. 
Bolitho.  PO  Box  7133.  Shawnee  Mission 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.  Hardwick  MA  01037; 
(413)  477-6009. 


GARDENING 


Weekly  SURVIVAL  GARDENING  colum 
new  intensive  environmental  approach 
By  ecologist/biologist/writer  John  Free 
man.  50  years  experience.  ECO  Fea 
tures.  Box  69193.  W.  Hollywood.  C/ 
90069.  (213)  274-0954. 


CARTOONS 


EDITORIAL  CARTOONS  and  comment 
Church  directory  illustrations,  horo 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  qualit 
features  for  the  weekly  editor  (offset) 
Mark  Morgan,  Inc.  PO  Box  995,  Newnai 
GA  30264;  (404)  253-5355. 


.  A  specialist  write 
America’s  only  health  column  on  medic 
al  problems  of  older  people.  Lively  Q  & 
format.  Rochester  (NY)  Democrat  > 
Chronicle- “Timely  -Incisive-  Excellen 
Reader  Response".  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton.  Alberta  Canada, 
T5J  2J7  (403)  973-2361  _ 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
914)  692-4572. 


WHAT’S  NEW  IN  MEDICINE 
ward  winning  weekly  column  on  latest 
evelopments  in  medicine.  L.A.  Chot- 
kowski,  M.D.,  F.A.C.P.,  1143  Chamber 
Lain  Highway,  Kensin^on,  CT  06037, 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post.  The  Register,  Miami  Herald,  9 
others.  Lively,  lucid,  800-word  Q& 
weekly  on  real  estate.  10th  year, 
national  awards.  Box  18447,  Rochester. 
NY  14618;  (716)  473-4973. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore.  AL  36582 
(205)  973-1653 


CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES  (912)  236-1596,  Box 
8225,  Savannah.  GA  31412. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd..  Richmond.  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 


■  TFm  niMI  II*]  I «?:  u-miri  tgJBiisy  gy 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


Fournier  Media  Service  Inc. 
Appraisal>BrokerageK)onsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419. 
Jim  Chionsini.  President. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ^Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950.  _ 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


ANGLO-JEWISH  WEEKLY  in  Zone  4.  In¬ 
cludes  complete  typesetting  and  camera 
equipment.  $170,000K  gross.  Large 
net.  Reply  Box  8402,  Editor  &  Pub¬ 
lisher. 


BOOMING  CALIFORNIA 
RESORT  CITY 

Long  established  adjudicated  weekly. 
$250M,  Terms  negotiable.  No  Brokers. 
Box  8489.  Editor  &  Publisher. 


$20,000  DOWN  buys  105-year  old 
weekly  serving  four  communities  in 
Northwestern  Illinois,  owner  will  carry 
contract  at  10%  on  $60,000  balance. 
Write.  A.R.  Evans,  Box  378,  Hillsboro, 
Wl  54634. 


ESTABLISHED  ZONE  8  weekly.  Gros¬ 
sing  $300,000  in  growing  Sunbelt  mar¬ 
ket.  Outright  sale  or  working  partner.  Box 
8393,  Editor  &  Publisher. 


EXCELLENT  NORTH  CAROLINA  PROP¬ 
ERTY,  7  papers  and  webb-offset  plant  in 
growing  Metro  area.  Edwin  0.  Meyer 
Associates,  Frank  J.  Thomas,  713  N. 
9th  St.,  Mebane,  NC  27302.  (919) 
563-3365. 


GROWING  select  market  monthly, 
national  and  international  circulation. 
Box  8458,  Editor  &  Publisher, 


I NVESTOR  OR  BUYER  for  spirited  week¬ 
ly.  Diverse  readership.  Based  in  colorful 
rapidly  growing  community  overseas. 
Year  round  recreation  in  sunny  climate. 
Contact  Box  8466,  Editor  &  Publisher. 


INDIANA  WEEKLY,  circ  4,000.  Priced 
to  sell.  Owner  financed.  Box  8500,  Edi¬ 
tor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


GOOD  LOOKING  (6  month  old)  TMC 
weekly  tabloid  25  miles  from  New  York 
(jatskill  Mountain  region.  Area  of  corpo¬ 
rate  growth  and  home  building  boom. 
Country  communities  and  mid  size  cities 
within  distribution  areas.  Two  alternat¬ 
ing  zoned  editions  with  total  circulation 
over  34,000.  Excellent  prospect  for  con¬ 
glomerate  expansion  or  2  partner  busi¬ 
ness  with  unlimited  potential.  Already 

frossing  over  $6000  weekly.  Asking 
1 50,000.  Write  stating  interest  to  Pub¬ 
lications,  Box  562,  Nyack,  NY  10960. 


LIKE  TO  HUNT  AND  FISH?  This  90K 
gross  weekly  located  in  scenic  Colorado. 
Great  opportunity  for  husband/wife 
team.  Call  owner  for  details  (303)  274- 
4192. 


NEWSPAPER  FOR  SALE 
Central  North  Carolina,  county  seat 
weekly,  Est.  14  years,  $255,000  annual 
gross.  Selling  price  one  time  gross.  Easy 
terms  to  qualified  buyer.  High  income 
area,  bedroom  community  for  Chapel 
Hill,  Research  Triangle  Park,  Durham. 
Splendid  living  area.  University  atmos¬ 
phere,  from  county  line;  6  miles  UN(3, 
10  miles  Duke,  18  miles  NCSU  and  real 
country  living,  very  rural  county,  county 
seat  1450  population.  Editorially  in¬ 
vigorating,  high  advertising  potential. 
Staff  aware  of  this  ad.  Luther  Broaddus 
III,  PO  Box  548,  Pittsboro,  NC  27312. 
(919)  542-4861. 


NEW  LISTING  N.C.  COASTAL  AREA 
WEEKLIES:  Less  than  gross,  publisher 
financing,  Edwin  0.  Meyer  Associates, 
Frank  J.  Thomas,  713  N.  9th  St., 
Mebane,  NC  27302.  (918)  563-3365. 


SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 


TIRED  OF  LIVING?  In  sub-zero  climate 
'and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  grovrth. 
Only  shopper  serving  Aspen,  Glenwood 
Springs  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 


WEST  TEXAS  WEEKLY,  near  metro  area. 
Priced  at  $70K  gross,  includes  building, 
owner  financing.  Associated  Texas 
Newsp^ers,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


LOCAL  BUSINESS  WEEKLY  needs  part-  YOUNG,  SEMI-WEEKLY  newspaper, 
ner.  Gross  $300,000;  est.  3  years;  shopper,  color  magazine,  ect. 
$150,000  with  minimum  $50,OO0  $600,000  gross.  Will  sell  for  gross  with 


cash  down.  SW  desert  city  pop.  '/2mm 
Call  broker  (915)  591-2103. 


good  terms.  Great  growth  potential.  Pre¬ 
scott,  Arizona,  (602)  778-2619. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  SHOPPER.  Established  9 
years.  2  zones.  Good  profit.  Reasonably 
priced.  Mr.  Carlineo,  (209)  522-9668. 
Owner  financed^ _ 


NEWSPAPERS  WANTED 


DAILY,  WEEKLY  OR  MONTHLY  Michi¬ 
gan  publications  wanted.  Purchase  for 
cash,  tax  buyout  or  merger.  Michigan 
Financial  Journal,  Carl  Meyering,  (313) 

884-1140. _ 

Zone  7  weekly  publisher  wants  to  purch¬ 
ase  weekly  in  Texas,  New  Mexico,  or  Ari¬ 
zona  in  the  $250,000  to  $500,000 
grossarea.  Yourreply  will  beheld  in  total 
confidence.  Publisher  is  a  respected 
newspaperman,  second  generation  and 
has  the  finances  for  such  a  purchase. 
Send  reply  to  Box  8425,  Editor  &  Pub¬ 
lisher.  Only  the  publisher  will  knew  of 
your  reply. _ 


PUBLICATIONS  FOR  SALE 


TWO  NATIONAL  AND  REGIONAL  TAB¬ 
LOIDS,  Western  location.  One  30,000 
circulation  BPA;  second,  new  23,000 
circulation  in  booming  industry.  Plus 
nationally  recognized  trade  show.  Sell- 
ing^for  health  reasons.  Box  8464,  Editor 
&  Publisher. _ 


EDUCATIONAL 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing.  Write  NCES, 
DEPT.  Ill,  PO  Box  1196,  Thousand 
Oaks,  CA  91360. _ 


PUBUCATIONS  AVAILABLE 


"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Newsletters."  Free  details.  Box 
34312,  Betheseda  MD  20817. 

INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 

5250. _ 

WEEKLY  NEWSPAPERS 
985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  evei^- 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
Scutellaro  (617)  93B-7040. 


PRINTING  PRESS 


ROCKWELL/GOSS  press  service-R.T.P. 
Mechanical  and  electrical,  dampeners, 
training,  installation  checkout,  trouble 
shooting.  William  Spells,  1210  Pinar 
St.,  Orlando,  FL  32825.  (305)  273- 
9379 _ 


TYPESETTING  SERVICES 


TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charac- 
ters.  Please  call:  (212)  242-9722. 


CONSULTANTS 


M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 
SALES  TRAINING  CONSULTANTS  spe- 
cializing  in  print  advertising  will  assist 
you  in  upgrading  your  present  sales  team 
for  increased  sales.  Also,  3  day  video 
based  sales  training  programs  available 
for  purchase,  free  preview  available. 
(305)  432-4534. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1087,  Redondo  Beach,  CA  90278. 


USED  Wing  Lynch  Model  4  automatic 
film  processor.  Handles  up  to  nine  rolls 
of  E-6  color  or  black  and  white  film. 
Purchased  new  in  1977,  rebuilt  in 
1980.  Excellent  condition.  For  informa¬ 
tion,  contact  Larry  Mayer,  Chief  Photo- 

frapher.  The  Billings  Gazette,  PO  Box 
507,  Billings,  MT  59103,  or  call  (406) 
657-1200. 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


File  this  AD  you  may  want  to  refer  to  it 
someday. 

1. 1  depend  on  the  Newspaper  Industry 
for  a  living.  I  am  a  professional  with  a 
proven  track  record. 

2.  I  know  our  business  and  will  tailor  a 
program  to  fit  your  needs. 

3.  fwill  explain  all  the  things  we  should 
do  to  provide  a  successful  sales  cam¬ 
paign. 

4.  I  will  hire  and  train  the  best  quality 
people  from  your  community  to  do  the 
|ob. 

5. 1  will  hire,  bring  in  experienced  man¬ 
agement  to  run  your  program. 

6.  All  sales  are  verified  before  being 
handed  into  the  paper. 

7.  All  sales  are  guaranteed  or  we  will 
refund  our  fee. 

8. 1  will  provide  a  start  report  so  you  can 
be  sure  customers  are  being  serviced 
properly. 

9.  I  base  our  fee  on  intelligent  market 
study  and  experience  so  its  fair  to  both 
the  newspaper  and  our  company. 

10. 1  work  for  you,  the  circulator,  our  sole 
purpose  is  to  increase  your  circulation 
and  be  an  asset  to  your  organization. 

We  are  currently  writing  2000  sales  per 
day  in  various  cities  for  major  newspap¬ 
ers,  our  references  are  our  greatest 
assets.  For  more  information  and  refer¬ 
ences  contact  Phil  Pfeffer,  (609)  645- 
1282. 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA 95436;  (707)887- 
7141. 


NEWSPAPER  ACCOUTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
'accounts  receivable  and  billing, 
I  accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
'  system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin¬ 
als,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  McDaniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  101  E.  30th  St.,  Farmington, 


EGMJIPMENT  !■  SUPPLIES 


COMPUTER  SOFTWARE 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  ^kages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  I BM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  541^:  (715)  526-6547. 
SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  manamment. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valiev,  CA  94942:  (415)  383-4500. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Cun/es 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 

_ (213)  256-4791 _ 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 
NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 

•  24P-48Pand  72P SHERIDAN  HARRIS 

stuffers  guaranteed  production;  refur¬ 

bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 

TANT;  (713)468-5827. _ 

WANTED  TO  BUY:  Spiral  Chute  for 
newspapers  in  bundles  for  delivery  to 
lower  level  at  least  15  feet  high.  Call 
(615)  552-1808. _ 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PRINTING  PAPER  AVAILABLE-8200 
ton  roll  inventory:  Newsprint,  Directory, 
Coated,  Matte,  SuperCal  and  White 
Offset-- 1-5  day  delivery.  L  &  P  Conver¬ 
ters  1-800-225-9574. 


ANNOUNCEMENTS 


The  East's  largest  newspaper 
production  conference  .  .  . 

NEWSPAKR  PKODUCTION  CONFERENCE 

March  27-29,  1985 
Hershey  Lodge  & 
Convention  Center 
Hershey,  Pa. 

Exhibitor  information  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg,  PA  17110 


ECWAPMENT  A  8UPPUE8 


PHOTOTYPESETTING 


AM  RECONDITIONED  TYPESETTERS  A 
PROCESSORS  Comp/Set  5404  $3250, 
524  $3250,  3510/504  $7950,  4510/ 
504  $9250,  5618  $5000,  5810 
$12,250,  7133  RC  Processor  $1950 
Typedisks  $135  and  up.  WSI  (216) 
729-2858. 


ALL  COMUPGRAPHIC  EQUIPMENT 
4  Table  model  Auto  tapes,  need  parts, 
have  readouts  $200  each. 

2  Computape  perforator  typesetters,  old, 
but  work,  no  readouts  $100  each. 

Computape  II,  NO  FONTS,  good  working 
condition  $1500. 

4961  T.L.  needs  work  $1000 

PAKO-  needs  speed  control  board,  needs 
one  rack  rebuilt  $1000. 

Call  Don  Evans  (308)  254-5555  for 
more  information.  Prices  do  not  include 

shipping. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 
CASH  PAID 

For  Typesetter.  Brokerage  services  also 
available-  10%  fee.  AM,  CG,  Autologic, 

Merg.  WSI  (216)  729-2858. _ 

FOR  SALE  FOR  RIGHT  OFFER 
ECRM  5300L.  Four  years  old  but  never 
used  in  production.  (212)  219-3100. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

USED  TYPESETTING  EQUIPMENT 
Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 

mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 
UTS  SYSTEM-  7  terminals,  controller 
and  software.  Videosetter  Universal  RLO 
-  2  Compuquick  processors.  Sold  as 
package  or  individually.  Available  im¬ 
mediately.  Call  Graph-X  (215)  439- 

1942. _ 

WE  RENT  TYPESETTERS 
AM.  CG,  $50.(X)  per  month  and  up.  WSI 
(216)  729-2858 _ 


_ PRESSES _ 

1980  Color  King  with  only  7  million  im¬ 
pressions.  Will  sell  press,  heatset  system 
or  2-web  sheeter  seperately.  Newman  & 

Associates  (816)  756-3350. _ 

CUSTOM  BUILT  3-night  trimmer,  setup 
for  Harris  presses.  Used  very  little,  like 
new  condition.  (314)  993-2112. 
COMPUGRAPHIC  UNIFIED  COMPOS¬ 
ER,  needs  monitor,  excellent  condition. 
Make  an  offer.  Call  (308)  345-4500. 
Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 
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EQUIPIIEIIT  A  SUPPUES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Hams  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V4 
cutoff  with  2:1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  6(X)90 
(312)  459-9700  Telex  206766 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  W090 
(312)  459-9700  Telex  206766 


6  unit  Goss  Mark  I,  22  %  cutoff 
1  -  Color  half-deck 
1  -  Double  folder  (skip  slitter) 

6  •  Goss  reels 

Available  now  in  warehouse 

1  -  Goss  double  3:2  folder,  23  9/16 

cutoff 

1  •  Goss  double  2: 1  folder,  22  ^4  cutoff 
Goss  angle  bars  -  A80  &  A82 
Goss  double  portable  ink  fontains 
4  -  Goss  digital  reels 
4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa.  KS  66215 

(913)  492-9050  Telex  4-2362 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


EQUIPMENT  A  SUPPUES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  Vx 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


HARRIS 

845.  4-8  units,  1973,  1979. 
V-25-JF10-2  units,  1976. 

V-15A-  6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Oimmunity  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwo^  Park,  NJ  07407 
201-796-8442  Telex:  130326 


FOR  SALE:  4  Harris  1 100  editing  ter¬ 
minals  3  have  dual-readers  good  condi¬ 
tion.  2  compuscan  170  OCR's  used  daily 
plus  2  170's  that  can  be  used  for  spare 
parts.  Shaffstall  magnetic  disc  recording 
system,  2  MDA  60  readers  and  2  MDS 
20a  recorders.  All  in  good  condition. 
Priced  right! 

Contact  Bill  Fisher,  The  Herald- 
Palladium,  St.  Joseph,  Ml  49085  or 
phone  (616)  429-2400. 


copy  PROCESSING 


CLOSING  OUR  HOT  TYPE  department. 
Two  intertypes,  ludlow,  81rod,  smelter, 
etc.  (201)  722-3000. 


COMPUTERS 


BURROUGHS  B  800  Computer  System- 
IMhz  Processor-  96KB  Memory-  DDE 
Console-  18.8  Fixed  disk  drive-  1MB 
BSMO-  Newspaper  advertising  accounts 
receivable  Software.  Total  $13,000 
Software  support  available.  Call  or  write 
DaveOfferman,  Press  Publications,  112 
S.York  St..  Elmhurst,  IL  60126.  (312) 
834-0900. 


2  Raytheon  adset  ad  composition  sys¬ 
tems 

2  CPU  main  frame 

2  unit  News  King.  KJ  4  folder  -  1964  HrL 

3  unit  Harris  V-15A,  JF7  folder  -  1971  ^urnematio^ 

^1  maintained  and  excellent  condi- 

5u[:ilfflerSc"w2  343-a8T“imefHS^^ 

FrE“£.“.'KSKJ4.™iKJ6-,  NY  _ 

HarrisJF7,Goss; Community, Suburban 

and  Urbanite  ‘4  &  V*  page  Newtwinstarwashout  unit  NAPP  system  ; 

4  Wood  2-arm  auto  splicers  fortwin  star  plate  processor.  Never  used,  i 

2  Gregg  Imprinters,  Martin  infeeds  For  more  details  calls  Best  Publishing  ; 

Counter  stackers,  (jount-O-Veyors  |  Co., (213)  548-4545.  ^ 

Offered  exclusively  by:  i  HENDRIX  3400  (3),  VRC  8-MB  drum  i 

INLAND  NEWSPAPER  MACHINERY  (3),  6100  Terminal  controllers  (4),  i 


EQUIPMENT  A  SUPPLIES 


NAPP  NEWSPRINTERS  AND  SATEL¬ 
LITES  presently  in  South  America.  Well 
used  but  operable.  Call  S.  Dean  at  (212) 
532-7300  or  write  C/0  Central  National 
Gottesman,  100  Park  Avenue,  New 
York.  New  York  10017. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av.  Hillside  NJ 
07205. 


COMPLETE  DRIVE  for  eight  Unit  Head¬ 
liner  press.  Call  S.  Dean  at  (212)  532- 
7300. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  Immediately.  (206) 
387-0097. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheri(jan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED 


COMMUNICATIONS/JOURNALISM: 
Assistant  professor  position  beginning 
fall  1985  to  teach  television  news, 
photojournalism  and  basic  courses  such 
as  Introduction  to  Mass  Communication 
and  Reporting/Newswriting.  Applicants 
must  be  able  to  excel  in  undergraduate 
teaching  and  to  contribute  to  both  tracks 
of  rapidly  growing  Journalism  and  Mass 
Communication  majors  in  a  private  col¬ 
lege  of  2,800  students.  Professional  ex¬ 
perience  in  print  and/or  broadcast  rhedia 
IS  required.  Ph.D.  preferred,  masters  de¬ 
gree  required.  Send  application  letter, 
resume,  credentials,  three  letters  of  re¬ 
ference  and  sample  of  published  or 
broadcast  work  to  Gerald  Francis, 
Academic  Dean,  Box  2168,  Elon  Col¬ 
lege.  Elon  College.  NC  27244-2010. 
Application  deadline:  March  15,  1985. 
Elon  College  is  an  equal  opportunity  em¬ 
ployer. 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  WISCONSIN- 
Oshkosh  Department  of  Journalism 
seeks  to  fill  a  position  in  its  news  edito¬ 
rial  sequence.  Course  responsibilities 
will  include  basic  news  writing,  editing, 
and  reporting,  as  well  as  other  courss 
that  take  advantage  of  applicant's 
interests  and  experience.  A  doctorate 
with  news  experience  is  preferred,  but  a 
master's  degree  with  recent  and  signifi¬ 
cant  newsroom  or  related  experience  will 
be  considered.  The  position  is  tenure- 
track;  rank  and  salary  are  negotiable 
depending  on  degree  and  experience. 
Please  send  a  letter  of  application  and 
vitae  to  Gary  Coll,  Chairman, 
Department  of  Journalism,  UW- 
Oshkosh,  Oshkosh,  Wl  54901.  Closing 
date  for  applications  is  March  1,  1985. 
The  University  of  Wisconsin-Oshkosh  is 
an  equal  opportunity  institution. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  tne 
reply  to  reach;  put  the  reply  and 
note  in  an  enveupe  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TIONS  at  Brigham  Young  university  is 
inviting  applications  for  one  and  possibly 
two  positions  for  its  Fall,  1985  semes¬ 
ter.  The  first  position  is  for  an/assistant 
associate  professor  with  a  Ph.D.  and/or 
significant  or  extensive  media  experi¬ 
ence  to  teach  basic  and  advanced 
courses  in  journalism  and  other  mass 
communication  courses  as  well  as  con¬ 
duct  research  and  direct  master's  degree 
programs. 

The  second  position  is  for  an  assistant 
professor  to  supervise  the  department's 
daily  lab  newspaper  with  a  circulation  of 
20,000;  teach  newswriting,  reporting, 
editing  and  accept  other  teaching  and 
department  assignments.  Requirements 
include  at  least  five  years  of  professional 
reporting  and  editing  experience,  M.A., 
as  well  as  administrative  and  budget  ex¬ 
perience.  Salary  is  competitive.  Brigham 
Young  University  is  an  equal  opportunity 
employer.  Employees  must  abide  by  cer¬ 
tain  dress,  moral  and  dietary  standards. 
Applicants  should  send  a  complete  re¬ 
sume  together  with  names,  addresses 
and  telephone  numbers  of  three  refer¬ 
ences  to  Chair,  Journalism  Search  Com¬ 
mittee,  Department  of  Communication, 
F-509  HFAC,  Brigham  Young  Universi¬ 
ty,  Provo,  UT  84602.  Deadline,  March 
30,  1985. 


CORP. 

105th  &  Santa  Fe  Dr. 

POBox  15999 
Lenexa,  Kansas  66215 


(913)  492-9050 
40 


Telex  4-2362  I  2999. 


5700  interfaces.  Available  4/1  or  ear-  j 
Her.  Will  consider  all  offers.  Contact, 
D.D.  Rappley,  The  Seattle  Times,  PO  : 
Box 70,  Seattle,  WA98111, (206) 464-  j 


JOURNALISM 
MASS  COMMUNICATIONS 

Penn  State  University  seeks  a  distinguished  visiting 
professional  or  scholar  to  teach  journalism  or  mass 
communications  courses  for  the  1985-86  academic 
year.  Appointment  could  be  for  one  or  two  semesters. 
Salary  highly  competitive.  Professional  should  have 
national  or  international  experience  in  newspaper  or 
braodcast  journalism.  Academic  should  have 
extensive  research  records.  Vita  or  resume  by 
February  20,  1985  to  Dean  Mills,  Director,  School  of 
Journalism,  215  Carnegie  Building,  Box  J-G,  The 
Pennsylvania  State  University,  University  Park,  PA 
16802.  An  Affirmative  Action/Equal  Opportunity 
Employer. _ _ 
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ACADEMIC 


JOURNALISM/CUMMUNICAIIUNS: 
Experienced  person  to  teach  journalism 
(print  and  television)  fall  1985.  Back¬ 
ground:  print  and  broadcast  reporting, 
mass  communications  history  and  law, 
plus  photojournalism,  public  relations, 
advertising,  or  oral  communications. 
Master's  required,  doctorate  preferred. 
Contact  Dr.  Harold  Shaver,  Communica¬ 
tions  Department,  Bethany  College, 
Bethany,  West  Virginia  26032. 


SOUTH  DAKOTA  STATE  UNIVERSITY 
seeks  professor  to  teach  reporting,  pub¬ 
lic  affairs  reporting  and  one  other  area  of 
expertise  in  an  accredited  news  editorial 
pro^am.  Earned  Ph.D.  preferred,  pro- 
mssional  experience  necessary.  Rank 
assistant  professor  or  associate  profes¬ 
sor,  tenure  track.  Salary  range  to  approx¬ 
imately  $27,000  for  nine  months,  de¬ 
pending  on  qualifications.  Fall  1985. 
Application  deadline  is  March  1,  1985 
or  until  psotion  is  filled  whichever  occurs 
later.  Send  resume,  including  reference 
names  to  Richard  W.  Lee,  Department  of 
Journalism  and  Mass  Communication, 
South  Dakota  State  University,  Brook¬ 
ings,  SD  57007-0596.  SDSU  is  an  AA/ 
EOE  employer  (female/minority). 

DEAN 

SCHOOL  OF  COMMUNICATIONS 
The  University  of  Miami  invites  appli¬ 
cants  and  nominations  for  the  position  of 
Dean  of  its  newly  established  School  of 
Communication.  The  Dean  will  be  chief 
academic  officer  for  the  School  and  will 
report  to  the  Executive  Vice  President 
and  the  Provost.  Appointment  is  planned 
for  the  summer  of  1985.  The  School  will 
be  formed  from  the  existing  Department 
of  Communication  and  will  become 
operational  June  1, 1985.  The  School  of 
Communication  is  to  be  departmental¬ 
ized  and  will  offer  courses  leading  to  the 
Bachelor  of  Science,  Bachelor  of  Fine 
Arts,  and  Master  of  Arts  Degrees.  Majors 
include  Advertising  Communication, 
Public  Relations,  News-Editorial  Jour¬ 
nalism,  Photocommunication,  Motion 
Pictures,  Video-Film,  Speech  Com¬ 
munication,  Organizational  Com¬ 
munication,  Broadcast  Journalism,  and 
Telecommunication. 

The  University,  a  well-established 
teaching  and  research  organization,  is 
the  largest  private  institution  of  higher 
education  in  the  Southeast  with  an  en¬ 
rollment  of  13, 700  students  and  a  facul- 
U  of  1300.  There  are  28  full-time  and 
20  part-time  faculty  members  in  the 
School  of  Communication.  Many  of  the 
part-time  faculty  are  local  professionals. 
There  are  550  undergraduate  and  40 
graduate  students. 

The  University  is  seeking  a  person  who 
will  provide  vigorous  leadership,  a  strong 
commitment  to  a  liberal  arts  education, 
and  a  vision  of  the  future  of  communica¬ 
tion  education  in  establishing  an  inter¬ 
nationally  recognized  School.  The  suc¬ 
cessful  applicant  is  expected  to  have  an 
earned  doctorate,  a  distinguished  record 
of  scholarship  and  teaching,  familiarity 
with  the  various  disciplines  represented 
in  the  School,  and  strong  administrative 
skills.  Applications  from  outstanding 
Communication  professionals  are  also 
encouraged.  The  University  expects 
Dean  to  take  a  leadership  role  in  fun¬ 
draising  for  the  School  of  Communica¬ 
tion. 

The  University  encourages  applications 
from  women  and  minorities  and  is  an 
equal  opportunity  and  affirmative  action 
employer.  Applications  and  nominations 
will  be  accepted  until  March  4, 1985,  or 
until  the  position  has  been  filled. 
Candidates  should  submit  a  letter,  vita, 
and  names  of  references  to: 

Dr.  William  Hipp 
Dean,  School  of  Music 
Chairman  Search  Committee  for  Dean  of 
the  School  of  Communication 

PO  Box  248165 
Coral  Gables,  FL  33124 


GRADUATE  ASSISTANTSHIPS. 
Teaching  assistants  to  study  for  MA  in 
communications  for  Fall  1985.  Monthly 
stipend.  Persons  with  undergraduate  de¬ 
gree  in  print  journalism,  professional  ex¬ 
perience  and  a  3.0  GPA  are  invited  to 
apply.  Should  take  GRE  in  February. 
Contact  Dr.  Kurt  Kent,  Graduate  Coordi¬ 
nator,  Department  of  Journalism,  Uni¬ 
versity  of  Florida,  Gainesville,  FL 
32611.  AA/EOE. 


JOURNALISM:  Assistant  Professor,  te¬ 
nure  track,  to  teach  intorductory  adv¬ 
anced  reporting,  and  one  of  the  follow¬ 
ing:  journalism  literature,  copyediting, 
public  relations,  media  law.  For  fall 
1985:  review  of  applications  to  begin 
April  15.  Ph.D.  preferred.  Must  have 
substantial  media  experience.  Salary  de¬ 
termined  by  qualifications  and  experi¬ 
ence.  Send  letter  explaining  qualifica¬ 
tions;  resume;  and  names,  addresses, 
and  telephone  numbers  of  three  profes¬ 
sional  referees  to  Robert  Miraldi,  Chair, 
Journalism  Search  Committee,  Box  10, 
The  College  at  New  Paltz,  State  Universi¬ 
ty  of  New  York,  New  Paltz,  New  York 
12561.  The  College  at  New  Paltz  is  an 
Affirmative  Action/Equal  Opportunity 
Employer.  Women  and  minorities  are 
urged  to  apply. 

UTAH  STATE  UNIVERSITY  Department 
of  Communication:  full  time;  tenure- 
track;  assistant  or  associate  professor  in 
journalism.  To  begin  September  1985. 
Teach  average  of  7  hours  per  quarter  in 
news-editorial  and  management  areas; 
flexible  assignments.  Coordinating  stu¬ 
dent  production  of  community  weekly 
paper.  M.A.  plus  recent  professional  ex¬ 
perience.  Proven  teaching  experience 
and  interest  in  professional  senrice.  Sal¬ 
ary  competitive.  Send  complete  vita  with 
names,  addressesand  phone  numbers  of 
at  lest  3  professional  references  by 
March  1  to  Nelson  Wadsworth,  Depart¬ 
ment  of  Communication,  UMC  46,  Utah 
State  University,  Logan,  UT  84322.  AA/ 
EOE. 


ADMINISTRAYIVE 

CONTROLLER/CFO  for  large  suburban 
California  daily.  Unique  opportunity. 
Very  attractive  working  environment. 
Newspaper  experience  a  must.  Forward 
salary  and  resume  to  Box  8477,  Editor  & 
Publisher. 

GENERAL  MANAGER 
General  manager  for  Savannah  (GA) 
Penny-Savers,  divison  of  Morris  News¬ 
paper  Corporation.  Sales  and  adminis¬ 
trative  skills  needed.  Send  resume  and 
picture  to  Joe  McGlamery,  Statesboro 
Herald,  PO  Box  888,  Statesboro,  GA 
30458.  All  responses  held  in  strictest 
confidence. 

GENERAL  MANAGER  needed  for  twice 
weekly  in  Zone  7.  Must  be  strong  in 
news,  advertisingand  circulation.  This  is 
a  good  newspaper  in  a  strong  farm  com¬ 
munity  of  7000.  Tell  us  how  you  can 
make  a  good  newspaper  better  and  we'll 
give  you  a  free  hand  to  do  so.  Publisher 
busy  with  other  newspaper  interests  and 
needs  more  time  to  seek  acquisitions. 
Send  reply  to  Box  8424,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER  sought  by  small 
upper  midwest  daily  in  beautiful  growing 
area.  Ad  management  background 
necessary.  Send  resume  and  references 
to  Box  8506,  Editor  &  Publisher. 

HARD  WORKING,  smart,  dedicated 
news  management  person  needed  for 
Number  2  slot  on  award  winning, 
20,000  circulation  afternoon  daily  in 
Zone  5.  Last  Number  2  is  now  Number  1 
elsewhere  within  group.  Send  resume, 
including  salary  expectations,  to  Box. 
8436,  Editor  &  Publisher. 


ADMINISTRATIVE 


METRO  MANAGER  for  50,000  daily  cir¬ 
culation  newspaper  located  in  Zone  5. 
We  seek  an  a^re^ive  applicant  with 
strong  communications  skills  and  ability 
to  work  well  with  people.  Previous  dis¬ 
trict  sales  managers  experience  is  re¬ 
quired.  Proven  managerial  experience 
and  success  necessary.  Salary  commen¬ 
surate  with  ei^ience  plus  excellent 
company  benefits. 

Send  complete  resume,  salary  history/ 
requirements  and  references  tty  January 
31,  1985.  An  equal  opportunity  em¬ 
ployer. 


PUBLISHER/GENERAL  MANAGER 
WANTED 

For  7,000  circulation  daily  and  two 
weekly  newspapers  in  Zone  2.  Marketing 
experience  preferred.  Opportunity  for 
growth  and  advancement.  Affiliated  with 
national  newspaper  organization.  Reply 
to  Box  8445,  Editor  &  Publisher. 


PUBLISHER  to  manage  two  large  Cali¬ 
fornia  weeklies  and  two  shoppers  in 
15,000-population  cities.  Must  be 
strong  in  promotion,  initiative  and  com¬ 
munity  involvement.  True  career  oppor¬ 
tunity  for  person  who  can  direct  and 
build.  Send  resume,  salary  record  to  Box 
8470,  Editor  &  Publisher. 

THE  PERSONS  WE  SEEK  for  our  south- 
western  sun  belt  area  publications  must 
have  a  strong  news  and  editorial  back¬ 
ground,  capable  of  providing  leadership 
for  newsroom  with  medium  size  staff, 
strong  on  story  ideas  and  graphics;  have 
working  knowledge  of  circulation  depart¬ 
ment  and  be  prepared  to  also  provide 
leadership  in  this  area.  This  is  an  excel¬ 
lent  opportunity  for  a  good  newsman  who 
wishes  to  projvess  into  broad  manage¬ 
ment  responsibilities  as  assistant  gener¬ 
al  manager.  The  weather  is  what  you 
dream  about.  Send  resume,  samples 
and  reason  for  seeking  change.  Box 
8442,  Editor  &  Publisher. 


PRESIDENT  and  CHIEF 
OPERATING  OFFICER  of 
Our  Sunday  Visitor,  Inc., 
Hunting'ton,  Ind.,  pub¬ 
lisher  of  a  national  Catho¬ 
lic  weekly  newspaper, 
books,  magazines  and  re¬ 
ligious  education  mate¬ 
rials.  Business,  market¬ 
ing,  and  periodical  pub¬ 
lishing  skills  are  essen¬ 
tial.  Successful  candidate 
will  be  responsible  for 
proposing  objectives, 
basic  organization  struc¬ 
ture  and  operating  poli¬ 
cies;  implementing  edito¬ 
rial  policy;  reviewing 
capital  and  operating 
budgets;  and  will  be  re¬ 
sponsible  for  profit  and 
loss  with  authority  over 
all  operations  subject  only 
to  the  president  and  chief 
executive  ofRcer.  Apply  in 
writing  only  (no  tele¬ 
phone  calls  please)  with 
resume  to  OSV  Search,  PO 
Box  347,  Mims,  FL  32754- 
0347.  _ 


EDITOR  &  PUBLISHER  for  February  2,  1985 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  news^per.  Excellent  career  oppor¬ 
tunity.  AbiliW  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR 
Weekly  Newspaper 

Are  you  number  2  looking  to  be  number 
1?  Pennysaver/Shopper  experience  a 
must.  We  are  a  twice  weekly  100,000 
circulation  newspaper.  Outstanding 
career  opportunity  if  you're  aggressive, 
want  to  get  ahead  and  know  how  to  sell 
the  pennysaver  way.  High  income  poten¬ 
tial.  We  are  part  of  a  Fortune  500  Com¬ 
munications  Company.  Send  letter  with 
resume  including  compensation  history 
to:  Publisher,  Cicean  County  Reporter, 
PO  Box  908,  Toms  River,NJ  08754. 


ADVERTISING  SALES 
Growing  Arizona  newspaper  chain  is 
looking  for  experienced  sales  oriented 
individuals.  If  you  are  a  self-starter  that 
aggressively  seeks  to  win,  you  possess 
what  it  takes  to  join  our  team!  We  offer 
opportunity  for  career  wowth  and  de¬ 
velopment.  Plus,  benefit  package  and 
excellent  commission  programs.  Send 
resume  in  confidence  to: 

Western  Newspapers,  Inc. 

PO  Box  312 
Prescott,  AZ  86302 
ATTN:  Personnel  Department 


ADVERTISING  MANAGER  needed  who 
is  goal  oriented  and  operates  best  in 
competition  saturated  market.  Manage, 
train  and  lead  eager  retail  and  classified 
staff  on  23,000  circulation  daily  in  prog¬ 
ressive  Zone  5  community.  Benefits  arid 
incentive  plan,  excellent  growth  poten¬ 
tial.  Send  resume  and  salary  r^uire- 
ments  to  Box  8484,  Editor  &  Publisher. 


ADVERTISING  MANAGER  wanted  for 
6,000  circulation  weekly  located  on  Hil¬ 
ton  Head  Island,  SC.  Must  be  an  aggres¬ 
sive  hands-on  manager  who  can  lead  by 
example.  Applicant  will  supervise  4 
member  staff  and  cordinate  sales  in  this 
territory  with  our  daily  newspaper.  If  you 
want  to  be  a  part  of  a  growing  sunbelt 
communications  corporation,  send  a 
cover  letter,  resume  and  salary  history  to 
Gene  Stewart,  Savannah  News/Press, 
PO  Box  1088,  Savannah,  GA  31402. 

ADVERTISING  DIRECTOR 
Our  mid  size  circulation  6-day  daily  is  in 
need  of  an  experienced  advertising 
director.  As  a  member  of  our  top  man¬ 
agement  team  reporting  to  the  publisher 
you  will  be  involved  with  overall  news¬ 
paper  planning,  marketing  and  policy 
making. 

You  should  have  a  related  degree,  retail 
sales  and  several  years  management  ex¬ 
perience  plus  a  demonstrated  know¬ 
ledge  and  skill  in  managing  people. . .our 
greatest  resource.  We're  looking  for  a 
person  who  gets  satisfaction  from  multi¬ 
plying  his/her  efforts  though  others. 
Prospective  candidates  must  be  com¬ 
fortable  with  change,  be  able  to  manage 
and  exploit  opportunities  for  the  im¬ 
provement  of  themselves  and  the  orga¬ 
nization.  Only  result-oriented  persons 
should  apply.  Send  a  letter  outlining 
your  experience,  accomplishments,  suc- 
ceses,  interests,  objectives  and  cunent 
income  to  Denis  P.  Albright,  Manager  of 
Human  Resources,  Woodward  Com¬ 
munications  Inc.,  PO  Box  688,  Dubu¬ 
que,  Iowa  52001.  Equal  Opportunity 
Employer. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Top  management  position  available  in 
fast  track  publishing  company  with  13 
publications  growing  at  20%  plus  com¬ 
pound  growth  rate  for  past  five  years. 
Established  40  year  old  newspaper 
group  is  seeking  an  energetic,  aggressive 
individual  to  recruit,  train  and  develop 
our  sales  staff  and  play  a  key  role  in  our 
overall  market  plan.  Excellent  com¬ 
pensation  packaM  for  right  person.  Must 
have  previous  salM  management  exp^i- 
ence.  Inquiries  will  be  treated  with  strict 
confidence.  Call  Dan  Holt  at  (718)  769- 
4400. 


AD  MANAGER  and  more. ..person 
selected  must  be  capable  of  moving  into 
top  management  job  within  two  years. 
Excellent  petition  for  right  person,  be 
able  to  motivate  and  train  young  but 
good  staff,  know  marketing,  additional 
knowledge  of  entire  operation.  Must  be 
community  oriented.  Good  7-day  morn¬ 
ing  northern  California  daily,  well  equip- 
p^,  looking  for  someone  with  manage¬ 
ment  potential,  make  good  appearance, 
no  major  accounts.  City  is  over  60,000 
immediate  area  over  100,000,  within  an 
hour  of  metropolitan  center.  Good  salary 
plus  commission  and  excellent  fringe 
benefits.  Send  letter  and  resume  to  Box 
M86,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  Needed  for 
strong  7  day  paper  of  45,000.  Talent 
and  promotional  ability.  Phone  room 
organization,  sales  motivation  and  man¬ 
agement  skills  plus  track  record  of  suc¬ 
cess  required.  This  is  a  career  opportun¬ 
ity  to  grow  personally  and  advance  pro- 
fesionally  within  the  Worrell  newspaper 
organization.  Attractive  salary  and  in¬ 
centive  program,  excellent  working  en¬ 
vironment  and  full  benefit  program.  Re¬ 
spond  with  full  details  to  David  McClain, 
Advertising  Director,  News  and  Daily 
Advance,  PO  Box  10129,  Lynchburg,  VA 
24506. 


CUSSIFIED 

ADVERTISING 

MANAGER 

Major  Zone  2  Metro  seeks  a  top  appi  leant 
for  a  key  position.  To  be  considered  you 
must  have  a  proven  track  record  in  news¬ 
paper  advertising  management.  Good 
people  management  skills  are  vital. 
Classified  background  a  must,  retail  ex¬ 
perience  a  plus.  If  you  have  initiative,  are 
innovativeand  are  willing  to  make  a  com¬ 
mitment  send  your  resume  to  Box  8474, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  b€ 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  manue- 
ment  of  our  1 1  person  department.  The 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with  ex¬ 
tensive  classified  experience.  The  Mid¬ 
land  Reporter-Telegram  is  a  24,589  dai¬ 
ly,  29,795  Sunday  publication  located 
in  a  dynamic  growth  area  in  West  Texas. 
Sales  and  Marketing  Management  sur¬ 
vey  of  buying  power  ranks  Midland  as  the 
third  fastest  growing  market.  The 
selected  candidate  will  be  part  of  a  pro¬ 
fessional,  agwessive  management  team 
with  a  "can  do”  attitude.  We  are  building 
the  Reporter-Telegram  as  "the"  center 
for  serving  marketing  needs  in  the  Mid¬ 
land  area.  Qualified  individuals  should 
send  resume  and  salary  requirements  to: 
Dick  Hardin,  Director  of  Advertising, 
Midland  Reporter-Telegram,  PO  Box 
1650,  Midland,  TX  79702. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Caller-Times,  a  90,000  circulation 
daily  is  seeking  an  experienced  classi¬ 
fied  advertising  manager.  The  ideal 
candidate  will  be  responsible  for  overall 
management  of  classified  department; 
planning,  and  budgeting;  contact  with 
major  accounts;  sales  training.  Three  to 
five  years  newspaper  advertising  sales, 
including  supervisory  experience  in  both 
inside  and  outside  sales  required.  Excel¬ 
lent  salary,  bonus,  and  full  benefits 
package.  Qualified  candidates  can  call 
or  write: 

Warren  Smith 
Advertising  Director 
The  Caller-Times 
PO  Box  9136 
Corpus  Christi,  TX  78469 
(512)  844-2011,  ext.  223 


ENTRY  LEVEL  MANAGEMENT  POSI¬ 
TION  small  central  Illinois  daily  seeking 
classified  telephone  sales  manager;  suc¬ 
cessful  candidate  needs  classified  tele¬ 
phone  experience,  must  be  innovative, 
aggressive,  able  to  lead  and  develop 
promotion.  This  is  a  ground  floor  oppor¬ 
tunity  offering  a  competitive  salary  and 
benefits  in  a  stable  market.  Excellent 
classified  growth  potential.  Apply  in  con¬ 
fidence  with  resume,  salary  history  and 
handwritten  letter  explaining  why  you 
are  ready  and  qualified  for  a  manage¬ 
ment  position.  Box  8421,  Editor  &  Pub¬ 
lisher. 


RETAIL  ADVERTISING  MANAGER 

A  major  metropolitan  newspaper  in  Zone  3  NE  seeks  a  highly 
motivated  management  professional  to  direct  its  retail 
advertising  sales  activties.  Applicant  will  join  aggressive  sales 
management  team.  The  successful  candidate  will  have: 

•  A  minimum  of  1 5  years  retail  advertising  experience  with  a 
minimum  of  5  years  advertising  management. 

•  Ability  to  motivate  and  supervise  staff  of  account 
executives. 

•  Experience  in  a  competitive  major  metropolitan  market. 

•  Familiarity  and  working  knowledge  of  major  department, 
discount  and  home  furnishing  stores. 

•  Excellent  communications  skills,  both  written  and  oral,  plus 
the  ability  to  effectively  interface  with  all  levels  of  manage 
ment. 

Qualified  applicants  should  send  resume  with  salary  history/ 
requirements  to  Box  8449,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 
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CLASSIFIED  ADVERTISING  MANAGER 
Live  ar)d  work  in  Boulder,  Colorado.  A 
youth  oriented  market  with  distribution 
of  30,000  daily  and  37,000  Sunday. 
Prefer  several  years  experience  in  the 
supervison  or  management  of  a  large  or 
m^ium  sized  classified  staff,  but  re¬ 
lated  experience  will  be  considered. 
Should  be  familiar  with  all  phases  of 
classified  phone  room  techniques  which 
include  sales  training  and  telephone  eti¬ 
quette.  Phone  room  staff  is  completely 
on  line  which  requires  some  knowledge 
of  front  end  systems  or  the  understand¬ 
ing  of  the  requirements  and  capabilities. 
Must  handle  occasional  sales  responsi¬ 
bilities  as  well  as  manage  and  initiate 
special  feature  pages  and  sections. 
Knowledge  of  classified  promotior.  a 
plus.  Stan  of  13  handles  963,690  in¬ 
ches  of  total  classified  advertising  for 
1984.  Healthy  market  provides  many 
opportunities  for  creative,  energetic 
sales  minded  individual.  Salary  based 
upon  background  and  experience  plus 
company  benefits.  All  replies  will  be 
held  in  strict  confidence.  Send  resume 
to  Lyn  Monarchi,  Personnel  Director, 
Boulder  Daily  (^mera,  PO  591,  Boulder, 
CO  80306. 

CLASSIFIED  MANAGER-“we’re  ex- 
cited”-after  15  years  of  publishing  our 
paid  20M  circulation  weekly  newspaper, 
'we  got  off  our  backside"~and  will  start 
from  inception,  a  classified  ad  depart¬ 
ment.  Your  duties  will  be  to  “take  us  by 
the  hand"  into  establishing  this  new  sec¬ 
tion  and  department.  A  proven  record  in 
classified  advertising  a  must!  We  are  in 
the  middle  of  a  multi-million  dollar  clas¬ 
sified  market.  Must  be  able  to  start  im¬ 
mediately.  Resume  and  salary  history  to 
Bob  Bond,  Today  Sales  Promotions, 
2001  Beach  624,  Ft.  Worth,  Texas 
76103. 


CLASSIFIED  MANAGER 
Classified  Manager,  San  Diego  County 
daily  weekly  newspaper  combination. 
You  will  direct  all  sales  and  marketing 
operations  for  33,000  circulation  daily 
sold  in  combination  with  four  weeklies 
totaling  100,000  distribution.  Candi¬ 
date  must  have  a  strong  track  record  in 
classified  salesand  management.  Salary 
performance  bonus,  expenses  and  be¬ 
nefit.  Please  send  letter  or  resume  out¬ 
lining  experience  and  salary  history  to 
Scott  Little,  Ad  Director,  The  Blade  Tri¬ 
bune,  1722  South  Hill  St.,  Oceanside 
CA  92054. 


DISPLAY  ADVERTISING  MANAGER 
The  Spokesman:Review  and  Spokane 
Chronicle  has  an  excellent  opportunity 
for  a  proven  leader.  The  Display  Ad  Man¬ 
ager  IS  responsible  for  National  and  Re¬ 
tail  Advertising  Departments  and  reports 
to  the  Advertising  Director.  Applicant 
must  have  management  experience  and 
demonstrated  skill  and  knowledge  in 
areas  of  performance  appraisals,  train¬ 
ing,  coaching  and  development.  Please 
send  resume,  cover  letter  and  salary  re¬ 
quirements  to  Mr.  Dan  Grady,  Advertis¬ 
ing  Director,  The  Spokfsman-Review, 
PO  Box  2160,  Spokane,  WA  99210,  or 
you  may  contact  Mr.  Grady  for  a  personal 
interview  at  the  INAME  Sales  Confer¬ 
ence  in  Miami. 


EXPERIENCED  ADVERTISING  MANA¬ 
GER  for  progressive  and  growing  Virginia 
daily  located  in  the  beautiful  Blue  Ridge 
mountains.  Must  be  aggressive  and' 
promotions  oriented  as  well  as  a  motiva- 1 
tor.  Duties  include  supervision  of  retail! 
and  classified  sales  staff.  Will  accept 
applications  from  present  retail  or  classi¬ 
fied  managers  who  desire  advancement 
and  challenge.  Excellent  salary,  bonus 
and  company  benefits.  Send  resume  and 
salary  history  to  Lee  Owens,  Advertising 
Director,  Bristol  Herald  Courier,  PO  Box 
609,  Bristol,  VA  24203. 

EDITOR  & 


EXPERIENCED  newsp^r  advertising 
sales  person  needed.  Excellent  salary 
plus  commission,  in  excess  of  $21,000 
plus  annually,  full  company  benefits. 
Apply  to  Patrick  Berling,  Advertising 
Director,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  33940. 

IMMEDIATE  OPENING  for  a  highly  qual- 
ified  Retail  Manager  to  supen/ise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 
45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  growth. 
Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  sala^,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for  de¬ 
dicated  professional  ability  and  loyality. 
College  degree  not  required.  History  of 
success  mandatory.  Respond  with  re¬ 
sume  and  detailed  qualifications  to 
David  McClain,  Advertising  Director, 
News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 


IMMEDIATE  OPENING  for  advertising 
manager  for  Bradenton  Shopping  Guide, 
a  division  of  Westminster  Publications. 
Successful  applicant  must  have  strong 
sales,  people  motivation  background. 
Competitive  market.  Large  well-trained 
staff  selling  shopper  mid-week  and  TMC 
weekend  tab  newspaper.  Classified 
knowledge  helpful.  Compensation  pack¬ 
age  to  mid  thirties.  Send  full  resume  to 
j!w.  Rynerson,  General  Manager,  West¬ 
minster  Publications,  PO  Box  811, 
Bradenton,  FL  33506.  EOE  M/F. 


RETAIL  AD  MANAGER 
46,000  circulation  weekly  has  opening 
for  aggressive,  promotion  minded  take- 
charge  manager.  Excellent  step  up 
opportunity  if  you  are  now  number  2.  No 
“desk  warmer"  need  apply.  Salary, 
bonus,  full  benefit  program.  Write: 

Publisher 

The  Suburbanite  Newspapers 
PO  Box  J  Cresskill,  NJ  07626 


RETAIL  SALES  MANAGER  needed  to 
direct  seven  account  executives  and 
support  staff  for  a  metropolitan  daily 
nespaper  in  the  southwest.  If  you  are  a 
retail  manager  of  a  small  or  medium 
sized  daily  you  may  have  qualities  we  are 
looking  for.  The  successful  candidate 
will  have  a  strong  track  record  in  sales 
and  have  previous  management  expe¬ 
rience;  the  ability  to  motivate  and  direct 
people  will  be  a  key  to  your  success. 
Excellent  pay  plan  and  full  benefits 
package  of  a  major  newspaper  group. 
Qualified  candidates  should  send  re¬ 
sume,  references  and  salary  require¬ 
ments  to  Box  8473,  Editor  &  Publisher. 

SMALL,  AGGRESSIVE  NATIONWIDE 
newspaper  group  has  one  of  its  infre¬ 
quent  openings  for  an  advertising  direc¬ 
tor,  also  seeks  salespeople  for  on-line 
positions  and  to  train  for  management. 
Write  Bob  Paulos,  PO  Box  1178,  Coeur 
d’Alene,  ID  83814,  or  call  (208)  667- 
3431. 

WE  ARE  a  daily  newspaper  Monday 
through  Friday  of  9500  present  circula¬ 
tion  and  growing  in  the  thumb  of  Michi¬ 
gan.  We  are  looking  for  an  advertising 
manager  with  drive  and  commitment 
who  can  help  us  reach  our  goals.  Appli¬ 
cants  must  have  the  ability  to  lead  a 
strong  sales  staff,  a  positive  sales  back¬ 
ground  and  total  understanding  of  retail 
and  classified.  Excellent  opportunity  for 
the  right  person.  Good  salary  and  be¬ 
nefits.  Send  resume  to  H.  Allen  Wams- 
ley.  Publisher,  Huron  Daily  Tribune, 
211  N.  Heisterman,  Bad  Axe,  Ml 
48413. 

PUBLISHER  for  February  2,  1985 


HELP  WANTED 

CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
for  99  year  old-sports  publishing  com¬ 
pany.  Must  know  all  asp^ts  of  circula¬ 
tion  and  have  proven  abilities.  Excellent 
management  and  administrative  skills 
necessary.  Must  be  willing  to  relocate  to 
St.  Louis.  Send  resume  and  salary  re¬ 
quirements  to;  Director  of  Human  Re¬ 
sources,  The  Sporting  News,  1212  N. 
Lindbergh  Blvd.,  St.  Louis,  MO  63132. 


CIRCULATION  DIRECTOR-MANAGER. 
For  large  weekly  group  of  newspapers. 
TMC  and  paid.  Responsible  for  all  areas 
including  training,  planning  and  promo¬ 
tion.  Strong  leader  with  hands-on  ability. 
Salary,  bonus,  incentives,  benefits.  Call 
Publisher  (201)  947-5000  or  write 
Bergen  News,  PO  Box  P,  Palisaides 
Park,  NJ  27650. 


CIRCULATION  DIRECTOR 
Southern  Zone  2.  Growing  30,000  plus 
daily.  Complete  department  supervision 
including  mailroom,  agents,  carriers,. 
Excellent  computer  operation.  Good 
pay,  benefits,  family  living  conditions. 
Mail  resume,  work  history,  phone, 
address  to  Box  8441,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  self  starter 
needed  to  develop  and  coordinate  sales 
and  marketing  efforts  of  two  7300  paid 
dailies,  three  paid  weeklies,  three  shop¬ 
pers  and  mail  TMC  product  with  total 
distribution  of  113,000.  Good  solid  cir¬ 
culation  experience,  knowledge  of  postal 
rules  and  regulations.  Excellent  position 
for  Number  two  man  on  mid  sized  daily 
or  circulation  manager  on  small  daily 
looking  to  advance.  Opportunity  to  grow 
with  national  privately  owned  print  com¬ 
pany.  Send  resume  and  cover  letter  to 
Paul  Senft,  General  Manager,  The  Daily 
Democrat,  PO  Box  160,  Fort  Madison, 
lA  52627. 


GROWING  WEEKLY  (55,000  circula¬ 
tion)  free  distribution  paper  in  Zone  2 
needs  professional  to  manage  itscircula- 
tion  department.  Hands-on  ability  and 
meticulous  record  keeping  for  audit  pur¬ 
poses  are  a  must.  Please  send  resume, 
salary  history  and  references  to  Box 
8503,  Editor  &  Publisher. 


HOME  DELIVERY  SALES  MANAGER 
Aggressive,  individual  to  head  tele¬ 
marketing  and  crew  sales  with  company 
in  the  growing  Southwest.  Send  resume 
and  salary  histon  to  Box  8433,  Editor  & 
Publisher.  An  Equal  Opportunity  Em¬ 
ployer. 


HOME  DELIVERY  MANAGER 
For  fast  growing  Hispanic  newspaper.  An 
aggressive  growth  oriented  company,, 
looking  for  a  hard  worker  with  extensive 
home  delivery  experience  and  a  good, 
team  disposition.  Send  resume  and  sal¬ 
ary  history  to  Martin  G.  Scott,  401  Fifth 
Avenue,  New  York,  NY  10016, 


IF  YOU  ENJOY  sunshine,  an  exciting 
western  city  and  a  career  growth  oppor¬ 
tunity  as  a  first  line  home  delivery  mana¬ 
ger  within  the  framework  of  a  group 
newspaper  organization,  then  you 
should  contact  us.  If  you  are  now  a  veter¬ 
an  successful  district  manager  (  2  year 
minimum)  or  already  a  member  of  cir¬ 
culation  management  in  a  deadend  orga- 
nization-send  your  resume  and  salary  re¬ 
quirement  to  Box  8493,  Editor  &  Pub¬ 
lisher. 

Editor 

& 

Publisher 

Classifieds 

212-675-4380 


_ HELP  WANTED _ 

_ CIRCULATION _ 

SINGLE  COPY  AREA  SUPERVISOR 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  position  for  you.  Openings  exist  in 
the  single  copy  department  in  Washing¬ 
ton's  newest  newspaper  due  to  expan¬ 
sion  and  growth.  Experienced  single 
copy  people  only  need  apply.  Send  your 
resume  to  The  Washington  Times,  Per¬ 
sonnel  Dept-FC  3400,  New  York  Avenue 
NE,  Washington,  DC  20002.  EOE. 


Circulation 

Manager 

Talented,  energetic,  ambitious 
professional  for  mid-sized 
competitive  New  England 
market.  We  need  a  tofvnotch 
organizer  and  planner  and 
someone  who  understands 
the  difference  between  mar¬ 
keting  and  sales.  The  more 
you  know  about  computers, 
weeklies,  and  TMC  the  better. 
We  offer  a  challenging  envi¬ 
ronment,  committed  profes¬ 
sionals  and  the  chance  to 
advance  without  relocation  in 
non-group  operation.  Include 
salary  history  and  reply  to: 

Box  8418 

Editor  &  Publisher 


ASSISTANT 
DIRECTOR  OF 
CIRCULATION 
GANNETT  ROCHESTER 
NEWSPAPERS 

Reporting  to  the  Director  of  Circula¬ 
tion,  this  person  will  manage  the  day- 
to-day  circulation  operation  of  the  two 
Rochester  newspapers.  With  the 
Director,  will  participate  in  major  and 
long-range  planning.  Will  work 
extensively  with  other  departments  of 
the  newspaper.  Directly  responsible 
for  the  following  Circulation 
Department  heads:  City  Circulation, 
Suburban  Circulation,  Regional 
Circulation,  Single  Copy/ 
Transportation,  Circulation/Sales  & 
Promotion,  and  Administration. 
Requirements  include  BS,  BA  or 
equivalent  education  through 
experience.  MBA  a  plus.  At  least  three 
years  as  a  Circulation  Director  of  a 
smaller  newspaper  or  key  circulation 
executive  of  a  larger  daily.  Special 
emphasis  on  marketing,  training, 
motivation  and  performance  evalua¬ 
tion  skills. 

Salary  appropriate  to  qualifications 
and  experience,  excellent  benefits. 
This  new  position  is  available 
immediately. 

Send  detailed  resume  and  salary  his¬ 
tory  to:  Ronald  C.  Anderson,  Director 
of  Circulation,  Gannett  Rochester 
Newspapers,  55  Exchange  Blvd., 
Rochester,  NY  14616. 

EOE  M/F 


HELP  WANTED 


CIRCULATION 


The  Sapulpa  Oklahoma  Daily  Herald  has 
an  opening  for  circulation  manager.  The 
person  we  seek  should  be  an  experi¬ 
enced  pro  who  knows  how  to  direct  an 
8,0(X)  ABC  dailly,  know  computers  and 
be  familiar  with  directing  nightly  crew 
sales.  Contact  Chuck  Lake,  PO  Box 
1370,  Sapulpa,  OK  74067. 


THE  TONAWANDA  NEWS,  located  in 
western  New  York,  is  looking  for  an 
aggressive  sales  and  promotion  mana¬ 
ger.  Qualified  candidate  must  be  a  self¬ 
starter  and  a  working  leader  for  6-day 
newspaper,  weekly  and  TMC  of  over 
53,000.  Competitive  salary,  excellent 
benefits  and  advancement  opportunities 
within  our  organization.  Send  resume 
with  salary  history  to  Joseph  Armenia, 
Publisher,  Tonawanda  Publishing  Corp., 
435  River  Road,  North  Tonawanda,  NY 
14120. 


ARVGRAPHICS 


GRAPHICS  EDITOR  we  want  someone 
who  can  lead  a  redesign  and  repackaging 
project  and  then  work  with  editors, 
photographers  and  our  art  department  to 
produce  a  bright  package  daily  that  is 
compelling  both  visually  and  in  content. 
Send  resume,  section  front  design  con¬ 
cepts  and  references  to  Managing  Edi¬ 
tor/Administration,  Lansing  State  Jour¬ 
nal,  120  Lenawee  Street,  Lansing,  Ml 
48919.  A  Gannett  newspaper. 


HELP  WANTED 


ART/GRAPHICS 


GRAPHICS  ILLUSTRATOR 
The  Seattle  Post-lntelligerrcer  needs  a 
graphic  illustrator  for  news  and  features. 
We  prefer  someone  with  a  college  degree 
in  graphic  arts  and  3-5  years  newspaper 
experience  working  on  daily  deadline  to 
create  accurate  illustrations,  informa¬ 
tional  graphics,  maps  and  charts.  Full 
knowledge  of  black  and  white  and  color 
reproduction  plus  typography  and  layout 
experience  are  essential.  The  salary  and 
benefits  package  is  excellent.  Candi¬ 
dates  must  be  able  to  deliver  on  a  fast 
turnaround  deadline  basis.  Submit  work 
samples,  resume  and  references  we 
make  contact,  with  your  reply  to:  Steve 
Small,  Graphics  Editor,  Seattle  Post- 
Intelligencer,  PO  Box  1909,  Seattle,  WA 
98111.  No  telephone  calls  please.  The 
Seattle  Post- Intelligencer  is  an  Equal 
Opportunity  Employer. 


Nmnpaper  Peopit  Trmt 
j  Editor  I  Piblislier 
CUnsifiMis 


ARTS  GRAPHICS:  Looking  for  someone 
who  will  collaborate  with  me  on  develop¬ 
ing  a  comic  strip.  Will  guarantee  pub¬ 
lication,  will  pay  relocation  expenses  to 
Dallas/Ft.  Worth.  Send  resume  to  Warren 
Potash,  7650  Meadowbrook  Dr.,  Ft. 
Worth,  Texas  76112. 

EDITORIAL 
PAGE  DESIGN 


irtti 

I  Major  New  York  City  based  communications  Company  seeks  an  Edito¬ 
rial  Page  Designer,  with  minimum  4  years  experience,  skilled  in  B&W 
page  design,  type  speccing,  computer  typesetting,  design  and  comple¬ 
tion  of  fact  graphics.  General  board  skills  essential.  Must  have  demons¬ 
trated  ability  to  work  with  editors  as  a  graphic  journalist. 

We  offer  an  excellent  salary  and  a  comprehensive  company  paid  be¬ 
nefits  package. 

Please  forward  resume,  with  samples,  including  salary  history,  in  strict 
confidence  to: 

Box  MB  485  EP 

12th  Floor,  360  Lexington  Avenue 
New  York,  New  York  10017 
An  Equal  Opportunity  Employer-M/F 


ARTIST 

Informational  Graphics  Specialist 

The  Los  Angeles  Times  editorial  art  department  has  a 
challenging  position  for  an  experienced  artist  with 
newspaper  or  print  media  background. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  iimovative  informational  gn^aphics  and 
layout  for  use  with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copy,  tearsheets,  etc.)  to:  Artist  Oppy., 
Employee  Relations  Department,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles  CA  90053. 


Cos  Aufl^es  (Kmes 


An  Equal  Opportunity  Employer 
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HELP  WANTED 


DATA  PROCESSING 


ELECTRONIC  SYSTEMS  MANAGER 

Major  west  coast  newspaper  group  seeks 
a  dynamic  individual  with  strong  front 
end  computer  system  background,  this 
position  will  be  responsible  for  coordi¬ 
nating  and  assisting  user  departments 
with  the  Atex  publi^ing  system. 

Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills. 
Prior  programming  experience  is  a  ne¬ 
cessity,  experience  with  an  Atex  system 
preferred  and  supervisory  experience  a 
plus. 

We  consider  this  a  challenging  and 
career  growth  opportunity  with  a  com¬ 
petitive  salary  and  excellent  company 
benefits. 

Submit  applications  in  confidence  to: 

Lesher  Communications,  Inc. 

Don  Jochens,  Production  Director 
2640  Shadelands  Drive 
Walnut  Creek,  CA  94598 


EDITORIAL 


ASSISTANT  EDITOR  for  award  winning 
association  magazine  with  280,000  cir¬ 
culation  and  general-interest  content. 
Stylistic  writing,  concise  editing,  and 
.proofreading  and  photography  skills  re¬ 
quired.  At  least  3  years  editorial  experi¬ 
ence.  Send  resume,  work  samples  to 
Personnel  Manager,  Kiwanis  Interna¬ 
tional,  3636  Woodview  Trace,  Indiana¬ 
polis,  IN  46268. 


BUSINESS  EDITOR  to  direct  three- 
member  staff  and  do  some  writing  for 
business  page  and  a  new  weekly  tabloid 
section.  Send  resume  and  work  samples 
to  Managing  Editor,  The  News,  PO  Box 
MO  Boca  Raton,  FL  93432. 


BUSINESS  EDITOR  major  Zone  6  daily 
and  Sunday  needs  bright,  imaginative 
person  to  direct  business  staff,  plan  and 
produce  weekly  business  and  real  estate 
sections,  do  some  important  business 
writing  and  reporting.  Need  self-starter 
with  good  business  news  background 
and  every  skill  in  the  newspaper  book. 
Reply  Box  8465,  Editor  &  Publisher. 


BUSINESS  EDITOR  for  Pittsburgh  area 
publication.  Send  resume  to  Dick  Gen- 
t^,  Scripps  Howard  Business  Publica¬ 
tions,  c/o  Atlanta  Business  Chronicle, 
1800  Water  Place,  Suite  100,  Atlanta, 
GA  30339. 


BUSINESS  EDITOR 
We  are  looking  for  a  business  journalist 
with  daily  newspaper  experience.  Must 
have  proven  people  skills  and  the  ability 
to  lead  a  professional  staff  of  reporters. 
This  prestigious  position  requires  an  in¬ 
dividual  that  has  high  energy  and  is 
promotable.  If  you  qualify  send  resume 
•to:  Box  8479,  Editor  &  Publisher. 


BUSINESS  REPORTER 
Strong  financial  background,  for 
nationally  respected  business  news 
organization  in  nice  Palm  Beach,  Flor¬ 
ida,  location.  This  is  a  career  opportunity 
with  a  solid,  no-nonsense  company 
where  professional  editorial  attitudes 
and  independent  journalism  are  the 
rules.  You  will  cover  a  variety  of  interest¬ 
ing  assignments  work  without  someone 
standing  over  you,  but  be  expected  to  dig 
for  every  story.  Our  standards  are  deman¬ 
ding.  toleration  for  office  politics  and 
prima  donnas  is  zero.  In  exchange,  we 
offer  excellent  potential  and  a  great  area 
in  which  to  live  and  work.  Ideally,  you 
have  a  business-news  track  record  at  a 
metro  daily,  and  have  current  clips  to 
back  it  up.  Resume,  references  in  total 
confidence,  please  to  Box  8505,  Editor 
&  Publisher. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

125K  Zone  2  PM  seeks  experienced 
desk  person.  Reporting,  layout  and 
pagination  experience  desirable.  Night 
hours.  Demonstrable  editing  skills  a 
must.  No  beginners  please.  Box  8463, 
Editor  &  Publisher. 


CAPITAL  BUREAU  REPORTER:  Burl¬ 
ington  VT  Free  Press,  50,000  circula¬ 
tion,  seeks  reporter  to  cover  politics, 
state  legislature,  government.  Experi¬ 
ence  in  political/government  coverage 
preferred. 

ASSISTANT  FEATURES  EDITOR:  we 
seek  copy  editor  with  strong  design  skills 
from  smaller  paper  who  wants  to  move 
up  to  layout  and  copy  editor  of  7-day 
lifestyle  section  and  Sunday  magazine. 
Send  resume,  clips  to  Candy  Page, 
Assistant  Managing  Editor,  Burlington 
Free  Press.  Box  10,  Burlington,  VT 
05402. 


CORPORATE  COMMUNICATIONS 
Major  corporation  is  seeking  a  journal¬ 
ism  professional  to  manage  employee 
communications  programs  in  Oklahoma 
City.  Excellent  opportunity  to  begin  a 
career  with  good  advancement  potential, 
good  starting  salary  and  a  company-paid 
benefits  package.  Requirements  are: 
college  degree,  minimum  of  2  years  pro¬ 
fessional  experience;  writing  samples; 
willingness  to  relocate  for  advancement. 
Send  resume  and  writing  samples  tO: 
Box  8487,  Editor  &  Publisher. 


CITY  EDTOR  for  12,500  PM.  Prefer  NC 
resident.  VDT  experience  required.  To 
lead  staff,  responsible  for  local  news 
coverage,  editing/layout.  Call  collect 
(919)  776-0531,  Bill  Hodges,  The  San¬ 
ford  Herald. 


DESIGN  EDITOR 

Superb  opportunity  on  award  winriing 
progressive  70,000  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  with  background  in  contempor¬ 
ary  design,  information  graphics  and  use 
of  color.  Good  writer,  competent  copy 
editor.  A  chance  to  move  up.  Be  part  of 
an  aggressive  news  management  team. 
References  with  resume.  Zone  5.  Box 
8403,  Editor  &  Publisher. 


COPY  EDITOR  person  with  at  least  two 
years  experience  in  editing,  headline 
writing  and  layout  for  award  winning 
southwestern  Connecticut  AM  daily 
(40,000  circulation)  and  Sunday 
(46,000).  Should  have  four  years  re- 
portorial  background  and  bring  to  the 
desk  imagination  and  creativity.  Write 
(no  calls)  Wayne  Shepperd,  Managing 
Editor,  The  News-Times,  333  Main 
Street,  Danbury,  CT  06810. 


CITY  EDITOR  needed  for  fast  growing 
hard  hitting  capital  city  daily.  Must  have 
the  ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor,  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


CAPITAL  CITY  NEWSPAPER  needs 
young,  energetic  reporters  for  expanding 
bureau  operations  in  South  Alabama  and 
Florida.  We  need  writers  who  are  self¬ 
starters,  can  write  features,  hard  news 
and  want  to  grow  with  a  young,  aggres¬ 
sive  news  team.  Send  resume,  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


COPY  EDITOR  for  7-day  AM  paper  in 
south  Texas.  Must  have  flair  for 
graphics,  and  interest  in  art,  news  and 
features.  Great  opportunity  on  expand¬ 
ing  newspa^r.  Send  resume andclips to 
Peter  Lee,  Editor,  The  Laredo  News,  PO 
Box  1928,  Laredo,  TX  78044. 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR  needed  for  fast-growing, 
hard  hitting  capital  city  daily.  Must  have 
ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor,  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


COPY  EDITOR 

Copy  editor  needed  for  desk  of  two  finan¬ 
cial  newspapers-a  daily  and  a  weekly- 
published  in  New  York  City.  Two  years 
experience  desireable.  Should  be  in¬ 
terested  in  finance  and  economics.  Test 
and  tryout  required.  Send  resume  with 
references  to  John  Allan,  Editor  The 
Bond  Buyer,  1  State  Street  Plaza,  New 
York,  NY  10004. 


EDITOR  position  to  be  available  the  first 
quarter  of  1985.  Northwest  Washington 
award  winning  weekly.  Reply:  Anacortes 
American,  Box  155,  TO  Box  578,  Mount 
Vernon,  WA  98273. 


GROWING  PUBLISHER  of  convention 
newspapers  seeks  hard-working  associ¬ 
ate  editor.  Experience  in  all  phases  of 
editorial  production  a  must.  Reporting 
experience  in  trade-computer,  video  and 
relate  fields  a  plus.  Salary  20K.  Send 
clips  and  resume  to:  The  Editor,  60  E. 
42  St„  Ste.  3415,  NY,  NY  10165. 


EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  hight  $20s.  Be¬ 
nefits.  Send  resume  to  PO  Box  549,  Lex¬ 
ington,  KY  50455. 


FEATURES  EDITOR  lead  a  staff  of  7  in 
producing  a  daily  features  section,  en¬ 
tertainment  supplement,  weekly  college 
magazine.  We  want  an  idea  person  with 
superior  editing  and  design  skills  and 
management  experience.  Send  resume, 
work  samples,  references  to  Susan  Mil¬ 
ler,  Executive  Editor,  The  News-Gazette, 
15  Main  St.,  Champaign,  IL  61820. 


GRADUATE  ASSISTANTS:  Available  for 
persons  with  at  least  three  years  full¬ 
time  experience  in  reporting,  writing, 
editing,  ready  for  mid-career  opportunity 
to  earn  a  MA  in  a  12-month  program. 
Stipends  of  approximately  $5800  plus 
full  out-of-state  tuition  for  best  quaili- 
fied  teaching  and  research  assistants. 
Deadline  for  application  is  April  15, 
1985.  Write:  Chairman,  Graduate  Stu¬ 
dies,  School  of  Journalism,  The  Pennsyl¬ 
vania  State  University,  215  Carnegie 
Building,  University  Park,  PA  16802. 


HUMAN  BEHAVIOR  WRITER 
We  are  looking  for  a  gifted  writer  to  cover 
this  unique,  challenging  beat-a  writer 
with  an  eye  for  the  latest  trends,  and 
ability  to  write  with  wit  and  style  about 
the  many  ways  that  people  relate  (or  fail 
to)  and  the  skill  to  separate  fact  from 
psychobabble.  This  is  a  big  beat- 
relationships  between  the  sexes,  be¬ 
tween  parents  and  children,  between 
people  in  the  workplace — so  the  suc¬ 
cessful  candidate  will  have  both  wide 
knowledge  and  the  ability  to  zero-in  on 
the  stories  that  count.  This  is  a  position 
in  the  features  department  of  The 
Orange  County  Register,  located  in 
Southern  California,  where  new  human 
relationships  are  practically  a  growth  in¬ 
dustry.  The  Register  is  California’s  third- 
largest  daily.  Send  resume,  and  no  more 
than  10  of  your  best  clips,  plus  a  brief 
letter  explaining  how  you  would 
approach  coverage  of  this  challenging 
beat  tO:  Gary  Lycan,  AME/Operations, 
The  Register,  PO  Box  11626,  Santa 
Ana,  CA  92711. 

EDITOR  & 


HELP  WANTED 


EDITORIAL 


EXECUTIVE  NEWS  EDITOR 
Executive  news  editor  being  sought  to 
manage  newly  consolidated  universal 
copy  desk  on  220,000  circulation  AM- 
PM  Sunday  metro  daily  operation. 

The  executive  news  editor  will  function 
primarily  as  an  administrator  but  will 
have  to  work  desk  shifts  as  need  during 
vacation  periods  and  during  absences  or 
other  members  of  the  consolidated  man¬ 
agement  team. 

Administrative  duties  will  include  super¬ 
vision  of  the  AM  and  PM  copy  desks, 
working  with  management  on  overall 
goals  and  objectives  of  the  papers,  work¬ 
ing  on  redesign  of  both  papers  to  meet 
market  challenges  of  readership  and  cir¬ 
culation,  hiring,  training  and  staff  de¬ 
velopment,  long  range  planning,  coor¬ 
dination  with  copy  originating  depart¬ 
ments,  introduction  of  new  Atex  editing 
system. 

We  publish  separate  and  distinct  AM  and 
PM  newspapers  with  a  consolidated 
staff.  The  PM  paper  also  publishes 
Sunday. 

The  successful  candidate  will  have 
several  years  of  copy  desk  management 
experience,  will  be  highly  motivated  and 
will  have  a  demonstrated  ability  to  work 
well  with  all  editorial  departments. 
Send  application  and  detailed  resume  to 
Joe  Fenley,  Managing  Editor,  Dayton 
Newspaper  Incorporated,  Fourth  &  Lud¬ 
low  St  Streets,  Dayton,  OH  45402.  No 
clips  or  tearsheets  needed. 


EXPANDING  Southeastern  suburban 
newspaper  has  openings  for  several 
quality  conscious  editorial  staffers.  Ex¬ 
perience  in  photo  skills  helpful.  Salary 
commensurate  with  experience.  Reply 
Box  8452,  Editor  &  Publisher. 


EXPERIENCED  living  section  editor 
needed  to  cover  family,  social,  health, 
arts  and  entertainment  beats  on  9000- 
circulation  daily  newspaper  in  northeast 
Kansas.  Send  letter,  resume  and  clips  to 
Jack  Morris,  The  Daily  Union,  Box  129, 
Junction  City,  KS  66441. 


EDITOR 

Weekly  Newspaper 

Solid  weekly  reporting  and  editing  ex¬ 
perience  essential  for  twice  weekly 
100,000  circulation  newspaper.  A  high¬ 
ly  motivated  professional  with  ability  to 
develop  long-term  strategy  for  highly 
competitive  and  quality  conscious  mar¬ 
ket.  Good  opportunity  to  join  aggressive 
Fortune  500  Communications  Com¬ 
pany.  Send  letter  with  resume,  including 
compensation  history  to:  Publisher, 
Ocean  County  Reporter,  PO  Box  908, 
Toms  River,  NJ  08754. 


EXPERIENCED  EDITOR  needed  for 
prosperous  weekly  in  mountains  of  S. 
New  Hampshire  90  min.  from  Boston. 
Must  know  page  design,  good  editing 
skills,  take-charge  abilities.  $13K,  good 
benefits,  opening  available  April,  send 
resume  to  David  Grossman,  publisher  c/ 
0  Chamber,  Box  541,  Hillsboro,  NH 
03244-0541. 


EXPERIENCED  business  news  reporter. 
If  you  understand  the  world  of  business 
and  finance,  know  where  the  stories  are 
and  enjoy  writing  them  for  a  local  audi¬ 
ence  of  savvy  businessmen,  the  Phoenix 
Business  Journal  would  like  to  hear  from 
you.  Naaman  Nickell,  Editor,  1817  N. 
Third  Street,  Phoenix,  AZ  85004. 


ENTRY-LEVEL  NEWSPERSON  with 
knowledge  of  headline  writing,  page 
makeup.  Small  Zone  8  daily.  Salary, 
medical,  pension  plans.  Box  8495,  Edi¬ 
tor  &  Publisher. 


EDITOR  WANTED  by  South  Central  Flor¬ 
ida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  two  years  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
31090ldSR8,  Lake  Placid,  FL  33852. 

PUBLISHER  for  February  2,  1985 


HELP  WANTED 


EDITORIAL 


FAMILY  LIVING  EDITOR  needed  for 
rowing  PM  daily  in  sunny  southwest 
lorida.  Must  be  experienced  in  hand¬ 
ling  family  living  section,  staff.  Send  re¬ 
sume,  samples  of  work  to  George  Cecil, 
Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples,  FL  33940. 


7-day  morning  paper  in  FLORIDA  with 
20,000  circulation  seeks  experienced, 
industrious  night/wire  editor.  Non- 
smoker.  Send  resumeand  salary  require¬ 
ments  to  Box  8457,  Editor  &  Publisher. 


IMMEDIATELY  AVAILBALE  CITY 
EDITOR 

80,000  circulation  newspaper  seeks 
leader  for  40  person  metro  staff.  Good 
location,  growth  opportunities,  growing 
market.  This  is  not  a  position  designed 
for  on  the  job  training.  We  need  candi¬ 
dates  with  proven  ability  to  direct  the 
staff.  If  interested  write  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08077,  or  call  Debra  Bissinger, 
(609)  786-1910. 


LIFESTYLE  EDITOR 
Progressive  midwest  daily,  40,000  cir¬ 
culation,  seeking  creative,  idea  oriented 
editor  to  supennse  our  feature  section. 
The  ideal  candidate  would  be  a  proven 
reporter  and  writer  with  experience  in 
page  layout  and  editing;  or  a  feature  edi¬ 
tor  now  working  at  a  small  daily  who  is 
looking  for  greater  challenges.  We  can 
offer  excellent  salary  and  benefits,  and 
an  opportunity  for  growth  in  a  quality 
newspaper  group.  Send  resume,  writing 
samples,  layout  samples  and  a  letter  ex¬ 
plaining  how  you  would  run  a  feature 
section  to  Sandra  Petykiewicz,  Metropo¬ 
litan  Editor,  Jackson  Citizen  Patriot, 
214  S.  Jackson,  Jackson,  Ml  49204.  An 
Equal  Opportunity  Employer. 


NEWS  EDITOR 

We  need  a  news  editor  with  the  manage¬ 
ment  skills  and  journalism  savvy  to 
maintain  high  standards  of  editing  and 
design.  Talented  staff;  good  working  en¬ 
vironment.  We  are  a  34,000  AM  daily  in 
Zone  3.  Send  resume  and  references  to 
Box  8497,  Editor  &  Publisher. 


POLICE/GENERAL  ASSIGNMENT  RE¬ 
PORTER 

We  need  a  reporter  who  can  go  beyond 
cops  and  robbers  to  cover  police  and 
court  as  the  1 980’s  require-with  depth, 
precision  and  determination.  Organiza¬ 
tion  essential,  because  we  don’t  ignore 
the  routine,  just  handle  it  with  dispatch. 
Degree  plus  one  year  reporting  experi¬ 
ence  required.  Send  resume  and  clips 
to:  Jane  Walker,  Employment  Manager, 
Telegraph  Herald,  PO  Box  688,  Dubu¬ 
que,  lA,  52001.  EOE. 


PUBLISHNG 

BUSINESS 
REPORTER 
HOUSTON  BASED 

Houston  bureau  of  New  York-based  daily 
business  newspaper  seeks  aggressive 
Reporter  who  can  dig  for  stories  and  de¬ 
velopments  in  The  Gulf  Coast  region  re¬ 
lated  to  industry.  Must  have  minimum  of 
two  years'  beat  experience. 

Send  resume,  clips  and  salary  require¬ 
ment  to: 

Box  8454,  Editor  &  Publisher 


An  equal  opportunity  employer  m/f 


REPORTER 

Must  be  able  to  spell,  punctuate,  use 
grammar  and  think,  all  at  the  same  time. 
Initative  essential.  Tom  Hamby,  The 
Pearl  Press,  PO  Box  54308,  Pearl,  MS 
39208,  (601)  939-0220. 


HELP  WANTED 


EDITORIAL 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


LAYOUT/WIRE  EDITOR:  Work  as  No.  2 
editor  to  executive  news  editor  on  morn- 
ing-to-noontime  shift,  culling  our  AP, 
UPl  and  seven  supplemental  wires  for 
best  stories  or  combo  possibilities. 
Strong  editing,  layout  and  wire  rewrite 
skills,  plus  ability  to  make  strong  graphic 
presentations  in  tight  newshole  over  a 
continually  changing  four-edition  day  for 
142-year  old  PM  in  extremely  news 
heavy,  competitive  area.  Thorough  desk 
experience,  VDT  ability  and  ability  to 
work  with  an  excellent  staff  with  very 
high  standards.  This  is  a  career  advance¬ 
ment  opportunity,  not  for  itinerants, 
short-terms  or  the  just  curious.  Excellent 
benefits,  modern  plant,  no  Sunday  work, 
salary  commensurate  with  experience 
but  in  mid-$20,000's  plus  shift  dif¬ 
ferential  and  37. 5  hour  work  week.  Need 
complete  resume,  salary  experience,  re¬ 
ferences,  tearsheets  showing  your  layout 
and  editing  work,  and  a  copy  of  your  cur¬ 
rent  deadlines.  All  details  must  be  in 
first  letter.  We're  a  6-day  Zone  2  paper 
in  area  of  low  unemployment,  excellent 
schools,  city  or  suburban  lifestyles,  and 
year-round  recreational  opportunities  as 
well  as  12  colleges.  Box  8491,  Editor  & 
Publisher. 


MANAGING  EDITOR  of  six-day  daily 
must  know  layout,  VDT,  photography, 
and  be  a  good  writer.  Send  resume  to 
Tommy  Wilson,  General  Manager,  The 
Daily  World,  PO  Box  340,  Helena,  AR 
72342.  Call  (501)  338-9181. 


MANAGING  EDITOR 
Medium  sized  California  daily  with  50 
reporter  newsroom  seeks  experienced 
knowledgeable  managing  editor.  Give 
full  resume,  references  and  statement  of 
editorial  and  management  philosophy. 
Reply  in  confidence  to  Box  8461 ,  Editor 
&  Publisher. 


MANAGING  EDITOR 
Weekly  suburban  Zone  5  group  seeking 
an  experienced,  hands-on  Managing 
Editor  with  creativity,  vision,  enthu¬ 
siasm  and  the  ability  to  grow  with  a 
rapidly  expanding  newspaper/printing 
company. 

Our  newspapers  are  long  established, 
well  read  and  dominant  in  our  market  but 
fresh  ideas  are  essential  to  staying  that 
way. 

We’re  looking  for  someone  who  can  man¬ 
age  people  and  work  with  our  manage¬ 
ment  team  to  improve  efficiency  of  the 
entire  business  while  maintaining  our 
tradition  of  publishing  first  rate,  well 
read  newspapers. 

Send  resume  and  salary  requirements  in 
confidence  to  Box  8481,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR,  news  executive 
who  reports  to  publisher,  for  30,000  dai¬ 
ly  and  Sunday  paper  in  Zone  3.  Excellent 
salary  and  benefits.  Must  have  reporting, 
desk,  layout  and  management  experi¬ 
ence.  Send  tearsheets,  outline  of  what 
makes  a  good  community  newspaper,  re¬ 
sume  and  salary  history  to  Box  8485, 
Editor  &  Publisher. 


NORTHERN  NEW  ENGLAND  WEEKLY 
seeks  top  notch  reporter.  Layout  and 
photo  skills  preferred.  Excellent  oppor¬ 
tunity  for  recent  J-Grad.  Send  resume, 
clips,  and  salary  requirements  to  Pub¬ 
lisher,  PO  Box  419,  Madawaska,  ME 
04756. 


NIGHT  CITY  EDITOR 
Medium  size  daily  in  NYC  metropolitan 
area  seeks  strong  copy  editor  with  super¬ 
visory  experience  for  night  city  editor 
desk.  Salary  open.  Please  send  resume, 
work  sample  to  Box  8446,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


NO.  2  SLOT 

Assistant  editor  wanted  for  small,  award 
winning  New  Jersey  daily.  Applicant 
must  be  a  good  motivator  and  adminis¬ 
trator  as  well  as  having  strong  editing 
and  layout  skills.  Candidate  must  have 
minimum  of  3  years  experience  as  news 
editor  or  assistant  news  editor  on  daily. 
New  Jersey  applicants  preferred.  Send 
tearsheets,  resume,  salary  requirements 
to  Box  8502,  Editor  &  Publisher. 


NEWS  EDITOR  TRAINEE  for  4M  Sun¬ 
belt  daily.  Clips  to  Box  8504,  Editor  & 

Publisher. _ 

PRIZE  WINNING  6500  daily  seeks  entry 
level  or  experienced  go-getter  to  cover 
breaking  news.  Emphasis  on  police, 
some  City  Hall.  Reply  Terry  Housholder, 
News-Sun,  KendaMville,  IN  46755. 

- 

Major  national  newsletter  publisher  in 
San  Francisco  Bay  area  isexpanding.  We 
need  experienced  reporter  willing  and 
able  to  learn  and  report  on  the  real  estate 
financing  market.  You  must  be  a  self 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the  facts 
t^telephone.  You  should  be  able  to  learn 
to  write  newsletter  style.  Salary 
range$24K  to  $36K.  Send  resume  to: 
Personnel  Department  E 
Crittenden  Publishing,  Inc. 

Box  1150 

_ Novato.  CA  94948 _ 

SUBURBAN  EDITOR 
Aggressive  Massachussets  afternoon 
daily  is  looking  for  a  creative  and  orga¬ 

nized  editor  to  lead  staff  of  young  and 
eager  reporters.  Send  letter,  resume  and 

work  samples  to  Bob  Unger,  Managing 

Editor,  Transcript-Telegram,  120  Whit¬ 
ing  Farms  Rd.,  Holyoke,  MA  01040. 

REPORTER  WANTED  by  South  Central 
Florida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimmu  one  year  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid.  FL  33852. 
SPORTS  WRITER-PHOTOGRAPHER 
needed  for  twice  weekly  in  Torrington, 
Wyoming.  Cover  four  high  schools  and 
junior  college.  Send  resume  to  Box 
1054,  Torrington,  Wyoming  82240. 


HELP  WANTED 


EDITORIAL 


SOUTHWEST  VIRGINIA/UPPER  EAST 
TENNESSEE’S  livest  all  day  paper 
needs  talented  experienced  reporter  for 
an  expanding  bureau  network.  If  you  love 
the  beauty  of  mountains  and  lakes,  care 
about  writing  quality  and  are  prepared  to 
go  an  extra  step  to  patrol  and  exciting, 
productive  news  area  as  a  self-starter,  we 
want  to  hear  from  you.  Send  resume, 
non-returnable  clips  and  an  idea  of  your 
salary  requirements  to  John  Molley,  Ex¬ 
ecutive  Editor,  Bristol  Newspapers,  Inc., 
PO  Box  609,  Bristol.  VA  24203.  No 

phone  calls  please. _ 

SPORTS  EDITOR  15,000  6-day  daily 
seeks  experienced  person  to  turn  our 
pages  into  the  bible  for  local  sports  and 
to  make  them  sparkle  with  features,  col¬ 
umns  and  surprises  for  our  readers.  Must 
be  a  good  writer  and  editor,  have  good 
layout  skills  and  the  ability  to  manage  a 
small  department.  Salary  range  $250- 
300.  Send  resume  and  clips  which  show 
your  writing  and  layout  skills.  Reply  Box 

8488.  Editor  &  Publisher. _ 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  for  an  Artist 
with  a  strong  graphic  design  background 
with  the  ability  to  produce  visually  in¬ 
teresting  maps,  charts,  and  other  infor¬ 
mational  graphics  on  a  daily  basis.  At 
least  2  years  experience  is  helpful. 

Mail  work  samples  and  resume  to  Peson- 
nel  Office,  The  Times-Picayune  Pub¬ 
lishing  Corporation,  3800  Howard  Ave¬ 
nue.  New  Orleans  LA  70140. 

An  equal  oooortunitv  employer,  m/f. 
REGIONAL  EDITOR,  daily  and  weekly 

group  near  Washington,  [3C,  1-2  years 

experience.  Box  8368,  Editor  &  Pub- 

lisher. _ 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  for  a  Graphic 
Designer  to  design  and  execute  interest¬ 
ing  and  imaginative  color  and  black  and 
white  page  layouts.  Also  responsible  for 
other  graphics  as  needed.  At  least  2 
years  experience  in  publication  design  is 
helpful. 

Mail  work  samples  and  resume  to;  Per¬ 
sonnel  Office.  The  Times-Picayune  Pub¬ 
lishing  Corporation,  3800  Howard  Ave¬ 
nue,  New  Orleans,  LA  70140. 

An  equal  opportunity  employer,  m/f. 


PUBLIC  AFFAIRS 
WRITER 

Major  Midwest  utility  seeks  experienced 
Reporter-Writer  to  join  its  Public  Affairs 
Department.  Must  be  able  to  handle  a  wide 
range  of  writing,  from  brochures  and  maga¬ 
zine  articles  to  preparing  background  pap¬ 
ers  and  reporting  for  internal  audiences. 
Requires  degree  and  several  years  experi¬ 
ence  as  a  Reporter  or  Public  Affairs  Writer. 
Salary  and  benefits  are  competitive. 

Send  resume  and  clips  to: 

Box  8498,  Editor  &  Publisher 
An  Equal  Opportunity  Employer  M/F/H 


EDITOR  &  PUBLISHER  for  February  2,  1985 


I 


HELP  WANTED 


REPORTER-to  cover  county  beat  for  7- 
day  AM  newspaper.  1  year's  experience 
or  top  J-school  vad  with  less.  Send  re¬ 
sume,  clips  to  Peter  Lee,  Editor,  The 
Laredo  News,  PO  Box  1928,  Laredo,  TX 
78044. 

REPORTER  we're  seeking  a  self-starter 
to  cover  the  education/health  beat.  Send 
resume  and  clips  to  Saul  Shapiro,  Ex¬ 
ecutive  Editor,  Waterloo  Courier,  PO  Box 
540,  Waterloo,  lA  50704,  Midwestern 
applicants  only. 


MAGAZINE  EDITOR  lapidary  hobby 
must  have  gem  and  mineral  knowledge. 
Send  resume  to  Box  609,  San  Diego,  CA 
92112. 

LAYOUT  EDITOR-lmmediate  opening  on 
40,000  circulation  daily  in  suburban 
Washington,  DC  for  universal  desk  editor 
to  design  and  dummy  news  and  sport 
pages-pages  with  a  story  photo  and 
graphic  presence  and  daily  useof  4<olor 
and  spot  color.  Daily  newspaper 
experience  a  must;  editing  skills  also 
preferred.  Competitive  salary  and 
excellent  company  paid  benefits.  Send 
resume  and  samples  of  pages  you  have 
designed  to:  Linda  Searing 
Managing  Editor 
Prince  Georges  Journal 
9426  Annapolis  Road 
Lanham,  MD  20706 
(No  calls  please) — EOE 


THE  LOS  ANGELES  HERALD  seeks 
veteran  sports  writer  to  cover  the  Lakers 
and  the  NBA.  Looking  for  extremely 
aggressive,  proven  reporting  and  im¬ 
aginative  writing  from  person  now  work¬ 
ing  for  major  metropolitan  daily.  Send 
resume,  clips  and  references  to  Leslie 
Ward,  Sports  Editor,  LOs  Angeles 
Herald,  1 1 1 1  S.  Broadway,  Los  Angeles, 
CA  90015. 

THE  QUAD-CITY  TIMES  has  an  immedi¬ 
ate  opening  for  wordsmith  who  demons¬ 
trates  flair  for  bold,  exciting  page  layout 
and  headline  writing  and  who  is  capable 
of  filling  in  for  news  editor  in  his  abs¬ 
ence.  Speed  and  accuracy  essential  for 
fast-paced  universal  desk.  Prefer  at  least 
two  years  experience.  Send  resume,  in¬ 
cluding  salary  history  and  references  to: 
Daniel  J.  Foley,  Managing  Editor,  Quad- 
City  Times,  PO  Box  3828,  Davenport,  I A 
52808. 

THE  ALBUQUERQUE  JOURNAL  is  look- 
ing  for  an  art  editor  who  is  a  journalist 
first  and  an  artist  and/or  arts  patron 
second.  This  person  must  be  knowldge- 
able  about  various  forms  of  art  and 
understand  their  economic  and  political  | 
impact  on  a  state  noted  for  its  art  and  its  I 
artists.  The  editor,  one  full  time  I 
writer,one  half  time  writer  and  6  freelan¬ 
cers  produce  two  weekly  sections! 
directed  at  all  readers.  The  job  requires 
planning,  organizational  and  manage¬ 
ment  skills.  Address  resume  and  salary 
requirements  to  Frankie  McCarty,  PO 
Drawer  J.  Albuquerque,  NM  87103. 

WANTED  NOW 
Experienced  Wire  Editor 
Copy  Editors 
Theatre/Arts  Writer 

Photographers 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news- 1 
papers.  Applicants  for  these  positions  j 
must  be  currently  working  at  daily  news-  i 
papers  with  circulation  over  80,000.  If  j 
you  are  interested  write  JOB  BANK,  i 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08077,  or  call  Debra  Bissinger, 
(609)  786-1910.  | 

WEEKLY  AVIATION  NEWSPAPER  needs  ' 
experienced  editor.  Salary  commensu-  j 
rate  with  background  and  knowledge,  i 
Send  resume  to  General  Aviation  News, 
PO  110918,  Carrollton,  TX  75011.  i 


HELP  WANTED 


UBRARY 


The  Arizona  Republic/The  Phoenix 
Gazette  is  looking  for  a  newspaper  libra¬ 
rian  to  take  us  into  the  electronic  era.  We 
need  a  skilled  supervisor  with  experience 
in  electronic  information  systems.  Sal¬ 
ary  range  starts  at  $30,000.  Send  letter 
and  resume  to:  Alan  Moyer,  The  Arizona 
Republic,  Box  1950,  Phoenix,  AZ 


_ MARKETING _ 

MARKETING  SERVICES 
DIRECTOR 

Advertising  Agency  Relations 
Art  and  Copy  Writers 
Public  and  Community  Relations 
Research 

These  are  only  the  major  areas 
you  would  be  responsible  for  if 
you  are  the  right  person.  This  is  a 
new  department  and  as  Director 
you  will  be  responsible  for  the 
staffing  and  training  of  both  an 
existing  in-house  and  additional 
staff. 

If  you  are  a  proven  manager  with 
a  marketing  or  sales  background, 
possess  a  creative  bent,  have 
strong  editing  skills,  like  working 
with  new  marketing  concepts  and 
ideas  and  can  generate  all  types  of 
sales  presentations,  you  might  be 
the  exact  candidate  we  need. 
We're  an  aggressive  mid-sized 
daily  and  Sunday  newspaper  in  a 
growing  suburban  metropolitan 
area  in  Zone  2. 

Starting  salary  in  the  $40,000 
range,  fully  paid  comprehensive 
benefit  program  and  a  real  oppor¬ 
tunity  to  challenge  your  abilities 
and  talents.  Please  write  to  us  in¬ 
cluding  full  work  history  and  cur¬ 
rent  salary  to  Box  8472,  Editor  & 
Publisher. 


PRESSROOM 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  In- 
c., has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excel  lent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc.. 
11  Main  Street,  Southboro,  MA01772. 


_ PRESSROOM _ 

OFFSET  PRESSMAN:  Experienced  on 
Goss  Community.  We're  seeking  a  per¬ 
son  w/leadership  potential  in  a  growing 
printing  operation.  Four-day  week.  Con¬ 
tact  Jcmn  Loudwig,  Housatonic  Valley 
Publishing  Co.,  11  Boardman  Terrace, 
New  Milford  CT  06776. 


PRESS  fora  modern  printing  company  in 
eastern  upstate  New  York.  Seeking  ex¬ 
perienced  (3  or  more  years)  person  for 
night  work  on  Harris  V-15s.  Splicer  ex¬ 
perience  helpful.  Must  be  quality  con¬ 
scious.  Call  David  at  (518)  885-8964 
from  3-7  pm,  Monday-Thursday. 

PRESSROOM  FOREMAN  for  Zone  2 
newspaper.  3-5  years  experience  on 
Community  press  preferred.  Quality  con¬ 
trol  and  preventive  maintenance  skills 
are  a  must.  Good  pay  and  benefits  with 
future  growth.  Send  resume  stating  ex- 
.  perience  and  salary  expectations  to  Box 
8453,  Editor  &  Publisher. 

PRESSROOM  SUPERVISORS 
Ganett  Co.,  Inc.  is  looking  for  people 
with  a  minimum  of  3  years  experience  in 
a  newspaper  operation.  Applicants  must 
have  thorough  knowledge  of  offset  and  4 
color  process.  Openings  are  in  various 
areas  of  the  country.  Send  resume  and 
salary  history  tO: 

Gannett  Co.,  Inc. 

PO  Box  7858 
Washington  DC  20044 
Attention:  Jim  Lillagore 
All  replies  held  in  the  strictest  confi¬ 
dence. 

An  equal  opportunity  employer.  M/F 

PRESS  OPERATORS 
Gannett  Co.,  Inc.  is  looking  for  people 
with  a  minimum  of  2  years  experience  on 
newspaper  web  offset  presses.  Openings 
are  in  various  areas  of  the  country.  Send 
resume  and  salary  history  to: 

Gannett  Co.,  Inc. 

PO  Box  7858 
Washington  DC  20044 
Attention:  Jim  Lillagore 
All  replies  held  in  the  strictest  confi¬ 
dence. 

An  equal  opportunity  employer.  M/F 


PRESSROOM 


PRESSROOM  SUPERVISOR 

We're  a  Southern  California  newspaper  that  is  looking  for  a 
hands-on  supervisor  to  head  up  our  new  press  operation. 

The  position  requires  a  minimum  of  5  years  experience  on  web 
offset  presses  (preferably  with  Gcss  communities)  and  a  per¬ 
son  who  takes  pride  in  their  product  and  equipments’ 
appearance.  Individual  should  have  ability  to  maintain  good 
working  relationship  with  co-workers. 

Please  send  details  of  your  background  in  confidence  to: 

P.O.  Box  8499 
c/o  Editor  &  Publisher 
Equal  Opportunity  Employer 


HELP  WANTED 


PRODUCTION 


COMPOSING  DEPARTMENT  SUPER¬ 
VISOR  needed  for  Zone  6  daily.  Electro¬ 
nic  experience  helpful.  Ideal  position  for 
man  or  woman  to  take  their  first  try  at 
management.  Supervisory  experience 
not  necessary  but  helpful.  Reply  Box 
8430,  Editor  &  Publisher. 


PRODUCTION  EXECUTIVES 
Here  is  an  opportnity  to  advance,  if  you 
have  3  years  experience  as  a  newspaper 
production  executive,  a  thorough  know¬ 
ledge  in  budgeting  and  willing  to  relo¬ 
cate. 

A  working  knowledge  of  offset  and  pro¬ 
cess  color  is  beneficial  to  any  candidate 
applying.  Send  resume  and  salary  his¬ 
tory  tO: 

Ganne*t  Co.,  Inc. 

PO  Box  7858 
Washington  DC  20044 
Attention:  Jim  Lillagore 
All  replies  held  in  the  strictest  confi¬ 
dence. 

An  equal  opportunity  employer.  M/F 


885-8964  COLOR  SPECIALIST 

day.  Growing  newspaper  needs  an  experi- 

-  enced  color  separator  to  operate  a  Chem- 

or  Zone  2  co  Easy-Color  system.  Must  be  thorough- 
“rience  on  ly  experienced  newspaper  production 
lualitycon-  camera  person  with  the  ability  to  learn 
ance  skills  the  use  of  a  scanner, 
inefits  with  Forty  hour,  5  day  work  week.  Approx- 
stating  ex-  imately  5pm-2am. 
ions  to  Box  Write  to  Personnel,  The  Bradenton 
Herald,  102  Manatee  Ave.  West, 

rrrr -  Bradenton,  FL  33505. 

SORS 


tor  people  PRODUCTION  MANAGER 

jerience  in 

:ants  must  Excellent  opportunity  for  assistant  pro- 
ffset  and  4  duction  manager  ready  to  move  up. 
in  various 

;sume  and  Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis- 
L4  tribution. 

jre 

test  confi-  Minimum 5yearssupervisoryexperience 
in  areas  of  labor  relations,  budgeting, 
jyer.  M/F  computerized  front  end  system,  expense 
_  control  and  truck  routing. 

S  Send  resume  and  salary  history  to  Box 

for  people  8317,  Editor  &  Publisher. 

lerience  on  _ 

.  Openings  PRODUCTION  DIRECTOR 

intry.  Send  Production  executive  with  workable 
ideas  for  improving  efficiency  and  pro¬ 
ductivity,  in  multi-plant  operation.  V/ork 
on  corporate  staff  in  Savannah,  Georiga. 
Travel  required.  Send  resume  and  pic- 
ture  to  Charles  H.  Morris,  President, 
test  confi-  Morris  Newspaper  Corporation,  PO  Box 
^  8167,  Savannah,  GA  31412. 

3yer.  M/F  _ 

PRODUCTION  MANAGER 
Join  the  management  team  of  a  progres- 
sive  California  daily  newspaper.  New 
state-of-the-art  technology,  plant  and 
equipment.  Candidate  must  posses 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must  in¬ 
clude  functional  working  knowledge  of 
offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of  fore¬ 
casting,  budgeting  and  reporting  essen¬ 
tial.  Degree  in  graphic  arts  and  or  busi¬ 
ness  administration  preferred.  Excellent 
salary  and  benefits  program.  All  in¬ 
quiries  to  be  directed  to  Box  8296,  Edi¬ 
tor  &  Publisher. 


SALES 


SALES  DIRECTOR 

We  are  looking  for  an  energetic,  experi¬ 
enced  and  aggressive  print  salesperson. 
You  must  be  able  to  plan  sales  cam¬ 
paigns,  sell  big  accounts  and  lead  an 
aggressive  staff.  Your  contribution  will 
be  rewarded  with  top  salary,  good  bonus 
based  on  performance  and  an  excellent 
benefit  plan.  Your  opportunities  for 
growth  are  limited  only  by  your  contribu- 
tion  to  the  bottom  line.  Write  in  confi- 
I _ 1 1  dence  to  Box:  8480,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  February  2,  1985 


HELP  WANTED 


POSITIONS 


POSITIONS  WANTED 


POSITIONS  WANTED 


AD  SALES  and  MARKETING  DIRECTOR 
A  30,000  daily  in  a  strong  market  in  the 
upper  midwest  is  looking  for  someone 
with  a  newspaper  advertising  back¬ 
ground,  management  experience,the 
savvy  to  analyze  market  opportunities 
and  challenges  and  the  energy  and  moti¬ 
vational  skills  to  respond  to  them.  Box 
8463,  Editor  &  Publisher. 


A  PRESTIGIOUS  New  York  City-based 
syndicate  is  seeking  a  salesperson  to 
market  one-shot  articles  and  book  serials 
to  newspapers  in  the  US  and  Canada.  If 
telephone  sales  is  your  forte  please  call 
(212)  972-1070. 


ADVERTISING  SALES  and  experienced 
sales  management  personnel  sought  by 
growing  community  newspapers.  Recent 
graduates  encouraged  to  apply.  Send  re¬ 
sume  and  salary  requirements  to: 
Marketing  Director,  INI/Florida,  3109 
Old  SR  8,  Lake  Placid,  FL  33852. 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  layout  ability  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 


NATIONAL  ADVERTISING  SALES 
CAREER  OPPORTUNITY 
We  are  searching  for  two  career  minded 
national  advertising  sales  people  in¬ 
terested  in  making  money!  Represent 
the  Washington  Times  with  major 
national  corporations  and  enjoy  life! 
Paid  vacation  and  holiday’s,  benefits 
and  hospitalization.  Liberal  bonus  plan. 
First  year  income  range  in  mid  $20’s 
with  unlimited  opportunity.  All  interview 
confidential. 


The  Washington  Times 
Personnel  Department-S 
3400  New  York  Ave,  NE 
Washington  DC  20002 
EOE 


WESTMINSTER  PUBLICATIONS  is  tak¬ 
ing  applications  for  general  and  sales 
management  personnel.  We  have  34 
publications  in  various  Florida  markets 
from  small  paid  newspapers  to  large 
shopping  guides.  Applicants  will  be  con¬ 
sidered  for  locations  to  be  acquired  in 
1985  or  to  fill  positions  in  existing  prop¬ 
erties  should  openings  arrive.  To  con¬ 
sidered  you  must  have  strong  sales  back¬ 
ground,  people  management  skills,  abil- 
1^  to  flourish  in  very  competitive  en¬ 
vironment.  You  should  send  a  complete 
resume  to  J.W.  Rynerson,  G.M.,  West¬ 
minster  Publications,  PO  Box  811, 
Bradenton,  FL  33506.  EOE  M/F.  These 
positions  will  be  open  from  time  to  time 
during  1985. 


PHOTOGRAPHER 


PHOTO  MANAGER 

Major  metropolitan  daily  in  highly  com-  »  p^i 

petitive  mrket  in  Zone  5  needs  an  aggres¬ 
sive  experienced  manager,  for  its  photo-  - 

graphy  department.  Applicants  should  EXPERIENC 
be  capable  of  actively  supervisingacrea-  grapher  see 
tive,  award-winning  staff  of  22.  Manage-  Comes  equi 
ment  skills  in  motivating  staffers  essen-  perience,  s 
tial.  Excellent  news  judgement  in  cover-  ences,  and  t 
ing  spot  news  as  well  as  features  is  a  work  full  tim 
must.  Applicant  should  also  possess  su-  lisher. 

perior  organizational  skills,  photo-  - 

graphic  expertise  and  be  thoroughly  EXPERIENC 
knowledgeable  about  the  latest  photo-  30,  3  years 
graphy  equipment  and  processes.  Duties  ing,  looking 
include  supervision  of  picture  desk  ing,  VDTS,  r 
(cropping,  layout,  caption  writing).  Ex-  no  problem 
cellent  salary  and  fringes.  Send  resume  Rd.,  White 
to  Box  8475,  Editor  &  Publisher.  946-8892. 

EDITOR  &  PUBLISHER  for  February  2,  1985 


ADMINISTRATIVE 


PROFESSIONAL  AND  EXPERIENCED 
weekly  newspaper  group  manager,  seeks 
new  challenge  with  newspaper  group 
operating  in  Zone  5.  Box  8476,  Editor  & 
Publisher. 


PUBLISHER  with  five  years  experience 
seeks  same  position  on  small  to  medium 
sized  daily  or  group.  Box  8501,  Editor& 
Publisher. 


VICE  PRESIDENT/PUBLISHER.  Pub¬ 
lishing  professional,  12  years  successful 
experience  in  periodical,  book  and  edu¬ 
cational  publishing  seeks  new  opportu¬ 
nities  for  success.  Profit  oriented. 
Strong  marketing  and  business  back¬ 
ground.  Ready  for  responsible  1  or  2 
slot.  Zones  4,  6,  8.  Box  8467,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting,  interperson¬ 
al  relations,  TMC,  district  managertrain- 
ing,  and  applicable  research  ability  to 
market  the  daily  newspaper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 


YOUNG  AGGRESSIVE  INDIVIDUAL, 
currently  with  Nations  Newspaper,  is 
seeking  change.  College  graduate  with 
experience  as  district  manager  and 
assistant  circulation  manager.  Will 
transfer.  Box  8378,  Editor  &  Publisher. 


ABLE  to  write,  dig,  edit,  layout,  learn 
from  criticism.  Experienced  pro  wants 
job  as  city  editor,  wire  editor  or  reporter. 
Walt  Finley,  15(13  Scurry,  Big  Springs, 
TX  79702. 


.ATTENTION  EDITORS:  Experienced 
iwire  reporter,  28,  with  extensive  back¬ 
ground  in  all  fields  of  news  and  sports 
seeking  newspaper  position.  Resume 
and  clips  available.  Don't  hesitate,  call 
now!  Tom  Campbell,  91  Huntington, 
Buffalo,  NY  14214,  (716)  838-5838. 


AWARD-WINNING,  energetic,  sports 
writer/copy  editor,  with  four  years  of  dai¬ 
ly  experience,  seeks  position  on  a 
medium-large  daily.  Sparkling  layouts 
and  features  are  specialties.  Jeff  Kuehn 
(601)  388-6038  or  (601)  896-2351. 


COPY  EDITING  POSITION  sought  by  re¬ 
porter  with  2  years  on  copydesk,  2  years 
as  news/feature  writer.  Strong  English 
skills;  seriouscommitment  to  excellence 
in  headlines,  editing,  layout.  Box  8478, 
Editor  &  Publisher. 

EXPERIENCED  award-winning  photo¬ 
grapher  seeks  position  on  larger  daily. 
Comes  equipp^  with  6  years  daily  ex¬ 
perience,  strong  portfolio  and  refer¬ 
ences,  and  the  ability  to  turn  in  first-rate 
work  full  time.  Box  8437,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTS,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Oxford 
Rd.,  White  Plains,  NY  10605.  (914) 
946-8892. 


ENTERPRISING  SPORTS  REPORTER, 
1 1  years  experience,  management  back¬ 
ground  and  leadership  skills,  seeks  writ¬ 
ing  and/or  desk  position  on  energetic 
sports  staff.  Box  8496,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  REPORTER,  30,  seeks 
political/government  reporting  position 
with  metro  daily.  Eight  years  in  writing, 
layout,  editing;  awards;  MA  Political  Sci¬ 
ence.  Will  consider  any  Zone.  Box  8315, 
Editor  &  Publisher. 


HIGHLY  EDUCATED,  HIGHLY  CREA¬ 
TIVE  former  sports  editor,  with  six  years 
metropolitan  experience,  seeks  tranquil¬ 
ity  of  small  PM  newspaper.  Top  quality 
newspaper  preferred  with  annual  salary 
in  five  figures.  MA  fellowship  winner. 
Please  write  Wes  Dumont,  256  North 
Topeka,  Wichita,  KS. 


LIFESTYLE  writer  and/or  editor.  Now 
lifestyle  writer  on  shaky  metro.  Excellent 
writer,  idea  person.  Highly  experienced 
in  layout,  editing.  Prize-winner.  Master's 
degree.  Box  8426,  Editor  &  Publisher. 
MOVIE  CRITIC  currently  writing  column 
for  chain  of  weeklies  seeks  entertain¬ 
ment  reporting/reviewing  post  in  Zone  1 
or  2.  Sharp,  concise  style.  Box  8395, 
Editor  &  Publisher. 


MISSOURI  J  School  grad  with  6  years 
reporting-editing  experience  on  award 
winning  weekly  and  twice  weekly  papers 
covering  all  types  of  beats  (including 
sports).  Seeks  reporting  position  on  daily 
in  Zone  9.  Call  (604)  286-3148  for  re¬ 
sume,  references  and  clips. 


NEED  SOME  PUNCH  in  your  pop  culture 
coverage?  Advertisers  screaming  for 
younger  demos?  Dynamic  entertainment 
editor/critic  with  production  experience 
would  love  to  amuse  your  readers.  Box 
532,  Erie,  CO  80516.  (303)  828-31 19 


NATIONALLY-REVIEWED  AUTHOR 
seeks  position  as  EDITORIAL  WRITER. 
Knowledgeable  in  current  affairs,  his¬ 
tory,  sports,  the  arts.  Clips  available. 
Metropolitan  area.  Zones  2,  9.  Box 
8494,  Editor  &  Publisher. 


REPORTER  with  nearly  2  years  experi¬ 
ence  on  30,000  daily  seeks  position 
with  medium-large  daily.  Experience 
covering  city  and  county  government, 
business  and  industry,  ^lice  and  fire 
depts.,  and  courts.  Good  clips.  Box 
8468,  Editor  &  Publisher. 


REPORTER,  10-year  award-winning  vet 
with  hard  news,  feature,  editing  and  re¬ 
write  experience  wants  to  work  HARD  for 
a  super  employer— like  you.  Box  8469, 
Editor  &  Publisher. 


REPORTER,  26, 4  years  professional  ex¬ 
perience  with  daily  newspapers  and 
news/talk  radio  format  seeks  reporting 
position  with  medium  or  laiw  daily  any 
zone.  Call  John  McCurry  u04)  535- 


getic  2one.  Call  John  McCurry  ( 
Pub-  1580  or  (704)  758-8615. 


14-year  veteran  editor,  writer  and  desig¬ 
ner  should  be  running  your  Sunday 
magazine  or  features  sections.  Many 
years  on  large  metros.  Any  zone.  Box 
8459. 


SPORTS  WRITER/EDITOR,  available 
immediately,  has  high  standards  that 
can  meet  the  challenge  of  improving 
your  section.  Eigh  years  experience, 
most  of  them  in  nation’s  most  competi¬ 
tive  market.  Have  covered  pros  and  col¬ 
leges.  Box  8422,  Editor  &  Publisher. 


SPORTSWRITER:  Young  and  eager 
fourth-year  writer  on  120,000  daily 
seeks  new  challenge.  Will  relocate  in  any 
Zone.  Box  8482. 


VETERAN  Pakistani  journalist  returning 
home  seeks  assignment  to  cover  subcon¬ 
tinent  &  Afghanistan.  (212)  242-9722. 


FREELANCE 


CHICAGO/MILWAUKEE  STRINGER 
Reporter  and  Feature  Writer  will  deliver 
professional  coverage.  Burt  Schindler, 
338  Roslyn  Rd.,  Barrington,  IL  60010 
Call:(312)  381-0149. 


NEED  A  STRINGER  in  New  York  City?  I 
will  provide  personalized  coverage  of 
trials,  hearings,  events  or  personalities 
for  your  paper.  Also  features  and  inves¬ 
tigations,  business  and  science  stories. 
Resume  and  clips  available.  Ruth 
Shereff,  521  W.  122  St.,  Apt  41,  New 
York,  NY  10027. 


_ PRODUCTION _ 

PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


Available  June  1.  Experienced  (all 
media),  54-year-old  advertising  sales 
professional.  New  account  specialist 
seeking  managerial  position  with  non¬ 
chain  publisher  in  rural  or  remote  loca¬ 
tion.  Box  5543,  Norman,  OK  73070. 
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SHOP  TALK  AT  THIRTY- 


Broadcasters  and  sports  rightsholders 


By  Neal  H.  Pilson 

I  want  to  talk  about  the  highly  visi¬ 
ble  and  highly  volatile  union  between 
television  and  radio  broadcasters,  and 
the  sports  leagues,  individual  col¬ 
leges  and  team  franchises  which  own 
broadcasting  rights  to  the  games  we 
cover. 

As  the  marketplace  changes,  with 
more  and  more  sports  on  the  air  and 
greater  financial  expectations  on  the 
part  of  rightsholders,  there  arise  basic 
questions  about  the  structure  and 
viability  of  this  business. 

My  basic  response  has  been — and 
remains  so  today — that  the  combina¬ 
tion  of  good  events  and  quality  pro¬ 
duction  will  attract  audiences  for  our 
programming. 

Nonetheless,  at  a  recent  television 
programming  convention  there  was  a 
panel  entitled  “Sports:  Enough  Al¬ 
ready?” 

That  query  about  sports  saturation 
should  be  followed  up  with  these  oth¬ 
er  questions. 

•  “Can  sports  rights  continue  to 
escalate  in  the  face  of  generally  de¬ 
clining  ratings?” 

•  “Will  sports  advertisers  contin¬ 
ue  to  fund,  with  CPM  increases,  the 
higher  costs  of  our  business?” 

•  “Will  parent  corporations,  and 
the  financial  investment  community 
which  carefully  watches  them,  con¬ 
tinue  to  accept  heavy  strains  on  prof¬ 
itability  resulting  from  expensive 
sports  broadcast  acquisitions?” 

In  Florida,  there  has  been  heavy  in¬ 
creases  in  radio  broadcast  rights  for 
Miami  Dolphin  and  Tampa  Bay  Buc¬ 
caneer  games,  now  costing  upwards 
of  $750,000  each  per  year. 

With  the  traditional  popularity  of 
the  University  of  Florida  and  Florida 
State,  and  the  recent  success  of  the 
Miami  Hurricanes,  those  radio  broad¬ 
cast  rights  have  become  more  expen¬ 
sive  as  well.  We’re  told  Miami  radio 
rights  in  football,  and  now  adding 
basketball,  will  increase  300%  over  a 
three-year  period. 

On  the  national  level,  a  similar  sto¬ 
ry  has  unfolded.  Here  are  the  biggest 
examples  from  sports  television: 

•  ABC  pays  $309  million  for  the 
1 988  Calgary  Winter  Olympics  which 
is  more  than  triple  the  amount  the  net- 

(Pilson  is  executive  vice  president, 
CBS/Broadcast  Group.  This  is  an 
address  he  gave  before  the  Florida 
Association  of  Broadcasters.) 


work  paid  for  Sarajevo  in  1984.  Ko¬ 
rea  is  reportedly  looking  for  $750  mil¬ 
lion  for  the  1988  Summer  Games — up 
from  the  $225  million  paid  for  Los 
Angeles. 

•  ABC  and  NBC  pay  more  than  $1 
billion  for  Major  League  Baseball 
over  a  six  year  period,  an  amount 
quadruple  the  previous  contract. 

•  The  three  networks  paid  a  total  of 
$2. 1  billion  for  the  National  Football 
League  three  years  ago,  with  negotia¬ 
tions  for  a  new  deal  to  begin  next 
year  .  .  .  already. 

By  now  we’re  also  familiar  with 
another  set  of  numbers  and  circum¬ 
stances — the  somewhat  smaller  audi¬ 
ences  we  are  generating  for  individual 
sports  programs  as  a  result  of  the  satu¬ 
rated  marketplace  and  diverse  televi¬ 
sion  and  radio  viewing  options. 

1.  National  Nielsen  Ratings  for 
NFL  games  on  all  three  networks 
have  declined  for  three  successive 
years.  In  1984,  ABC  and  NBC  each 
had  the  lowest  ratings  in  their  history. 
The  regular  season  ratings  fall-off 
occurred  while  published  reports  in¬ 
dicate  NFL  teams  will  soon  be  facing 
financial  losses  despite  the  $  1 4  million 
in  television  money  each  team  re¬ 
ceives  each  year. 

2.  Baseball’s  ratings  for  its  presti¬ 
gious  Playoffs  and  World  Series  have 
declined  during  this  decade. 

3.  “Reality  Shock”  has  hit  the 
college  sports  community  and  the  two 
revenue-producing  sports  which  sup¬ 
port  much  of  intercollegiate  athletics. 

In  college  basketball,  broadcasts 
of  regular  season  games  are  so  bounti¬ 
ful  that  regional  syndicators  cannot 
deliver  expected  audiences  and  are 
running  into  economic  difficulties. 
This  year,  NBC  has  cut  back  on  its 
number  of  regular  season  games,  and 
CBS  is  considering  a  reduction  of  its 
regular  season  games  in  1986. 

Even  the  NCAA  Championship 
Tournament  and  Final  Four  suffered  a 
ratings  decline  on  CBS  last  year. 

In  college  football,  when  the 
NCAA  controls  were  lifted  by  judicial 
action  last  year,  the  two  carrying  net¬ 
works,  ABC  and  CBS,  cut  back  from 
a  combined  $65  million  for  exclusive 
rights  to  some  $22  million  for  non¬ 
exclusive  rights. 

Saturdays  in  the  fall  were  jammed 
with  as  many  as  ten  live  football 
broadcasts  on  the  air  in  a  single  mar¬ 
ket,  and  many  of  the  syndicators 
eventually  developed  problems  mak¬ 
ing  their  rights  payments. 

ABC’s  CFA  agreement  and  CBS’ 


Big  Ten/Pacific  10  package  were  both 
one-year  deals,  and  both  networks  are 
developing  their  schedules  for  1985. 
In  fact,  CBS  has  just  announced  a 
continuation  of  its  Big  Ten/Pacific  10 
agreement. 

ESPN  has  reported  a  financial  loss 
with  its  CFA  prime-time  package  de¬ 
spite  ratings  which  were  higher  than 
for  any  of  its  other  series.  (Parentheti¬ 
cally,  ESPN,  which  had  hoped  to  be¬ 
come  profitable  this  year  for  the  first 
time  since  its  inception,  is  still  find¬ 
ing  profitability  to  be  an  elusive 
goal.) 

Lest  you  think  this  new  reality  is  a 
television  phenomenon  alone,  think 
of  radio  as  well.  The  figures  are  less 
publicized  but  the  conclusions  are  just 
as  clear. 

Take  the  current  CBS  radio  net¬ 
work  packages  for  the  NFL  and  Major 
League  Baseball.  They  are  the  largest 
in  the  histop'  of  radio,  and  they  re¬ 
flect  huge  rights  increases  in  a  short 
period  of  time. 

Back  in  1981,  rights  for  baseball’s 
All-Star  Game,  League  Champion¬ 
ship  Series  and  World  Series  cost 
CBS  Radio  all  of  $270,000.  The  next 
year,  after  a  period  of  open  bidding, 
the  contract  escalated  nearly  ten  fold 
to  $2.5  million  per  year. 

Now  the  CBS  Radio  Network, 
which  will  add  a  20  game-of-the- 
week  regular  season  package  this 
spring  will  be  paying  an  average  of  $6 
million  per  year  for  the  rest  of  the 
dcc&dc 

In  1977,  CBS  Radio  bid  $800,000 
to  take  the  Monday  Night  Football, 
NFL  Playoffs,  Super  Bowl  and  Pro 
Bowl  package  away  from  Mutual 
(which  had  been  paying  a  scant 
$480,000).  In  1978-79  the  rights  in¬ 
creased  to  $1.2  million  over  the  two 
years.  The  current  agreement,  which 
goes  into  negotiations  this  spring, 
averaged  $3  million  over  the  past  five 
years. 

Frankly,  the  relationships  with  the 
NFL  and  Major  League  Baseball  have 
been  good — and  yes,  up  to  now  prof¬ 
itable — for  CBS  Radio,  but  we’re 
pausing  now  to  reflect  on  our  business 
and  how  much  further  we  can  stretch. 
We  know  there’s  a  point  at  which  our 
advertisers  will  go  no  further  to  sup¬ 
port  these  increases.  When,  we  ask 
ourselves,  will  the  strain  cause  the 
bond  to  break? 

Local  radio  stations  are  confronted 
by  similar  forces.  With  the  recent  in¬ 
terest  shown  by  FM  stations  in  the 
past  few  months  in  sports  program¬ 
ming,  both  as  a  way  of  attracting  new 
listeners  for  themselves,  and  putting  a 
crimp  in  the  strategic  plans  of  their 
(Continued  on  page  27) 
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The  proof  is  in  the  astounding  response 
Ann  Landers  received  to  the  question 
posed  to  women  in  her  November  4 
coiumn:  *‘Wouid  you  he  content  to  he 
heid  dose  and  treated  tenderiy  and 
forget  about  ‘the  act’?” 

More  than  100,000  tetters  inundated  the 
coiumnisVs  office,  and  additionat  repties 
continue  to  arrive  daiiy. 

The  bottom  iine  is  that  Ann  Landers  is 
unsurpassed  when  it  comes  to  heiping 
your  newspaper  cut  to  the  core  of 
today’s  issues.  Her  no-nonsense  ap¬ 
proach  has  earned  her  a  reputation  as  a 


highiy  respected  source  of  contemporary 
advice  and  a  barometer  of  society’s 
changing  viewpoints  and  mores. 

Ann  Landers  has  been  reaching  news¬ 
paper  readers  seven  days  a  week 
for  30  years  -  iistening  to  their 
probiems,  providing  straightforward 
answers  and  addressing  the  issues 
that  concern  them  most.  Her  coiumn  is 
a  vaiuabie  pubiic  service  no  newspaper 
shouid  be  without. 

For  rates  and  information,  caii  our  Saies 
Department  coiiect  at  (714)  250-4000. 


NEWS  AMERICA  SYNDICATE 

1703  Kaiser  Avenue  ■  Irvine,  California  92714 


for  its  reporters.  In  1931  The  World  Almanac  was 
bought  by  Scripps-Howard.  When  the  new  York 
World-Telegram  and  The  Sun  published  its  last  edi¬ 
tion  in  1965,  Newspaper  Enterprise  Association,  an¬ 
other  Scripps-Howard  company,  became  publisher 
of  The  World  Almanac. 

It  is — after  the  Bible — the  bestselling  book  of  all 
time.  We  think  its  bestseller  status  reflects  both  the 
excellence  of  the  book  and  the  excellence  of  the  in¬ 
dustry  that  gave  birth  to  it  and  keeps  it  vibrant. 


Your  readers  and  staff  have  known  it  for  years.  The 
World Almanac^ls  first  in  accuracy,  reliability  and 
sales.  Now  It's  a  number-one  bestseller. 

Across  the  United  States  and  Canada,  The  World 
Almanac  is  co-published  with  more  than  140  daily 
newspapers  who  use  it  to  promote  their  positions  as 
primary  community  information  resources. 

The  World  Almanac  has  been  part  of  the  newspa¬ 
per  business  since  1868  when  The  tiew  York  World 
published  the  120-page  first  edition  as  a  handbook 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

An  affiliate  of  United  Media  Enterprises,  a  Scripps-Howard  company 

200  Park  Avenue,  New  York,  NY  10166 
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